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Our Best Friends 
We Need Gamblers 
The Sickening Payoff 


The Tenacity of Legalized 
Injustice 


Peace of Mind 


Our Best Friends 


“Go-to-hell” guys charter boats to 
sail uncharted seas. Sometimes they 
founder in those seas, sacrificing all 
“hands” aboard. Occasionally they 
fill the holds of those ships with 
gold, and elevate the living-standards 
of their patrons and “hands.” But 
where can you find such rugged 
individualists today? 

In the Nineteenth Century, con- 
fident men could take a chance, and 
they could explore. Either they con- 
verted their explorations into tre- 
mendous wealth for all concerned— 
or they lost their pantaloons and 
even their lives. 

In the Twentieth Century, however, 


daring freebooters seem to be 
pariahs. 
Practically nobody appreciates 
them. 


Dead-level sameness, industry-wide 
wages, and the approval of loafing 
and procrastinating—these are the 
fashions of our times. The byreau- 
cratic mentality has taken over, and 
the democracy which our founding 
fathers envisioned is in temporary 
(we hope) eclipse. 

Even though democratic republi- 
canism (as outlined in our Con- 
stitution) theoretically removes hand- 
cuffs from the red-tape cutters in the 
United States, most Americans don’t 
know what Dynamic Personal Risk- 
ing on the part of “go-to-hell” guys 
means to them. 

Here’s the story they should hear 
and understand: 

Progress never sucks at the hind- 
tit of Rules. It holds no torch for 
Regularity. It salves no aching 
backs in the Arteriosclerosis Set. 
It’s the antithesis of Bureaucracy. 

And it runs rampant in a true 
Republic. 

It’s the Ideal of Washington, Jef- 
ferson, Madison, Franklin, Hamilton, 
Jackson, Lincoln, Thomas Edison, 
Henry Ford, and Bill Knudsen. It’s 
the Ideal which we should teach our 
sons and daughters. 


We Need Gamblers 


What’s happened to this Ideal? 

Well, human nature is incorrigible, 
for one thing. Envy assesses a 
flagrant toil. ... For instance: 

Most. of us resent the sudden 
profits of lucky speculators. We con- 
trast their newly rich positions with 
those of the plodders, the honest 
Joes and Janes like ourselves, who 
try to make ends meet within the 
range of our salaries. 

Yet, we plodders have reason to 
erect statues to speculators. By 
risking hugely themselves (and, more 
often than not, losing their shirts) 
they minimize for us the violent 
hazards and fluctuations of the 
gambles inherent in our quicksand 
civilization. 

The world into which we were 
born is noted for its upsets. Things 
change — often earthquakingly — far 
more often than they remain the 
same. 

Tastes change; hobbies change; 
philosophies change; moral codes 
change; fashions change; scientific 
absolutes change; behavior patterns 
change; and everything changes but 
raw human nature. 

Because human nature is the same 


(Continued on Page 10, Column 1) 


Westinghouse 
Backs Rebuilding 


Of Trade-In Jobs 


NEW YORK CITY—The Westing- 
house appliance division is making 
plans to put into effect a program in 
which its 120 distributors will be 
asked to assist dealers in setting up 
facilities for reconditioning house- 
hold refrigerators traded in on the 
purchase of new units, according to 
statements made by I. Frank Brown- 
son, manager of major appliances, in 
an interview published in the New 
York Times. 

The company feels that the mar- 
ket for new refrigerators without 
trade-ins is approaching saturation, 
Brownson was quoted as saying, and 
that Westinghouse felt that a huge 
volume in new units could be re- 
alized if hundreds of thousands of 
refrigerators 10 years old or older 
were accepted on a fair trade-in 
allowance. 

(The recently announced program 
for the trade-in and reconditioning of 
refrigerators by the Westinghouse 
electric appliance division, which 
called for active participation by 
distributors and dealers, will not be 
put into action for some time, it 
was announced March 3 by I. Frank 
Brownson, manager of major appli- 
ances. 

“The statement that we were ready 
to begin this program on a national 
basis was premature,” Brownson 
said. “A committee’on refrigerator 
trade-ins: of the Westinghouse Agent- 
Distributor Association has been dis-' 


(Concluded on Page 4, Column 5) 


Baker Ice Becomes 
Baker Refrigeration 


SOUTH WINDHAM, Me.—In order 
to better identify the Baker name 
with its present-day products and 
broader manufacturing scope, the 
Baker board of directors voted un- 
animously on Feb. 9 to authorize the 
change of name from Baker Ice 
Machine Co., Inc. to Baker Refrig- 
eration Corp. The change of name 
becomes effective immediately. 


(Concluded on Back Page, Column 2) 


NFFLA Conclave 
Set for Chicago 
August 28-31 


CHICAGO — Unable to reach an 
agreement with the Frozen Food 
Locker Institute on terms of a new 
contract covering joint presentation 
of national locker meetings, the Na- 
tional Frozen Food Locker Associa- 
tion has decided to hold its own 
convention at the Stevens hotel here 
Aug. 28-31, it was announced -by S. 
~T,’ Warrington, NFFLA executive 
secretary. 

The action was voted unanimously 
at a meeting of NFFLA directors 
and presidents and secretaries of 
state associations, according to the 
announcement. FFLI had announced 
earlier that its exposition will be 
held at the Sherman hotel here Oct. 
3-6. 

Exhibit space will be rented by 
NFFLA, Warrington said. During 
the past three years, this activity 
has been handled by FFLI. 

In. explaining the action, the 
NFFLA recalled that the association 
cancelled its contract during the 1948 
convention because of dissatisfaction 
with financial arrangements and for 
the purpose of re-negotiating with 
FFLI. But subsequent efforts to 
reach an agreement were fruitless, it 
was pointed out. 

“Inability to agree with the Frozen 
Food Locker Institute on the details 
for operation and control of exhibit 
space, as well as split of income and 
expenses, was basis for decision to 
divorce the institute from NFFLA’s 
convention in 1949,” a bulletif said. 


(Conc'uded on Back Page, Coiymn 1) 


NLRB Ruling Seen as 
Spur toSalesman Unions 


WASHINGTON, D. C.—One effect 
of the recent National Labor Rela- 
tions Board decision which ruled that 
franchised dealers in new automo- 
biles come under the Labor Manage- 
ment Relations Act, may be stepped- 
up activity on the part of unions in 
attempting to organize employes of 
the dealers, sources here believe. 

Already in Portland, Ore., auto 
salesmen have formed a union affili- 
ated with Dave Beck’s A. F. of L. 
teamsters’ union. They’re expected 
to seek guaranteed salaries. 


Too Many Dealers In Nashville? 


50% May Not Survive ’49, But Oldtimers 


Are Optimistic, 


On-the-Spot’ Study Shows 


By C. Dale Mericle 


NASHVILLE, Tenn.—‘“We expect 
1949 to be an excellent year for 
appliances, even though sales have 
fallen off sharply in the past two 
months. Business is back to normal 
now, and we'll just have to work 
harder.” 

This statement, made by one of 
Nashville’s veteran specialty appli- 


ance salesmen, apparently represents . 


the thinking of most appliance deal- 


‘ers in this city, and it probably is 


typical of most dealers everywhere. 
They are confident that this year 
will be as good as 1948 was. 
Admittedly, business is off just 
now, but dealers, especially the vet- 
erans who were actively selling 
appliances before the war, are not 
at all alarmed. The necessity of 
having to sell, instead of merely 
taking orders, is not discouraging to 
the old-timers even though they 
quite humanly confess they “sorta 
hate to go back to work again.” 
Just what has happened to appli- 
ance sales? Dealers in Nashville 
have a variety of answers: 
“Business is back to normal.” 
“Supply has caught up with de- 
mand.” 


“Tt’s just the seasonal drop-off.” 

“Tt’s mostly seasonal, but Regula- 
tion W has hurt appliance sales.” 

“People have the impression that 
prices are coming down, so they’re 
waiting.” 

“Dealers need trained salesmen.” 

“Too many newspaper and radio 
‘scare’ stories about the threat of a 
recession have the public worried.” 

It is quite obvious that with appli- 
ances now being harder to sell than 
they were a few short months ago, 
a lot of the dealerships that sprang 
into existence after the war are go- 
ing to fall by the wayside. 

“About one a week is going out 
of business,” declared one dealer. 

He was exaggerating slightly, how- 
ever, according to the figures of 
William D. Hall, sales promotion 
manager of Nashville Electric Serv- 
ice, city-owned utility distributing 
TVA power. 

“Before the war there were 34 
dealers in Nashville, Hall said. “This 


total reached 135 in 1946, and now’ 


it’s dropped down to 94. Eventually 
we'll probably get down to about 50 
or 60 dealers.” 


(Continued on Page 6, Column 1) 


Reg. W Terms Altered 
To 15% Down, 21 Mos. 


WASHINGTON, D. C.—Instalment terms on major appliances 
now may be extended to 21 months with a minimum down 


payment of 15%. 


This and other changes made in Regulation W last week by 
the Federal Reserve Board become effective Monday, March 7. 
Since Sept. 20 of last year, when consumer credit curbs 
were resumed, a down payment of 20% had been required on 


<> 
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Deepfreeze Awards 
New Plant Contract 


NORTH CHICAGO, [Ill.—Expan- 
sion of its manufacturing business to 
include refrigerators in addition to 
home freezers will necessitate an im- 
mediate $1,400,000 building program 
for the Deepfreeze Div. of Motor 
Products Corp. plant here, G. H. 
Smith, vice president and general 
manager,- announced recently. 

A contract has been let to the 
Peter Hamlin Construction Co. of 
Chicago, for the building of a one- 
story 100 by 360 ft. combination pro- 
duction room and warehouse and a 
cover from that building over the 
loading docks to provide total addi- 
tional space of 51,000 square feet. The 
contract price was $320,000 Smith 
said. 

Already one of the pioneers in the 
manufacture of home freezers, the 
company is entering the highly-com- 
petitive refrigerator trade with an 
assurance of 15,000 orders, he de- 
clared, 

Deepfreeze will make five models. 
They include a 10%-cu. ft. combina- 
tion refrfgerator with 8 cu. ft. for 
domestic use and 2% cu. ft. for home 
freezing; a 10%4-cu. ft. straight re- 
frigerator, deluxe and standard; and 
8-cu. ft. straight, deluxe and 
standard. 

The Deepfreeze refrigerators will 


(Concluded on Back Page, Column 3) 


G-E Lists Smaller 
Washer at $299.95 


BRIDGEPORT, Conn.—A _ recom- 
mended national retail price of 
$299.95 has been set on the new 
simplified automatic washer that: was 
unveiled by the General Electric Co. 
at the Furniture Market in Chicago 
in January, it has been announced by 
C. E. Anderson, manager of the G-E 
home laundry equipment division. 

The price covers a one-year re- 
placement warranty on the complete 
machine. An additional $5 will be 
charged for the additional four-year 
replacement contract on the sealed- 
in drive mechanism. 

Shipment of the washer, designated 
the AW-6B1, will begin the week 
of March 7. 

“The washer automatically washes, 
rinses, and damp-dries up to 9 Ibs. of 
assorted dry clothes, empties and 
shuts off,” it was explained. “Once 
it is started, it requires no further 
attention from the homemaker. 

“The washer is a rectangular, top- 
opening, portable machine which 
does not have to be bolted down. 
Washing is done by activator action. 
Water temperature is controlled by 
a lever which can be set for ‘hot’ 
or ‘warm.’” 


Tiffin Strike To Force Lay Off 
Of 9,200 Workers at G-E Plant 


ERIE, Pa.—Officials of the Erie 
works of the General Electric Co. 
announced March 3 that it was plan- 
ning to furlough 9,200 refrigerator 
division employes within the next 
week because of a strike at its Tiffin, 
Ohio électric motor plant. 

The Tiffin plant assembles motors 
used in refrigerating units. It has 
been on strike for three weeks. 


- for household use. 


appliances and the terms were 
limited to 15 months for sums under 
$1,000, 18 month for purchases over 
$1,000. 

Also dropped by last week’s 
Amendment No. 3 was the provision 
requiring minimum monthly pay- 
ments of $70 on the 18-month-over 
$1,000 deals. 

Maximum permitted terms on dis- 
tress refinancing have likewise been 
extended from the 20 months origi- 
nally set to 24 months now. 

No changes have been made in the 
products covered by the regulation. 
Still listed, but now subject to the 
“15% minimum down payment, 85% 
maximum loan value” (as the head- 
ing of Group B in Part 1 of the 
Supplement to Reg. W now reads) 
are: 

“1. Cooking stoves and ranges de- 
signed for household use. 

“2. Dishwashers, mechanical, de- 
signed for household use. 

“3. Ironers designed for household 
use. 

“4. Refrigerators, mechanical, of 
less than 12-cu. ft. rated storage 
capacity (including food freezers). 

“5. Washing machines designed 


“6. Combination 
ing any listed article in the foregoing 
classifications of."this Group B. 

“7. Air conditioners, room unit. 

“8. Radio or television receiving 
sets, phonographs, or combinations. 

“9. Sewing machines designed for 
household use. 

“10. Suction cleaners designed for 
household use. 

“11. Furniture, household (includ- 
ing ice refrigerators, bed springs, 
mattresses, and lamps); and floor 
coverings, soft surface.” 

Requirements on automobile financ- 


ing have been changed to permit the — 


maximum 21-month terms, but the 


down payment remains at 33144%. / 


The section of the regulation 
covering maturities now reads as 
follows: 

“Part 2. Maturities—The maxi- 
mum maturity for all listed articles 


(Concluded on Page 4, Column 2) 


IN THIS ISSUE 


Characteristics of two new low- 
temperature “Freon” refrigerants 
and answers to questions about she 
better-known ones are presented on 
page 2. 


* * * 


Manufacturers’ agents whose con- 
tracts with their principals have been 
causing them headaches will find 
some good news on page 11. 

* * * 

In what reportedly will be New 
York’s greatest post-war skyscraper, 
a unique zone arrangement for inde- 
pendently conditioning both inner 
and outer spaces of each floor has 
been adopted. Details appear on 
page 13. : 

+ * * 

“We can service any type of re- 
frigeration equipment ever made.” 
Who said that????—as they are 
always. asking on a popular radio 
program. Unlike the program, you 
can’t lose anything if you don’t know 
the answer. Just turn to page 14 
and find out. 

* * & 


Departments: What’s New, pages 


18-19.... Off the Chest, page 20.... 
Editorial, page 16... . Telling and 
Selling, page 22... . Key to Air 
Conditioning, page 26. . . World 
Trade News, page 28... . Paul B. 


Reed, page 30. 
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‘Freon! Refrigerants — 


Added to Kinetic's Family of 6 Well-Known Refrigerants Are New 
Ones To Meet Special Application and Field Problems 


DETROIT — The “Freon” family 
of refrigerants;—past, present,..and 
future—and their characteristics 
when used in refrigerating systems, 
got a thorough airing at the Febru- 
ary meeting of the Detroit section of 
the American Society of Refrigerat- 
ing Engineers, with R. L. Williams 
of Kinetic Chemicals presenting a 
talk on the subject of “Freons,” and 
his listeners participating in one of 
the liveliest discussions the section 
has ever witnessed. 

Williams began by describing the 
familiar members of the family. 
These are: 

“Freon-11,” the one with the low 
pressure characteristics among the 
common ‘Freons.” 

“Freon-12,” 
most commonly used of the family. 

“Freon-21,” once used in _ the 
Williams Ice-O-Matic system, now 
the “past”..member of the family, 
since it is generally out of use in 
the refrigeration field, although used 
in other industrial applications. 

“Freon-113,”” member of the family 
with the highest boiling point, pri- 
marily used in air conditioning. 

“Freon-114,” best adapted for use 
in rotary type condensers, and hest- 
known as the refrigerant used in 
‘the Frigidaire “Meter Miser’ com- 
pressor. : 

“Freon-22,”” member of the family 
which has found a growing applica- 


the best-known and 


By Phil B. Redeker 
tion in low temperature work during 
and since the war. 

Those are the familiar members of 
the family. But there’re a couple of 
new members coming along, aimed 
at getting down in those tempera- 
ture ranges below -120° F., where 
a vast field of industrial applications 
seems to be opening up. These are: 

“Freon-13,” which has a _ boiling 
point of -114.5° F. (“Freon-12” boils 
at -21° F.) 

“Freon-14,” which has a _ boiling 
point of -198° F. 

That these refrigerants are “differ- 
ent” is demonstrated by these facts. 
At 70° F. the pressure of ‘“Freon-13” 
is 458 psjig.; at -100° F. it is 
7.5 Ibs. At -55° F. the “Freon-14” 
pressure is 484 p.s.i.g.; at -200° F. 
it is 1.8 in. mercury. 

Williams said that there is a Navy 
Department job in process that is 
expected to maintain temperatures 
at -250° F. using these new low tem- 
perature “Freon” compounds. 

He also predicted that frozen food 
processors might go to lower tem- 
peratures in their operations for the 
reason that by making use of such 
low temperatures they could increase 
the volume of foods being processed 
without any great increase in the 
size of their physical plant. “Freon- 
22” was especially developed and is 
being rapidly accepted for such pur- 
poses, he said. 


For Air-Cooled Condensérs , 


At the other end of the tempera- 
ture scale a need is developing for 
refrigerants with a higher thermal 
stability suitable for use in air cooled 
condensers, this need being pointed 
up because of the growing increase 
in restrictions on water use for re- 
frigeration and air conditioning sys- 
tems. Williams stated that such com- 
pounds have been in the process of 
development for some time at 
Kinetic. 

Williams outlined the required 
characteristics of the ‘Freon’ re- 
frigerants, and gave visual demon- 
strations of not only the non-toxic, 
non-flammable, and _ non-irritating 
characteristics of the gas, but also 
demonstrated how it has no effect 
upon, and is not absorbed by, either 
food or clothing, important factors 
in certain present-day applications. 

Mineral lubricating oils which are 
completely miscible with the refrig- 
erant are in common use with some 
of the “Freon” refrigerants. With 
“Freon-22” however, the refrigerant 
is miscible with the oil in the high 
side of the system, but not in the 
low side, where the oil and refrig- 
erant separate and form two dis- 
tinct layers. 

There is a major difference in the 
composition of ‘“Freon-12” and 
“Freon-22,” the difference being that 
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SOMETHING FOR EVERYBODY 


eee and more for you! 


The Worthington line is complete in more ways than one. 

It offers you a variety of equipment to cover all types of air- 
conditioning and refrigeration applications—allowing the selec- 
tion of the proper/combination for the m 

It enables you to make an installation if which all the vital 
components are made by the one manufacturer—assuring 
properly balanced operation and unit responsibility. 

It is supported by top-notch engineering service, outstand- 
ing national advertising, and a complete program of sales pro- 
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A complete line of pack- 
aged Air Conditioners — 
3 te 15 tons 
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Find out for yourself why there’s more worth in Worthington 
by writing Worthington Pump and Machinery Corporation, 
Air Conditioning and Refrigeration Division, Harrison, N. J. 
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A complete line of Ammonia Compressors—from 1 to 100 tons; 
also Ammonia Boosters 


efficient system. 


ea ee 


“Freon-12” has carbon tetrachloride 
as a raw material and “Freon-22” 
has a chlorinated compound contain- 
ing hydrogen. 


Effect .on® Materials 


This involves some problems in 
the design and materials used in 
components for refrigerating sys- 
tems, for where “Freon-12” can be 
used without difficulty -with any 
kind of materials (wigh the possible 
exception of aluminum alloys con- 
taining more than 2%% of magne- 
sium), “Freon-22” may react with 
certain compounded materials, notab- 
ly those of the elastomer type, there- 
fore such materials should _ be 
selected with care. By controlling 
the fillers, vulcanizing agents, sof- 
teners, plasticizers, etc., entirely 
suitable materials have been made 
available and are in use. 

First question shot at Williams in 
the discussion period was one that 
always comes up in a “no-holds- 
barred” discussion of the ‘“Freons’— 
namely, “what are the products of 
decomposition of ‘Freon’ in the pres- 
ence of an open flame?” 

“Freon-12” was caused to break 
down in the laboratory at 1022° F. 
into hydrofluoric and hydrochloric 
acids. These products of decomposi- 
tion of the refrigerant give ample 
warning as they can be detected in 
the order of one part per million 
parts of air. 

There has been no case on record 
in which “Freon-12” in actual use 
has broken down into the products 
of decomposition, where there has 
been any effect on human life or 
health, Williams said. 


But the audience wasn’t quite 
ready to let this phase of the dis- 
cussion go, and the question was 
asked: 

“Won’t ‘Freon’ when decomposing 
form phosgene?” 

Only if exposed to high tempera- 
tures for a long period of time, 
under special laboratory conditions 
Williams stated. 


Queries About ‘Freon-22’ 


Next came a barrage of questions 
concerning certain operational char- 
acteristics of ‘“Freon-22.” 

No. 1 “Why is ‘Freon-22’ immisci- 
ble (won’t mix) with oil?” 

The composition of ‘“Freon-22” is 
such that the gas wants to “band by 
itself’ at low temperatures, and 
therefore isn’t miscible with oil. 


Kinetic has considerable data on 
the miscibility of this refrigerant 
with oil over a wide range of tem- 
peratures, and producers of lubri- 
cants are developing similar data. 

No. 2 “What is the effect of 
‘Freon-22’ on gasketing materials in 
refrigeration compressors ?” 


If the gasketing materials are 
made with the “elastomers” 
scribed previously, 
affected by various or particular re- 
frigerants. Therefore, engineers, pur- 
chasing agents, and the gasket or 
seal fabricating firms must be 
alerted by those who produce sys- 
tems using the different types of 
“Freon” refrigerants. 


Williams also explained that some 


oils have a similar deteriorating | 


effect upon materials containing 
“elastomers.” 

Wouldn’t it be a good idea, some- 
one asked, to use a color labeling 
system to distinguish between gas- 
kets for systems using various types 
of refrigerants? 

It would be a fine idea, Williams 
said, adding that it might be even a 
better idea if manufacturers would 
provide complete information about 
the type of machine and refrigerant 
used on the nameplates of their pro- 
ducts. 

No. 3. ‘What are the principles or 
considerations in design that must 
be taken into account in designing 
a unit for use with ‘Freon-12’?” 

A good question, Williams said, 
and it is Kinetic’s contention that a 
manufacturer should select a refrig- 
erant, and then design his compres- 
sor around that refrigerant. 

Factors to take into consideration 
in design, he said, are chiefly the 
following: 

Speed 

Lubrication 

Displacement 

Bearing load. 

“Heft” of the compressor. 

Volumetric efficiency. 

Balanced system. 

Materials used for components. 

Liquid metering device or valve. 

Question: “If you designed for 
‘Freon-22,’ would the unit be safe 
for ‘Freon-12’?” 

The compressor and the various 
parts would undoubtedly be strong 
enough, but there are many other 
considerations which would, without 
these having been taken into account, 
make the unit inefficient, Williams 
answered. 

A question was brought up about 
a leaking relief valve, in a “Freon- 
22”’ system which couldn’t seem to 
be corrected. 

First, asked Williams, had it been 
ascertained that the refrigerant and 
oil were dry? 

“Yes,” was the reply, the system 
had been evacuated and then a drier 
put on it and left for 24 hours. 

Williams questioned the efficacy 
of the evacuation method of drying, 
pointing out that recent investiga- 
tions had indicated that evacuation 
did not really remove moisture from 
a system. 

However, if it could be assumed 
that the system was perfectly clean 
and dry, and the valve designed to 
operate at the higher pressures 
coincidental with the use of ‘Freon- 
22,” then Williams guessed that an 
elastomer was used in the construc- 
tion of the valve, and had given way 
causing faulty valve operation and 
leaking. 
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VALVES, FITTINGS 
and ACCESSORIES 
For All 
Refrigeration and 
Air Conditioning Systems 


SUPePION tii co ES 


a ACT ALMA OM .2 S, 


Double Duty Meat Displays, also Add-A- 
Section Top Displays, Easily Adapted to 
Continuous Type Display. 
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Combination 


Send for Data on the Food Saver Sell- 
ing plan. Ask about desirable territories 
still available. 


Delicatessen Display 
or Bakery Display 


There is a Federal Refrigerator for 
every commercial purpose. 
Wall Dairy Cases to Walk-ins, Reach- 
ins, Small Space Displays, etc. Mer- 
chants everywhere attest to increased 
sales, when Federal Cases go in! 


Open Cases for Fresh Fruits, 
Vegetables, Dairy Products or 
Packaged Meats. 


Walk-in Cooler 


From 


Made by 


REFRIGERATOR MFG. CO. 
Waukesha, Wis. 
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FROZEN FOOD 


ann ICE CREAM 
MERCHANDISERS 


AMERICA ARE OPEN TO 


Time proven models that bridge the gap between the commercial and the domestic Convenient shelf height eli- For kitchenettes, profes- 
market thus opening many new doors of business for JORDON dealers. Both of minates stooping and speeds sional offices, studios, recre- 
these models have the essential refinements that make them acceptable to large service. Takes very little ation rooms, trailers, camps, 
homes, country estates, show kitchens, etc., and the large capacity required by floor space and modern de- for holding biologicals and 
boarding houses, farms, clubs, fraternities, restaurants, hotels, institutions. Priced sign permits “out front” use. for under-counter use. : 


for volume selling. 


MODEL D-9 — Open top. 9 cu. ft. 
360 pint packages. HEIGHT with 
super-structure and plastic letters. 
5814’. LENGTH 5414’. DEPTH 30”. 
Casters available. Self-contained 
hermetic sealed unit. 


MODEL M-9, as above, with slid- 
ing glass THERMOPANE doors. Can 
also be used as a display or stor- 


oe MODEL IM-7 ICE 
- He OMAKER—-HEIGHT: 


7 y MODEL JORDON 14/6—14 ft. Normal ree 575e''. LENGTH THE JORDONETTE—31/2 cu. ft. Porcelain age refrigerator for d ‘oducts 
es. sdigaten ~ > frigeration. 6 cu. ft. freezer-locker. 16 Ibs. 26-3/16. DEPTH work-top. Interior light. INTERIOR: or for other ub teaeiee fee 
Freezer-locker. 12 Ibs. ice making. ONE ice making. ONE condensing unit. HEIGHT 25-7/16''. ICE Porcelain. HEIGHT 34/2". LENGTH quirements. 
condensing unit. HEIGHT 68”. PENGTH 7114’’. LENGTH 431/2”. DEPTH 31’’. IN- TRAYS 24. CUBES: 336 per freez- 24/2", DEPTH 2312”. Hermetic sealed 
39’. DEPTH 29’. INTERIOR: stainless steel. TERIOR: stainless steel. EXTERIOR: Hi- ing. EXTERIOR: Hi-baked white. unit. 

EXTERIOR: Hi-boked white. baked white. Hermetic sealed unit. 
JORDON reputation for fine reach-ins goes back many years are illustrated, gives JORDON dealers the finest value and the MODEL M-16~Slidi glass THER- 
* . 7 7 Ss. ae 
and is based on a thorough understanding of commercial re- most saleable reach-ins on the market today. The complete LENGTH 75". DEPTH 29”. Wide 


opening gives more convenient 
access to contents and excellent 
display. No need to “‘bury’’ prod- 
ucts or brands at the bottom. 


quirements. The new JORDON--30 series, of which two models JORDON reach-in line covers every commercial field. 


MODEL M-24—Frozen Food Mer- 
chandiser. HEIGHT 581/4'’. LENGTH 
105’. DEPTH 29°’. Saif-conteined 
hermetic sealed unit. 


at? PN aero. MODEL SCS-60—LENGTH 83”. HEIGHT SEPARATE 
| VA “ . - 
MODEL SCS-23 — LENGTH 4312. HEIGHT MODELS SCS-30JFC and S$CS-30G—Available in three models. GLASS DOORS cone eee oes Se ea ee mate oy og 
71%4''. DEPTH 3112’. EXTERIOR: stainless steel, with blower coil. SOLID DOORS with blower coil. SOLID DOORS with 8 tray hicoks or adjustable shelves ernize any type ice gleam 
or hi-baked white. INTERIOR: Natural alumi- ice maker. LENGTH 53'’. HEIGHT 73’’. DEPTH 33’’. INTERIOR: Aluminum, stain- . dairy, or frozen food ca 
num and stainless steel. BLOWER COIL or less steel floor. EXTERIOR: Polished stainless steel. Aluminum back. Hermetic nets. "PLASTIC formed let- 
heavy duty ice maker. Hermetic sealed unit. sealed unit. ters, any words or slogans. 


The JORDON S-40 Series of Stainless Steel Beverage Coolers ship and styling with many new and desirable features in- 
gives JORDON dealers the type of equipment that builds re- cluding food or glass storage shelf, self-contained hermetic 
spect and high standing. The S-40 line combines fine workman- sealed units, and lifetime stainless steel. 


MODEL TC-9 — Home freezer 
with self-balancing lid. HEIGHT 
38’. LENGTH 53'2’'. DEPTH 
. Hermetic sealed unit. 


MODEL $-40-8 (26 cases)—LENGTH 97°. MODEL S-40 6’—3" (18 cases) —LENGTH 76". 
HEIGHT 40’. DEPTH, top 15’. Bot- HEIGHT 40’. DEPTH, top 15’. Bottom 28". MODEL S-40 4'—6" (12 cases)—LENGTH 55’. 
tom 28". HEIGHT 40’. DEPTH top, 15’. Bottom 28’. 


Hermetically sealed unit. Roll back insulated doors. Automatic de-frosting. Forced air circulator. Stainl steel exterior top and front. Stainless steel and natural aluminum interior. 
Auxiliary shelf for oo or food. 


MODEL TC-16 — Home freezer. 
HEIGHT 36’. LENGTH 75”. 
DEPTH 29''. Hermetic sealed 
unit. 


Modern merchandising requires an unobstructed view and fish, delicatessen, candy, bakery products, bottled goods. They POOCs |e atoree spose 
brilliant lighting of showcase contents. These modern JORDON are standard equipment in America’s leading independents, DEPTH 29”. 


Refrigerators meet today’s requirements for displaying meats, chains, and super-markets. 


Write for data sheets 


AMERICA’S MODERN COMPLETE. L 


#JORDON REFRIGERATOR CO. 


MODEL FV-4—HEIGHT 50”. LENGTH 4’. MODEL 1C42-6—HEIGHT 42”. LENGTH 6’ €EX- 

os with self-cont d ye TERIOR: Porcelain top and front. INTERIOR: stain- week §Se-neeut be". neNM’s soaer and en ere 43 fp 

ng unit in counter extension. just- | teel and natural al Also available i : | *. H 8. EXTERIOR: . 

able shelves. Fluorescent lighting. Ball 8 models—stoiniess steel, ns 7 Porcelain. INTERIOR: stainless steel. 58th St. an Grays ve., ita. , Fa 3 
- CABLE: "JORDONREF” r BEigrade 6-4510° 


EXCLUSIVE EXPORT DISTRIBUTOR: Cannon & Miller, 
55 W. 42nd St., New York 18, N. Y. Phone Lackawanna 4-1846 
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Cold Storage Xmas Trees 
Cut Many Months Ahead, 
Are $1,000,000 Business 


BERKELEY, Calif.—And now, be- 
lieve it or not, they’re refrigerating 
Christmas trees! 

“Christmas trees cut as early as 
January can be cold stored until the 
next Christmas,” the Refrigeration 
Research Foundation here reported 
in a recent bulletin. It’s being done 
in Minnesota, TRRF said, quoting a 
recent newspaper article from 
Duluth. 

“Roy Halvorson and 200 employes 
cut trees every month except three 
in winter—about a million trees a 
year,” the bulletin continued. “All 
trees are tinted—all mounted in 
stands containing plant life stimu- 
lant—all cold stored, of course, ex- 
cept those cut after Nov. 15, and 
sold in all states and several foreign 
countries. It’s a million dollar busi- 


. ness.” 


Independent Retailers’ 
January Volume Slips 6% 


WASHINGTON, D. C.—Dollar vol- 
ume of independent retailer sales in 
January were 6% below those of 
January, 1948, the U. S. Bureau of 
Census has reported. 

Compared with December, the 
usual post-Christmas drop took place, 
with sales down 33%. 

Department stores held even with 
January, 1948, but furniture stores 
were down 5% and hardware stores 
fell off 7%. 


Reg. W Changes Announced -- 


(Concluded from Page 1, Column 5) 

and for unclassified instalment loans 
is 21 months.” 

The original version was: 

“Part 2. Maturitiess—The maxi- 
mum maturity for all listed articles 
and for unclassified instalment loans 
is 15 months in case the extension 
of credit is in a principal amount 
of $1,000 or less and 18 months in 
case the extension of credit is in a 
principal amount of more than 
$1,000, except that when such prin- 
cipal amount is more than $1,000 the 
instalment payments shall be not. 
less than $70 per month.” 

In announcing the changes, the 
Federal Reserve Board said, ‘This 
modification is based on continuous 
study of the operations of the regu- 
lation since it was reinstated last 
September, and on the experience of 
Federal Reserve Banks and their 
branches in its administration in the 
field. 

“In recommending last summer 
that Congress authorize reinstate- 
ment of the regulation, the board 
stated that the authority would be 
used flexibly and that the board 
would be ready at all times to 
tighten or relax the terms in accord- 
ance with the objectives of the au- 
thority and with a view to sound 
credit conditions.” 

There has been considerable pres- 
sure on the board in recent weeks, 
however, to relax the terms, espe- 
cially from the automobile industry. 

The change in Regulation W also 
followed closely upon the board’s an- 
nouncement that the amount of out- 
standing instalment credit dropped 
$145,000,000 in January, the first 


decline in three years. 

Total consumer credit in January, 
including charge accounts which are 
not controlled, was $15,376,000,000, 
the board had reported. 

The chief congressional critic of 
the way the Federal Reserve Board 
has administered the credit controls 
—Chairman Wright Patman (Texas 
Democrat) of the House Small Busi- 
ness committee—declared that he 
was not satisfied with these changes. 
He said he would like to have the 
payment period, for automobiles 
especially, extended to 24 or 30 
months. 


Dept. Store Sales Drop 8% 
In Week Ending Feb. 19 


WASHINGTON, D. C.—A _ sharp 
break in department store dollar 
sales during the week ending Feb. 19 
when the national average was 8% 
below the corresponding week last 
year, brought sales for the first 
seven weeks of the year to 1% below 
the same period in 1948, the Federal 
Reserve Board has reported. 

Biggest factor in the low national 
average for the week was the Phila- 
delphia transit strike that pulled 
department store sales in that area 
to 37% below last year. 

All other Federal Reserve districts 
reported losses for the week, how- 
ever. These ranged from a 2% dip 
in Atlanta to 8% in all districts west 
of the Mississippi river. Drops in 
other districts were Boston 7%, New 
York 7%, Cleveland 6%, Richmond 
4%, and Chicago 7%. , 
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Purchasing Agents See 
Business Down Trend 
Slowing, Maybe Leveling 


NEW YORK CITY—Though the 
trend of business continued down- 
ward during February, there are 
signs that the decline is lessening 
and that business may level off at 
the present rate for a few months. 

So said the National Association 
of Purchasing Agents in its monthly 
survey of business conditions. 

The association reported that pro- 
duction, commodity prices, inven- 
tories, and employment for February 
were below January. But, the report 
noted, 16% of purchasing agents 
reporting to the association said that 
they had increased their commit- 
ments during the month and 33% 
were “holding satisfactory demand 
positions.” 

“Business will probably face a 
series of moderate setbacks before 
stability for the long pull is at- 
tained,” the report said. It noted, 
though, that the decline to lower 
levels of business activity has been 
moderate and orderly with no pan- 
icky situations. 

The report declared that 97% of 
reporting purchasing agents _indi- 
cated they were buying from hand- 
to-mouth up to 90 days. Forty per 
cent said they were reducing pur- 
chased inventories. A greater num- 
ber declared that they were able to 
satisfy their requirements on a 
hand-to-mouth basis. 

The report asserted that a com- 
petitive market is gaining momen- 
tum and many sellers are not able 
to cope with it. 

Though many commodities are 
now carrying lower price tags, some 
are still in short supply, it noted. 
Among the short items are steel, 
aluminum, copper, nickel, tin, and 
zinc. 


Sales Higher, Profits Lower 
For Utility Appliance Corp. 


LOS ANGELES—Though sales for 
the fiscal year ending Sept. 30, 1948 
were $2,180,805 higher than in the 
preceding year, net profit of Utility 
Appliance Corp. dropped from $385,- 
594 to $307,970, the company an- 
nounced recently. 

Sales in fiscal 1948 totaled $8,263,- 
440, nearly 36% above the 1947 
figure. At the same time, inventory 
was reduced from $2,190,652 in 1947 
to $2,054,939 in 1948. 


Westinghouse - - 


(Concluded from Page 1, Column 2) 


cussing such a program for the past 
two years. This committee’s work 
has now progressed to a point where 
active discussion of a trial installa- 
tion is under way. It will be neces- 
sary to have one or several trial 
installations of this kind before we 
can recommend a program to our 
dealer and distributor organization. 

“Despite the delay in getting this 
trade-in and reconditioning program 
under way we do want our dealers 
to actively promote trade-ins as part 
of. their selling program, including 
ranges and laundry equipment, as 
well as refrigerators. Many of the 
appliances being traded in today re- 
quire a minimum of work to make 
them resaleable and can be a definite 
profit showing.to the dealer.’’) 

From the dealer viewpoint, addi- 
tional profits could be realized from 
reconditioned units, if the dealer 
had proper facilities to put the 
traded boxes into good condition, 
Brownson pointed out. 

One thing that Westinghouse will 
attempt to do, Brownson declared, is 
to keep trade-in promotions from be- 
coming strictly a “price-cutting” 
device. The type of promotion he had 
reference to is apparently the 
type which offers “$50 for your old 
refrigerator, regardless of condition.” 

It is the intention of the company, 
he said, that used refrigerators ac- 
cepted by dealers as trade-ins be in 
good enough condition to be recondi- 
tioned and guaranteed after a “rea- 
sonable” amount of work had been 
done on them. 

While the company is out to tap 
the trade-in market on refrigerators 
only for the time being, Brownson 
said that its activities would even- 
tually be broadened to include elec- 
tric ranges and washers. 

“It is anybody’s guess today what 
per cent of the appliance industry’s 
volume may be in trade-ins,” he was 
quoted as saying. “We do know, 
however, that before the war, the 
trade-in market developed to be so 
substantial that areas with the 
saturation, on the average, were the 
areas that did the highest volume of 
refrigerator sales.” 


Leavis Gets Launderall Post 


DETROIT—Appointment of Leo- 
nard Leavis as a regional manager of 
sales for Launderall was announced 
by Gerald Hulett, director of sales 
in the appliance division of F. L. 
Jacobs Co. His territory will include 
all of the eastern states. 
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Freezer Space: 


- Rectangular Containers 


For Frozen Items Allow 
50% More Food Storage 


NEW YORK CITY—A preference 
for rectangular containers for use in 
home freezers and a word of caution 
in the use of creamed sauces in pre- 
cooked frozen foods were expressed 
at the recent refrigerator and home 
freezer workshop session of the Elec- 
trical Women’s Round Table, Inc. 
here. 

Dr. Donald K. Tressler, frozen food 
authority, pointed out that rectangu- 
lar containers occupied only half as 
much space in the freezer as the 
tub or cylinder type. 

He approved the rectangular box 
of heavy aluminum foil for pre- 
cooked foods soon to be introduced 
by Reynolds Metals Co. and the deep 
rectangular carton made by Con- 
tainer Corp. 

For packaging meats and poultry, 
however, he said he preferred plio- 


Refrigerators Account for One Third of Knoxville 


Dealer 48 Sales To Push 


KNOXVILLE, Tenn.—More than 
$1,000,000 worth of refrigerators were 
sold in the city of Knoxville during 
1948, the Knoxyille Utilities Board 
reported recently. This figure repre- 
sented one third of the value of all 
electrical appliance sales made dur- 
ing the year. 

The board’s report for the month 
of December revealed generally de- 
clining major appliance sales as com- 


Volume over $1 Million 


pared with November. Only units to 
show increases were ironers, which 
jumped from 9 to 30 units sold; dish- 
washers, which moved up from three 
to seven units sold; and home 
freezers, which rose from three to 
four units sold. 

A tabulation of major appliance 
sales for the year and for the month 
of December follows: 


simi * * * 

*Year, 1948 +December, 1948 
Appliance No. of Units Value No. of Units Value 
Home PYeezers .. 6... csesccess 228 $ 75,944 4 $ 1,343 
ps ee ee eee 4,051 1,077,950 84 23,646 
Te Ce Oe Oe 3,125 750,510 103 25,723 
W6tOE TRGGtere wiki sic cccccan 1,152 141,029 85 4,226 
Other Major Appliances ...... 516 45,149 23 2,102 
po San eS SP eee 88 24,922 7 1,910 
Waste Disposal Units ........ 53 7,364 3 375 
Washing Machines ........... 4,179 626,460 124 17,377 
BON 6 Faces RGGe es dew dees 323 51,678 30 4,173 


“The average number of dealers participating in this summary is 31. 


*The number of dealers participating in this summary is 26. 


R. J..White Named Head 
Of Distribution for 


Electromaster Division 


PHILADELPHIA—R. J. White, a 
member of the Philco sales organiza- 
tion for 19 years, has been appointed 
manager of distribution of the Elec- 
tromaster division of the corpora- 
tion in accordance with Philco’s plans 
to se]l electric ranges under the Elec- 
tromaster name, John M. Otter, vice 
president and general sales manager 
of Philco, has announced. 

White joined the automobile radio 
division of Philco in 1931 and later 
was assigned,to general sales work. 
He served as manager of the com- 
pany’s southern sales division with 
headquarters in Atlanta from 1934 
to March, 1942. 

During the war, he was a Lieut.- 
Commander, USNR, on the staff of 
the Chief of Naval Air Primary 
Training and then served as execu- 
tive officer at the Naval Air Station, 
Bunker Hill, Ind. 

He returned to Philco in October, 
1945, and was later appointed mana- 


ger of communications sales of the 
industrial division, products of which 
include many types of specialized 
electronic equipment for commercial 
applications. 

Well-known as a pioneer in air- 
craft radio and as a veteran pilot, 
White is a member of Quiet Bird- 
men, Sportsman Pilots Association, 
and Aircraft Owners and Pilots As- 
sociation. 


22 Jersey Dealers 
Form Association 


UNION CITY, N. J.—A new appli- 
ance dealers’ association was formed 
here recently by 22 Hudson county 
retailers headed by William Iannuzzi 
of A & B Radio here, temporary 
chairman of the new group. 

Need for an organization to com- 
bat situations unfavorable for the 
dealer in the present market was 
given as the force behind the forma- 
tion of the association. 

Other temporary officers include 
Seymour Goldklang, Uneeda Appli- 
ances, Jersey City, vice chairman; 
and Joe Eptsein, Rex Appliances, 
Jersey City, financial secretary. 


film cellophane covered by an elasti- 
cized stockinette, to heavy aluminum 
foil. 

Another speaker at the workshop 
pointed out that commercially frozen 
cooked foods containing cream sauces 
may have a higher bacteria count 
than is advisable. This expert said 
that to keep the count low, the food 
should be heated while still frozen 
and in the same container, if possi- 
ble. Unnecessary transfers to other 
utensils are to be avoided. 

Dr. Faith Fenton, professor of 
nutrition at the New York State 
college of Home Economics at Cor- 
nell university, stated that ‘“‘the prob- 
lem children in home freezing are 
cooked potatoes, cream _ sauces, 
gravies, and mayonnaise.” 


“Cooked potatoes,” she said, “de- 


velop such a ‘wet cotton’ taste dur- | 


ing storage that in freezing a stew, 
it’s better to omit them and only add 
them to the dish when it is being re- 
heated for serving. 

“In reheating a gravy that has 
been frozen, stirring helps to main- 
tain its quality. And the less fat in it 
the less chance of separation.” 

The workshop also brought out 
that pre-packaged fruits and vege- 
tables should be kept under refrig- 
eration by the retailer if they are 
to maintain top quality. 


Serviceman’s School Will 
Stress Selling Function 


DULUTH, Minn.—cCoolerator dis- 
tributor and dealer servicemen from 
all sections of the country will at- 
tend a series of national service 
school sessions here, beginning April 
4, John Unger, Coolerator service 
manager, has announced. 

“In the coming service school Cool- 
erator will emphasize the sales func- 
tions of servicemen as well as pro- 
viding a concentrated program of 
product training,” Unger stated. 

The school will be conducted by 
Frank Wheeler, Coolerator super- 
visor of field engineers; Roger LeDuc, 
freezer service specialist; and Wesley 
Van Gorder, refrigerator specialist. 

Each session will be five days in 
length and will include practical 
service problems, product training, 
theory, and trips through the Cool- 
erator plants. 

The schedule of meetings is as 
follows: 

First Session, April 4 to 8. 

Second Session, April 11 to 15. 

Third Session, April 18 to 22 

Fourth Session, April 25 to 29. 


RE-DESIGNED 
BY mR. xX 


Fs STORE 
CONDITIONER 


PACKED WITH SELLING POWER! 


Mr. X, one of the industry's most 
talented designers, developed 
three sizes ... 3, 5, 7 tons. 


WRITE FOR DETAILS 


United States Air 
Conditioning Corporation 
PR an Ave. ee E. . at 33rd 
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YES, Huggins Furniture Company, 
Bishopville, S. C., sells Deepfreeze home freezers. 
It’s a fact ... they sold 15 units in 9 days... 
47 in less than 144 months. 


HOW DID THEY DO IT? 


L. H. Huggins, owner of this outstanding company, says he 
put many different types of Deepfreeze selling aids to work. 


Here’s what he had to choose from... 
[~~~ CHECK THE ONES YOU NEED AND ORDER TODAY 


e Deepfreeze Recipe and 
Instruction Book 
e Deepfreeze Dealer 
Advertising Kit 
e Window and Floor trim set 
e Illuminated Display 
Background 
Fluorescent sign 
Outdoor Metal sign 
Colorful Counter Cards 
Window Decalcomania 
Deepfreeze Envelope Stuffers 
Deepfreeze Specification 
Sheets 
Deepfreeze Newsprint 
Broadside 


(supported by consistent national advertising) 


e Deepfreeze Complete Full 
Line Folder 
e Miniature Deepfreeze 
(Recipe and Inventory Box) 
@ Salesman’s Visualizer 
e The Deepfreeze Digest of 
Home Freezing 
e Cooperative Newspaper 
Advertising Mats 
e Wall Chart 
e Outdoor Advertising Billboard 
Poster 
e The Deepfreeze Evaluator 
e Deepfreeze Lid Visualizer 
e Deepfreeze Window 
Display Spots 


L. H. HuGGins and every Deepfreeze 
home freezer dealer is backed by 
hard-selling national advertising. 
Huggins makes this advertising 
effective by plenty of local action—per- 
sonal selling, displays, demonstrations, 


Mr. 
ORE 


A LITTLE EFFORT MEANS A BIG PROFIT! 


Deepfreeze home freezer dealers have a complete FREEZER line to sell 
—real features to talk about—the best known name in the home freezer 
business. Smart dealers have found that group demonstrations invite 
customers interest, he whet customers appetite. Everybody needs 


a home freezer . 


DEEPFREEZE DIVISION ~° 


them why, watch ’em buy! 


Motor Products Corporation 


North Chicago, Illinois 
the FIRST and FINEST NAME... Still Your BEST BET! 


‘ Deepreeze —America’s Fastest Selling Home Freezer and Refrigerator Line — 


skit oteeann c-10 
Holds more than 350 
pounds of assorted 
food. Price, delivered 
and installed—$449.50 — 


Holds more than 210 Holds more_ 
‘pounds of assorted 
food. Price, delivered — : 
and installed—$269.95 


4 ‘Médel 


3: 
jounds of ‘assorted. 
Price, delivered d 
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od. Price, delivered 
and installed—$389.50 and installed—$239.95 


ounds of assorted 


- ieieeema oa “a 
210 Holds more than 612 
pounds of assorted 

. Price, delivered © 
and installed—$599.50 


RY ‘ yt 
FROSTAIR 
Duplex. 7 cubic 
ft. refrigerator, 
3% cubic ft. 
home freezer 
combined in 
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Veteran Dealers Sure 
That *49 Will Be Good. 


(Continued from Page 1) 


Interestingly enough, Hall pointed 
out that despite this terrific increase 
in dealers, ‘no new specialty dealers” 
had come into the picture. 

“There are not over 15 real spe- 
cialty appliance dealers in the city,” 
he declared. (See table on page 7.) 


Will Hit Newer Dealers 


These specialty dealers are not the 

ones who will be losing out as com- 
petition for sales stiffens, Hall indi- 
cated. Most of the casualties, he 
said, will be among those retailers 
of all types who obtained franchises 
and some merchandise after the war 
to get in on the postwar appliance 
“gravy train.” 
* “Even these boys won’t be going 
out of business,” he ventured. “They 
simply won’t replace their present 
stock of appliances after they’re sold, 
and will continue with their regulgy 
merchandise. 

“The No. 1 need for the dealer 
today,” Hall continued, “is more 
trained salesmen. The No. 2 problem 
is Regulation W. Sales fell off 40% 
when Regulation W went into effect 
last fall. 

“We still have lots of people who 
don’t have the appliances we think 
they should,” he said. 
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“Out of 71,500 residential cus- 
tomers on: our lines, 40,862 have 
electric ranges, 56,965 have refrig- 
erators, and 24,538 have electric 
water heaters.” 

Besides the obvious new market 
indicated in these statistics, there is 
also the replacement. market to be 
considered, he emphasized without 
giving any detailed analysis. 

Quite a few of these appliances, 
especially electric ranges and water 
heaters, have been added since the 
war. The municipally owned utility 
has been promoting these items quite 
strongly to meet the competition of 
natural gas. 


Utility Promotes Dealers 


Having TVA power, the utility can 
offer very favorable rates for these 
appliances. The utility does no mer- 
chandising, itself, but it does main- 
tain displays of appliances with a 
list attached to each one giving the 
names of all the dealers handling 
that line. 

How postwar sales on four items 
have gone, with the 1941 figure 
thrown in for comparison is shown 
in the table on this page. 

Those figures on freezers are noth- 
ing compared to what they should 
be, Hall hastens to explain, and are 
the result of lack of promotion by 
all factors involved—the dealer, dis- 
tributor, manufacturer, and, he ad- 
mits, the utility. 


Getting back to what Hall gave 
as the No. 1 problem in appliance 


‘€ “merchandising today—lack of enough 


trained salesmen—efforts are being 
made to improve the situation, he 
said. 

“Manufacturers and _ distributors 
are holding a lot of sales training 
meetings, and the utility is beginning 
the Edison Electric Institute training 
program on March 7. We have 65 
salesmen signed up for the course 
already. A two-day sales clinic con- 
ducted in Nashville recently at- 
tracted 400 salesmen and sales man- 
agers, which seems to show there is 
a lot of interest,” Hall commented. 


Prospects for Salesmen 


Declaring that “dealers and sales- 
men will have to go out and push 
doorbells now,” Hall revealed a plan 
designed to encourage dealers to do 
just this thing which the utility is 
putting into effect shortly. 

“Every month the utility is adding 
between 400 and 500 new customers 
to its lines. We are preparing to set 
up a list of the good prospects with 
a separate card for each one. 

“The cards will be sent out to 
dealers who promise to have a sales- 
man call on these prospects. A 
dealer’s past sales record will deter- 
mine the number of cards he will 
receive from us, and only one dealer 
will have the prospect’s name at a 
time. 

“We intend to keep a close follow- 
up on these cards, and if the dealer 
hasn’t called on the prospect or made 
a sale within 15 or 20 days, the 
utility will take the card back and 
give it to another dealer,” Hall ex- 
plained. 

That dealers would probably be 
quite interested in this program 
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ore \than machinery 


—_— 


Here at Delco Products we recognize. the 
importance of modern machinery. 


The 


completeness of our up-to-date mechanical 
facilities attests to that. Physically, we’re 
more than equal to the swift production 
pace manufacturers are setting today. 


But Delco Products also believes there is an 
ingredient far more integral to service than 


even the finest machines. 


It’s a human ele- 


ment—the faculty of regarding each cus- 
tomer as an individual. It’s an awareness of 
his particular requirements, and the disposi- 
tion of all our resources to help meet them. 


AYTON OWIO 


That’s why Delco Products is organized 
primarily to accommodate our customers. 
That’s why our scheduling procedures are 
flexible enough 
changes in design or quantity. 


to handle last - minute 


And that’s why appliance manufacturers 
who require quality motors produced in 
quantity trust Delco to deliver. 


DELCO PRODUCTS DIVISION, GENERAL MOTORS CORPORATION, DAYTON, O. 


Sales Offices: 
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Postwar Appliance Boom Reflected In Nashville Sales 


1941 
PEGTPIDGPAIGIS. 2304.08 Bocas 7,800 
Ranges, electric .............. 4,396 
Water heaters, electric ...... 2,205 


Freezers 


eee er ee ee eee eee ee eee  — seeeeese 


1946 1947 1948 
3,383 6,009 8,064 
3,263 5,391 6,182 
4,080 4,177 4,758 

151 259 321 


might be indicated. by the comments 
of one veteran specialty man who 
said, “we'll probably set up some 
outside salesmen this spring. 

“We tried it early last fall, but it 
didn’t work out too well. The trouble 
then was, I think, that we didn’t 
have any merchandise to sell. Now 
that we've got the merchandise, 
sales this year should be as good as 
last year’s.” 

It was this dealer who said that 
“people have the impression that 
prices are going to come down, but 
prices won’t come down as long as 
labor is so high. And from the looks 
of things now the cost of labor isn’t 
going to come down in 1949.” 

One of this dealer’s salesmen—a 
chap who said he had done all types 
of specialty selling for years—com- 
mented, “I can’t figure out the re- 
action of people today. They seem 
to be hibernating. They won’t even 
let me send out appliances on trial.” 


‘Reg. W Has Hurt a Lot’ 


Said another salesman in the “bar- 
gain store” of a large local appliance 
chain where all the trade-ins taken 
in by the chain are displayed and 
sold after being reconditioned: 

“Regulation W has hurt us a lot. 
People can afford the monthly pay- 
ments in most cases even with the 
15-month limit, but that 20% down 
payment rule really hurts.” 

While the writer was talking with 
another dealer, a true specialty sales- 
man of the prewar variety, in walked 
a representative of a competitor. 
This was a Saturday morning and 
the weather was depressing—coldish, 
dark, and a light though dismal rain 
that kept many people from shopping 
and looking around that weekend. 

“I’m discouraged,” the gal com- 
mented, for it was an outside sales- 
lady. 

“Well, I’m not,” replied this dealer 
promptly. “I can remember back in 
1939 and '40 when we’d go a week 
without a sale and then Sell six 
appliances the next week. + 

“We've just got to adjust our 
present thinking to compare it by 
those 1939-40 standards. I’m con- 
fident that we’re going to have a 
good year.” 

The speaker was Ben L. High, 
proprietor of Nashville Electric Ap- 
pliances. Just watching him work 
for a short time that morning was 
an encouraging experience. 

Specialty selling is not dead by a 
long shot, at least as far as High is 
concerned. 


Friendly Greeting Helps 


A middle-aged couple came into 
the store while the writer was there. 
High immediately went forward to 
greet” them. That was his?standard 
practice, and the same thing had 
been observed in the other appliance 
stores in Nashville. 

However, High pointed out that 
“during the war when I had nothing 
to sell I always gave a friendly 
greeting to anyone who came in 
the store—white or colored.” 

As soon as High learned that this 
couple was interested in an electric 
range and were thinking about an 
apartment house model, he showed 
them one listing at $129.95. 

The wife readily admitted that she 
had some doubts about buying such 
a small model, so High carefully 
“stepped them up” until they were 
soon concentrating on the most ex- 
pensive single-oven range on _ the 
floor, a deluxe model at $329.95. 


High very carefully explained all 
the features of the range, and ap- 
peared to be a very adroit salesman 
using plenty of sales psychology. 

For example, early in the discus- 
sion, he commented: 

“I can remember when I was a 
boy my mother didn’t want any 
‘company’ to see the kitchen so she 
always kept the door shut.” 

The woman nodded her head in 
agreement. 

High explained afterwards, “I 
didn’t tell her ‘just think how this 
range will improve the appearance of 
your kitchen’ because if I did that 
the woman would feel I was imply- 
ing that her present kitchen was 
pretty drab-looking. 

“This way I got the idea across 
without offending her in any manner, 
and when she nodded her head she 
was probably picturing to herself 
the beauty of her kitchen with the 
new range installed.” 

Finally the question of price came 
up and the husband asked: 

“How much off for cash?” 

High explained that the price tag 
showed the cash price and that 
carrying charges were extra. 


The Inevitable Trade-In 


Then the inevitable problem of 
trade-in arose, the couple having an 
oil stove. High finally settled for 
$300 cash plus taxes. 

“IT won’t lose anything on that,” 
he later explained, ‘because I know 
I can get at least the full trade-in 
allowance on a resale, perhaps even 
a little more.” 

One of the clinchers, possibly, in 
this sale was the fact that the couple 
wanted the range delivered that 
afternoon (Saturday). High promised 
that it would be. 

After the order had been written 
up and he had pocketed the money, 
High relaxed for a moment and then 
remarked: 

“Whew. There were three times 
when I almost lost that one.” 

“What about all those interrup- 
tions?” he was asked, for there had 
been several—phone calls, other cus- 
tomers, etc.—during the sales presen- 
tation. 


‘I Like Interruptions’ 


“I like interruptions, especially 
when a husband and wife are here 
together,” he explained. “TI’ll tell 
them some things and then they'll 
want to talk them over for a few 
minutes. 

“I remember once when a couple 
came in to talk about a refrigerator 
just as I was leaving about 5:30 to 
go home. We discussed it a bit and 
then I saw that they wanted to talk 
it over between themselves. 

“I knew that if I let them go 
outside, they’d probably decide to go 
home and maybe come back tomor- 
row. In this business you have to 
strike while the iron is hot, so I 
excused myself, telling them I had 
some last-minute urgent matters to 
clear up, and went to the back of the 
store where my wife and son were 
waiting. 

“Then I started asking my wife 
and son questions [fictitious] about 
this order and that, all the while 
watching the couple out of the corner 
of my eye. As soon as they stopped 
talking and turned toward me, I 
went up to them and closed the sale.” 


‘Why Did I Lose the Sale?’ 


Naturally, High doesn’t have a 
(Concluded on next page) 
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from our large, complete stocks. 
in 48 States and overseas. 


Wholesale Only 


Please Write on Your Letterhead 


TOOLS + 


SUPPLIES 


Latest Prices Vv 
Wanted Lines aaa 
Write Today for Your Copy 


Why spend valuable business hours and car expense 
on trips to buy parts? Get fast low-cost delivery 
Airo serves buyers 
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ON: THE SPOT 


(. Dale A lericle 


(Concluded from preceding page) 


batting average of 1.000 on sales, but 
when he loses one, he always tries 
to find out why. 

“IT call up people who bought else- 
where after talking to me and try to 
analyze, if possible, the mistake I 
made. I always tell them that I 
want them to be completely satis- 
fied and if they are more satisfied 
with the product they bought else- 
where why that’s just fine. 

“This approach, incidentally, often 
brings these people back to buy 
other appliances in the future or re- 
sults in immediate sales to relatives 
or friends because they like this 
sincere attitude. After all, I am sin- 
cerely interested, because I wouldn’t 
want to have a dissatisfied customer. 

High fondly recalls one of his 
earliest sales, prewar, of course. 

“TI had practically clinched the 
sale, I thought, so I called up the 
woman to make a final check and 
learned to my surprise that she had 
decided to buy elsewhere. I made a 
personal call that evening, explain- 
ing to the housewife, when she 
opened the door that ‘I had to be 
in her neighborhood anyway and 
decided to drop around.’ 


How Nashville’s 94 
Dealers Scored In 
Record ’49 Sales 


Dealer’s 
Water Home No. or 
Heat- Freez- Total Posi- 
Ranges ers MRefr. ers Units tion 
308 43 701 18 1,070 | 
404 231 298 5 938 2 
431 180 289 33 933 3 
307 111 475 6 899 4 
220 239 351 4 814 5 
236 48 497 7 788 6 
219 46 398 37 700 7 
202 18 454 674 8 
297 15 201 2 515 9 
169 14 247 2 432 10 
181 54 166 13 414 11 
131 38 228 12 409 12 
123 86 177 ae 386 13 
139 21 199 2 361 14 
135 53 137 2 327 15 
106 17 200 3 326 16 
115 48 161 ates 324 17 
163 42 108 4 317 18 
77 58 150 5 290 19 
98 28 128 3 257 20 
75 19 127 1 222 21 
72 14 127 2 215 22 
15 167 25 4 211 23° 
64 13 127 7 211 24* 
118 13 77 2 210 25 
78 21 106 vidi 205 26 
60 21 91 6 178 27 
62 13 98 2 175 28 
67 21 84 1 173 29 
59 12 81 1 153 30 
47 17 77 2 143 31 
45 24 64 5 138 32 
52 55 26 3 136 33 
51 37 37 =f 125 34 
53 21 39 z 114 35 
40 7 66 is 113 36 
39 13 58 1 111 37* 
37 9 65 inh ae 
34 27 43 5 109 39 
33 9 59 1 102 40 
49 19 29 1 98 41 
24 20 45 3 92 42 
5 55 oii 89 43 
19 10 57 2 88 44 
26 4 52 4 86 45 
24 17 36 1 78 46 
19 6 46 5 76 47 
30 & 33 4 75 48 
35 21 11 an 67 49 
28 5 28 a 61 50 
25 10 23 2 60 51 
23 14 15 7 59 52 
26 9 18 4 57 53 
18 7 29 2 56 54 
19 7 25 2 53 55 
20 7 22 — 49 56 
20 6 21 sian 47 57 
15 5 19 2 41 58 
4 4 30 1 39 59 
19 5 14 sen 38 60* 
13 19 6 ue 38 61* 
10 3 17 6 36 62 
11 2 14 7 34 63 
15 10 6 as 81 64 
7. 10 12 - 29 65* 
5 2 22 inti 29 66* 
13 8 12 28 67 
6 2 13 21 68 
& as 12 20 69* 
7 1 12 en 20 70* 
5 4 10 jibe 19 71° 
8 5 6 see 19 72° 
8 2 8 1 19 73° 
5 4 9 18 74 
4 4 8 16 75 
9 2 4 15 76 
4 8 2 14 77 
3 ane 10 13 78 
4 ne 7 1 12 79 
1 10 wis 11 80* 
4 4 3 11 81* 
6 ime 1 8 10 82 
6 peat 3 9 83* 
4 2 3 9 84* 
3 2 3 8 85 
2 8 2 7 86* 
$ eos 8 7 87* 
1 1 4 6 88* 
1 2 3 6 89* 
ew 5 ius 5 90 
2 pa 1 8 91* 
2 1 Sie 3 92* 
an 2 2 93 
1 “ 1 94 


Contractors, housing “projects, plumbers, 
and miscellaneous: 


366 2,533 198 61 8,158 
Total 
6,182 4,758 8,064 $21 19,325 
*Tied 


“The woman was reluctant to let 
me come in, but finally she did. I 
explained to her and her husband 
that I wanted them to be completely 
satisfied with the refrigerator they 
purchased and that I honestly. didn’t 
want to sell them one if they didn’t 
want it. 

“Then I asked her why she had 
decided on another brand. She told 
me that a pair of salesmen had 
‘warned’ her that I had been selling 
refrigerators only a few months and 
so didn’t know much about them 
whereas they had been in the busi- 
ness practically since it started. 


‘Who Would You Prefer?’ 


“So I said to her, ‘Madam, if you 
were sick and didn’t have your own 
family doctor, would you call an old 
physician who put his medical books 
away on the shelf 25 or 30 years 
ago to collect dust, or would you 
prefer a younger man who knew all 
the latest discoveries and techniques 
in medicine and surgery?” 

““T'd probably prefer the younger 
man,’ she replied. 

“‘Well,’ I said, ‘it’s true that I 
don’t know a darned thing about a 


1931 refrigerator, but I’m not selling 
a 1931 model. I’m selling the latest 
refrigerator, one that’s far better 
with many improvements over those 
earlier models.’ 

“The husband then commented, 
‘well, we owe him a chance to tell 
us about his refrigerator.’ 

“So,” recalls High, “I started in 
to tell them everything about the 
refrigerator—the kind of refrigerant; 
what materials were used in the 
cabinet, the door, the evaporator, the 
condenser, the compressor; how it 
operated, how the controls worked, 
etc. ; 
“When I got through the husband 
and wife remarked, ‘the other men 
never told us anything about their 
refrigerator, just the name’ [it was 
a good name]. 

“ ‘Well,’ I said, ‘would you rather 
buy a name or a refrigerator you 
know all about?’ 

‘IT closed the deal right there.” 

Though an expert salesman, High 
always attends as many sales meet- 
ings as he can. 

“Not that I’d ever use a canned 
sales talk, but I always get some- 
thing out of those meetings I can 
use,” he explains. . 


Over Half of Nashville’s Sales Last Year 
Were Made by 19 of City’s 94 Dealerships 


NASHVILLE, Tenn.—A_ record 
total of 19,325 units of four major 
appliances were sold here during 
1948, William D. Hall, sales promo- 
tion manager of the Nashville Elec- 
tric Service, reported recently. The 
four appliances were refrigerators, 
ranges, water heaters, and home 
freezers. 

This*total included 8,064 refrigera- 

tors, 6,182 ranges, 4,758 water 
heaters, and 321 home freezers. The 
94 local appliance dealers sold most 
of these, Hall reported. Only 3,158 
units of all categories were sold 
through contractors, housing pro- 
jects, plumbers, etc. 
’ The performance of the 94 dealers 
ranged from the city’s number one 
dealer who sold 1,070 units down to 
number 94 who moved only one 
range. 

Nineteen of the city’s top ranking 
dealers sold more than half of all the 
appliances moved during the year. 


Twenty-seven of the bottom ranking 
dealers sold less than an average 
of two major appliances per month. 

The number one dealer sold most 
of his volume in refrigerators. He 
was far ahead of all others in this 
category with 701 sales to his credit. 

The number three dealer led the 
field in range sales, chalking up 431 
sales. He was closely followed by 
number two with 404 sales. Only one 
other dealer had sold more than 300 
ranges. 

Number five dealer set the pace in 
water heater sales with 239 to his 
credit. Number two dealer was again 
second with 231 and was the only 
other one to surpass the 200 unit 
mark. 

Number seven dealer was out in 
front in home freezer sales with 37 
units sold. He was crowded by num- 
ber three with 33 units. These two 


were the only ones to sell more than 


20 freezers during the year. 
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inl e seamless steel 
receiver has abun- 
_ dant nin opin ~~ r 


IMPROVED PERFOR- 
MANCE.. Scientifically 
designed steel valve 
plates have shallow 
ogee: ports. . 


ai LESS ATTENTION. , 
- Positive sealing of 
refrigerant is as- 
_ sured by bellows- 
he type shaft seal. Re- 
_ placeable parts 
adily accessible. 


7 HIGHER EFFICIENCY... a a 
” friction throughout compressor ; 


_ because of super-fi 


STRENGT “TO SPARE...Rugg 
pag forged alloy-steel cran 
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(We “jib results show that J&H Condens- 


ing Units give the kind of performance that refriger- 
ation equipment manufacturers and dealers can 
point to with pride. Link-up with these smooth-run- 
ning, efficient units to enhance your reputation and 
help boost your sales. Write for full information on 
M%, % and’% hp J&H Units... Also investigate the 
profit-making opportunities of J & H Electric Motors. 
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start motor, is war 
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‘Pick Your Model by Budget’ 


Pick your. "MODEL “BY BUDGET 


phys 


see your “DETROIT” 


‘WHOLESALER 


2810 


Detroit LusRicator Company — a 
Division of Amentcay Raptaror & Standard Sanitary conroration a 


Conadian Representatives RAILWAY AND ENGINEERING SPECIALTIES LIMITED, MONTREAL, TORONTO, WINNIPEG 


“Detroit” Heating and ‘Relrigeretion Controls « Engine Safety Controls” . Float Valves ond Oil Burner Accessories 
Detroit’ Exponsion Valves and Refrigeration Accessories . Senn aon Saeerenee belieiaes 
EXPORT DEPARTMENT—Box 218, Ridgefield, New lateie “ 


“Pick your model by budget" 


is the theme of this home appliance display at the 


National Association of Home Builders exposition in Hotel Stevens, Chicago. The exhibit 
by Nash-Kelvinator shows how manufacture of a line of household refrigerators, ranges, 


and freezers built to uniform widths simplifies kitchen planning and cuts costs. 


The 


exclusive one-width design permits the homemaker to select any appliance model, 


according to budget, 


with the assurance that it will fit the space allocated for it. 


Specialty 5 tores Sell 28% 


Of Electric WaterHeaters 
In West Penn Territory 


PITTSBURGH — Specialty dealers 
sold 28.8% of all the electric water 
heaters moved in the southwestern 
Pennsylvania area which is served 
by the West Penn Power Co., the 
utility firm announced here re- 
cently. 

In a breakdown of the percentage 
of total water heater business done 
by the various classifications of 
dealers, specialty dealers were way 
out in front. Strung out behind them 
were: 


Chain Department 
Plumbing and Heating 
Furniture Stores 
Hardware Stores 
Automotive Stores 
Contractors 
Industrial Chains 
Department Stores 
Farm Dealers 
Miscellaneous 
General Stores 
Service Dealers 
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Proposal Would Ban Sale 
Of Appliances by Utilities 


ALBANY, N. Y.—Electric power 
companies would be prohibited from 
selling appliances in New York State 
if a bill submitted to the State Legis- 
lature becomes law. The measure 
prohibits utilities being interested 
directly or indirectly in sale or manu- 
facture of electric or gas appliances. 


i> 


A clear note 


| 16r better refrigeration tubing 


Every day, more and more refrigeration equipment 
manufacturers sing the praises of Bundyweld* 
Tubing. | 

Used for condenser and evaporator coils, com- 
pressor lines, and connecting tubes, Bundyweld 
gives them better refrigeration at lower cost. 

Double-walled from a single strip, copper- 
bonded at all points of wall contact}"Bundyweld 
is extra-strong yet thinner walled .”: hence faster 
cooling! Ductile, it resists buckling in short radius 


” 


listed below, and 


REG. U.S. PAT. OFF. 
iS BETTER TUBING 
———yf.. 


2 This strip is con- 1@) 3 Next, a 

tinuously rolled ‘Dt process 
twice laterally into 
tubular form. Walls of uniform 
thickness and concentricity are 
assured by close-tolerance, 
cold-rolled strip. 


WHY BUNDYWELD 
Bundyweld Tub- 
ing, made by a heias 


patented process, is 
entirely different from any other 
tubing. It starts as a single strip 


of basic metal, coated with 
a bonding metal. 


walls have become a 


ENGINEERED TO 


bonding metal to 
basic metal. Cooled, the double 


ductile tube, free from scale, 
held to close dimensions. 


“6 


bends. Easy to fabricate, Bundyweld is lightweight 
and easily handled . . . lowers production expense 
by shortening production time. You'll be surprised 
at its initial low cost, too. “a 

Check this outstanding tubing for possible im- 


provement in your refrigeration equipment. Con- 
tact your near-by Bundy distributor, among those 


he'll give you the full story on 


famous Bundyweld. Or, write direct to: Bundy 
Tubing Company, Detroit 14, Michigan. 


YOUR EXPECTATIONS 


® 


heating 
fuses 


a 4 Bundyweld 

é comes in stand- 
ard sizes, up to 5%” 

O.D., in steel (copper or tin 

coated), Monel or nickel. For 

tubing of other sizes or 

call or write Bundy. 


strong 


BUNDY TUBING DISTRIBUTORS AND REPRESENTATIVES 


Inc., 226 Binney St. * Chattanooga 2, Tenn.: 


Cambridge 42, Mass.: Austin-Hastings Co., 
Chicago 32, Ill.: Laphom-Hickey Co., 3333 W. 47th Place °¢ 
Penn.: Rutan & Co., 404 Architects Bldg. ¢ 


3628 E. Marginal Way °* 


Elizabeth, New Jersey: A. B. Murray Co., 
San Francisco 10, Calif.: Pacific Metals Co., Ltd., 3100 19th St. « 
Toronto 5, Ontario, Canada: Alloy Metal Sales, Ltd., 881 Bay St. 


Peirson-Deakins Co., 823-824 Chattanooga Bank Bldg. 


Inc., Post Office Box 476 ° Philadelphia 3, 
Seattle 4, Wash.: Eagle Metals Co., 


BUNDYWELD NICKEL AND MONEL TUBING IS SOLD BY INTERNATIONAL NICKEL COMPANY DISTRIBUTORS IN PRINCIPAL CITIES. 


Dealer Uses Single Appliance as ‘Springboard’ 
For Customer’s Plunge Into Complete Kitchen 


ALBANY, Ga.— Keeping a close 
check on the remodeling operations 
of local contractors, painters, and 
builders, and getting in touch with 
homeowners by telephone, has proven 


a fertile source of complete package 


kitchen sales for Meeks-Hightower 
Electrical Co., major appliance dealer 
here. 

Meeks-Hightower has been able to 
sell the city’s largest volume of 
package kitchens through steady pro- 
motion on two different levels. 

First, instead of “scaring off’ the 
prospective kitchen purchaser by 
offering the entire kitchen at a flat 
unit price, the Georgia dealership 
frequently uses the sale of a single 
refrigerator, range, or garbage dis- 
poser, as a “stepping stone” to the 
complete package job. 

The salesman points out to the 
homeowner at the time the appli- 
ance is installed that if she wishes, 
measurements will be taken for a 
later complete kitchen installation so 
that one appliance can be added after 
another, as the homeowner can af- 
ford, until the complete job is in. 

“A lot of people who will not con- 
sider spending $1,500 or more for a 
complete package kitchen in one 
stroke, can see the wisdom of plan- 
ning the kitchen in advance and add- 
ing one appliance after another until 
the whole job is in,” John Hightower, 
partner, indicated. 

“Once the housewife has allowed us 
to take these measurements, and to 
figure all the costs which will enter 
in on the installation, the chances 
are that she will go ahead and order 
the whole job at some date not long 
in the future.” 

All Meeks-Hightower' salesmen 
carry along miniature “kitchen plan- 
ning kits’ which are brought into 
play as soon as an appliance installa- 
tion of any kind is made. 

As an example of how this works, 
one woman recently ordered a new 
electric range installed. While in the 
kitchen, the salesman used the minia- 
tures to point out how well a certain 
size refrigerator could be fitted into 
a space between two old-fashioned 
cabinets, and how modern, enameled 
steel cabinets could offer more pantry 
space without occupying any more 
room on the wall. 

Similarly, the matching size and 
appearance of an electric sink, dish- 
washer, etc., were discussed. When 


the salesman left the house, the cus- 
tomer was eagerly experimenting 
with “miniature layouts herself.” 

Within six weeks, the woman’s 
husband had telephoned in to request 
a complete kitchen installation— 
where original intention had been 
only the purchase of an electric 
range. 

“This sort of ‘on the spot’ selling 
often results in complete kitchen 
sales which might have been accom- 
plished by strategic calls in the first 
place,” Hightower said. ‘However, 
using one appliance as a springboard 
has shown far better results.” 

The second source of complete 
package kitchen sales developed by 
the Georgia firm has been a policy 
of close, personal cooperation with 
remodeling contractors, painters, 
and builders, in the city. 

Whenever any Albany homeowner 
orders remodeling done to the porch, 
basement, or bedrooms, of a home, 
Meek-Hightower takes this as an 
indication that the homeowner is 
after “better living conditions”—and 
therefore, a logical prospect for a 
planned all-electric kitchen. 

Such prospects are listed daily, 
and telephoned the following morn- 
ing, with an invitation for the houme- 
owner to come around and look over 
model kitchens on display. While 
only a small percentage can take the 
time to accept this invitation, many 
confess that they are interested in 
a model kitchen at some “later date.” 

This is a signal for a Meeks-High- 
tower outside salesman to appear on 
the scene with a miniature kitchen 
planning kit. 

Those who come into the store see 
two examples of planned kitchens, 
designed to fit Albany homes, and 
are also given the benefit of the 
“miniature sets” in working out 
their own plans. 

Once the go-ahead is given by the 
prospect, Meeks-Hightower utilizes 
a trained draftsman and salesman 
experienced with estimating kitchen 
installation costs, to make up a 
handsome presentation in which all 
costs for plumbing, wiring, painting, 
and new linoleum, are figured out to 
the last penny. 

With ample time-paying benefits, 
the two systems described have en- 
abled Meeks-Hightower to sell more 
than 40 complete kitchens in a single 
year. 


REFRIGERATOR SHELVES - STAMPINGS 
FORMED AND WELDED PRODUCTS 


Ww 


Tops in Football - the MICHIGAN 
LVERINES and in Refrigerator 
Shelf Manufactuer - WALL. 


WALL WIRE PRODUCTS COMPANY 


plymouth, Michigan 
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Farmer’s Distaste for Salt-Cured Meats 


Gives Home Freezer Dealer a ‘Sales Wedge’ 
He Stresses Freshness of Foods Stored In Low-Temp 


LINN, Mo.—Timely, personalized 
penny postcards sent to farmers who 
have been shown two lines of home 
freezers carried in stock, have proven 
an effective selling tool at Scruggs- 
Guhleman-Knollmeyer, Inc., appliance 
dealer in this small Missouri com- 
munity of 3,500 

Francis Knollmeyer, head of the 
store, has made it routine policy to 
steer every new customer over to the 
home freezer display, when farmers 
come in for building supplies, hard- 
ware and other lines carried by the 
store. 

“We've found that there are still 
many hundreds of farmers who have 
no knowledge whatsoever of home 
freezer utility on the farm,” he indi- 
cated. “So we make sure that every 
visitor gets at least a brief look at 
one, and attempt to get his name and 
address during the process,” Knoll- 
meyer said. 

Farmers are shown how the 
freezer operates, with heavy empha- 
sis on its value in storing farm-killed 
meats, or fruits and dairy products. 
Charts are handy which demonstrate 
how_the unit can pay for itself over 
a relatively short period of time. 

Every attempt, of course, is mad 
to sell the freezer during the first 
contact. However, the average farmer 
on a buying trip into town has a 
long list of purchases to make, and 
usually cannot spare the time for a 
real demonstration, Knollmeyer has 
found. 

Therefore, he makes an effort to 
find out what each farmer grows, 
whether he kills his own meats, and 
jots down a reference on a handy 
card filed in the office. Thereafter, 
“personalized” penny postcards which 
indicate how the home freezer fits 
into the farmer’s everyday life, are 
mailed at regular intervals by the 
company. 

During the late winter hog butcher- 
ing period, for example, Knollmeyer 
mails cards to hog raisers which 
point out “You can keep more than 
150 pounds of fresh pork in our 
$319.50 home freezer in perfect con- 
dition instead of salting or smoking 
| 

Messages such as this carry a lot 
of weight with farm families weary 


Seeger To Award Contract 
For New Production Plant 


EVANSVILLE, Ind.—Seeger Re- 
frigerator Co., which recently pur- 
chased 4% acres of Garvin Park 
adjacent to its main plant, reported 
it will soon award a contract for 
construction of a new $1,500,000 
plant building. 

The new building is a part of an 
extensive expansion program  an- 
nounced by the company last sum- 
mer. 

At that time, Seeger officials 
announced the program provided for 
concentrating all Coldspot refriger- 
ator production at the Evansville 
plant. Prior to this, some of the 
Coldspot production was made at the 
company’s plant, which is located in 
St. Paul. 

The new building will contain both 
manufacturing and warehouse facili- 
ties. 


x INDUSTRY 
Since 1919 


EVAPORATIVE CONDENSERS 
DRY-EX WATER CHILLERS 
FREON AND AMMONIA CONDENSERS 
SHELL AND COIL CONDENSERS 
PIPE COILS 
INDUSTRIAL UNIT COOLERS 
HEAT EXCHANGERS 
OIL SEPARATORS 
LIQUID RECEIVERS 


Select the items you 
are interested in, and— 


Pr oop ne 
PRESENTATIVES IN PRINCIPAL CITIES 
” oe 


“ACME 


INDUSTRIES INC. 


JACKSON, MICHIGAN 


of spicy cured meats over most of 
the year, the Missouri dealer has 
found. 

Other messages to families who 
raise vegetables point out that the 
home freezer will permit strawberries 
at Christmas, fresh spinach during 
January, etc. In all cases, Knoll- 
meyer attempts to appeal to the 
farmer’s love of foods which are 
ordinarily available only on a sea- 
sonal basis. 

He also addresses each message 
by calling the prospect by his first 


name if possible. 


“Results have been excellent” the 
dealer said. ‘Frequently farmers who 


have received two or three cards 
come in to ask for additional infor- 


mation on the units, winding up with 


the purchase of a freezer which fits 


best the needs of that particular 


farm family.” 


H.C. Lease Is President 7 Appliances Climb to All-Time Sales 
Peak for January In West Penn Area 


OF Electric Institute 


WASHINGTON, D. C.—The Elec- 
tric Institute of Washington has 
elected Harry C. Lease of the West- 
inghouse Electric Supply Co. here 
its president for 1949, William G. 
Hills, managing director, has an- 
nounced. Lease succeeds J. A. Mit- 
zelfelt of Frigidaire. 

Other officers elected were F. C. 
Ruling of General Electric Co., vice 
president; J. C. Harding of J. C. 
Harding, secretary; and L. O. Braun 
of Simon Distributing Corp., trea- 
surer. 

Newly elected directors were: W. 
B. Stringham, General Electric 
Supply Corp.; Gordon L. Redman, 
Redman & Brown Furniture Co.; R. 
R. Reutlinger, Combustioneer Corp.; 
Robert T. Dowd, Dowd’s Chevy- 
Chase Electric Co.; Fred A. Leser, 
ILG Electric Ventilator Co.; Harold 
G. Haydon, vice president, Potomac 
Electric Co.; W. K. Trunnell, Trun- 
nell Electric Co.; and J. J. Ilgen- 
fritz, deputy director of inspection 
for the District of Columbia. 


PITTSBURGH — New highs for 
any January on record were estab- 
lished for dishwashers, garbage dis- 
posers, ranges, clothes driers, ironers, 
vacuum cleaners, and water heaters 
during the first month of this year, 
the West Penn Power Co. declared 
recently in reporting the activity of 


southwestern Pennsylvania territory. 

Refrigerator, home and farm 
freezer, and automatic washer sales, 
however, were off 10% from Janu- 
ary, 1948. 

Comparisons between January unit 
sales with those of January, 1948 and 
December, 1948 are listed below: 


appliance dealers throughout its 
p< * * ¢& 
vw 

Appliance Jan. 1949 Jan. 1948 Dec. 1948 
ne REPEL EER OTe 964 1,069 1,147 
Home and Farm Freezers .......... 213 235 ~ 350 
po ESS ci ies Sere 554 537 830 
Garbage Dispowers ..:.... ccc ccciee 26 22 58 
PN ois ooh ioe be 3bs0od + p92 28 25 53 
TRS SOO io ivo.0s codes nbsee ee 1 1 1 
Pe gs nee errr wiedeate 37 20 94 
Clothes Washers (Automatic) ...... 243 267 316 
Clothes Washers (Conventional) .... 1,295 1,195 1,582 
Wacuim CIOBROEE ii. eie Sots eeees 774 757 1,451 
WON TN 0 asa isis vod ee oe eves. 302 251 687 
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Amana frozen 


to 70 


Yes, compare! And for years 
of better living, you'll choose the 
beautiful, new Amana Freezer-Re- 
frigerator, with a FIVE YEAR 
WARRANTY on the complete re- 
frigeration system! 


Pioneer specialists in low temperature 
Refrigeration, with a century old tradi- 
tion of fine American craftsmanship. 


Lal 
if 
= 


~and behind this 


FREEZER-REFRIGERATOR 


For breathtaking good looks, larger capacity, better con- 
struction, and lower price — we urge you to compare this 
stunning Amana before purchasing any Freezer-Refrigerator! 


Yes, compare! Separate compartments, separate doors and 
separate temperature controls for Freezer and Refrigerator... 
each compartment maintaining best temperature without any compromise. 
Compare capacity! The spacious Amana Freezer compartment stores up 
unds of frozen foods...the big seven cubic foot Refrigerator 
is fitted with stainless steel shelves—and never requires defrosting! 


SEE YOUR AMANA DEALER — OR 
WRITE FOR ILLUSTRATED FOLDER 


(REFRIGERATION DIVISION 


AMANA SOCIETY 


AMANA, IOWA 


THE maar 


REA 


AMANA 


DISTRIBUTORS! 


Rast es Ras te : meee S 
Seo Se A eee aE SP PE Rn 


News 


TIME 


Fuk WEEKES KK SMAGATEME 
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NATIONAL MAGAZINES! 


..-will carry the story of Amana home 
freezers and new Freezer- Refrigerator 
TO MILLIONS MONTHLY! 


tie up with the profit line for ’49! 


this first ad—featur- 
ing the beautiful new 


AMANA FREEZER REFRIGERATOR! 


Compare for beauty—for capacity —for 
construction — for lower prices! 


It has no equal! 


THE REFRIGERATION DIVISION 


SOCIETY 


Amana 14, lowa 


D FA L F RS ! roe fee oe Amana Story = The Profit 


Your Territory May Be Open! 
Write, Wire or Phone! 
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by GEORGE F. TAUBENECK 


(Continued from Page 1, Column 1) 


now as it was thousands of years 
ago, such upsets in values as have 
been labelled New Deal, The New 
Look, Communism, Fascism, Wall 
Street Security, Divorce, Progressive 
Education (which scorns both the 
alphabet and the multiplication table) 
and Existentialism (which discards 
all the old philosophical absolutes) 
leaving us punch-drunk and hanging 
onto the ropes. 


These upsets happen too rapidly 
for most of us. That’s where and 
why the speculators—an odd breed of 
high-strung gamblers who live by 
their wits—enter the picture. They 
keep us from losing our minds. 
Ever alert to make a “fast buck,” 
their tradings and _ investments 
smooth out the violences of un- 
predictable changes. They are the 
adjusters, the harmonizers, the links 
between a solid past and an uncer- 
tain future. 


Because their opportunities for 
quick profits depend upon their in- 
sight and foresight and correct inter- 
pretations of their own private crystal- 
balls, they ease the shock and pain 
of unexpected readjustments for the 
rest of us. 


We couldn’t take life in this atomic 
age without them. 


Speculators, of course, don’t regard 
themselves as being bathed with holy 


unction.. They .simply weigh price . 


possibilities again&St investment haz- 
ards, and take their chances. 


The consuming public—and its” 


probable willingness to buy some- 
thing-or-other—owns the speculators, 
body, soul, and savings. When specu- 
lators lose investors’ savings two or 
three times, they seldom.get another 
chance. That’s why they study con- 
sumers so intently. ; 


Contrast :this stand-or-fall merit 
touchstone with that of the Bureau- 
crat whose job is insured by Civil 
Service or party allegiance. 


The speculator can’t afford to de- 
pend on rules or regulations, nor can 
he afford to lose himself in a morass 
of detail. He must keep his mind 
clear, his judgment keen, and com- 
promise with no one. 


The Bureaucrat, on the other hand, 
lives for and by details. His mind is 
befogged by rules and regulations 
and “considerations.’”’ Compromise is 
his method. 


In time, the bureaucrat’s compro- 
mises and buck-passing degenerate 
into outright bribery and racketeer- 
ing. His idealism and _ self-depend- 
ence, undermined by years of con- 
formity, pettiness and pettifogging, 
“delaying the game” and bowing low 
to Brass Hats, eventually transmog- 
rify into cynical corruption and/or to 
the Fuehrer delusion (Communism). 


The Sickening Payoff 


What’s worse, it’s difficult to get 
rid of these soul-sold leeches and 
grafters after they’ve anchored their 
political weight (that is, after they 
control votes). 


or 


“spoils system” (wherein a change 
of party meant a whole new set of 
faces behind government desks). 
Thanks to Civil Service, a bureaucrat 
installed by a Republican administra- 
tion can’t be fired by incoming 
Democrats, or vice versa. 


The other half of the “spoils sys- 
tem,” however, the hiring of flat- 
wheel party workers, remains intact. 
Incoming Congressmen usually can 
add almost anyone they favor to 
some bureau or other. So the gov- 
ernment payroll grows and grows. 


Another stymie: 


Unions of government employes 
sometimes can prevent the discharge 
of time-wasters even for good cause. 


In short, you can hire bureaucrats, 
but you can’t fire them. 


Furthermore, when overgrown bu- 
reaucracies throw their weight 
around—when Congressmen are over- 
ly vote-conscious and judges are 
party wheel-horses—the bureaucrats 
smother free-wheeling speculators 
and small businesses under ruinous 
tons of confounding regulations and 
paper-work. 

In so doing, they ruin themselves 
and their nation later on, even when 
they don’t mean to do so. (The 
Communists, of course, do plot 
ruination for any nation not in their 
orbit—with identical methods. And 
the Communists always entrench 
themselves in any bureaucracy.) 


The Tenacity of 
Legalized Injustice 


During those short, uneasy inter- 
vals between wars, democratic 
peoples struggle to rid themselves of 


Civil Service ended one half of the the dead weight, extravagantly ex- 


— " 
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411 need a big 8 cu. ft. refrigerator that 


will fit in my small kitchen—and it must 


have a left hand door.// 


~~ Coolerator's | 


little Giant 


hives your prospects 
what they want ! 


Yes, refrigerator buyers are going to be more discriminating 
this spring. They'll know what they want—and insist on 
getting it. This swing back to a normal marketing condition 
is a break for dealers who feature Coolerator’s Little Giant 
—the refrigerator that’s designed, featured and priced for 
the times because it offers all these self-apparent advantages. 


vy A BIG “8"' THAT'S LOWER—NARROWER—AND ACTUALLY 
REQUIRES NO MORE SPACE THAN A CONVENTIONAL “6” 


y CHOICE OF RIGHT OR LEFT HAND DOORS AT NO EXTRA COST 


41 My new refrigerator has to have a 


full-width Freezer-Locker that’s cold 
enough to keep ice cream frozen firm—and 
I need lots of moist cold storage, too. 


"A A FULL-WIDTH FREEZER-LOCKER WITH TEMPERATURE 18° 


BELOW FREEZING 


ADJUSTABLE CHILL-R-ATOR SHELF FOR QUICK CHILLING OF 


SALADS AND BEVERAGES 


y DELUXE EQUIPPED FROM TOP TO TOE—YET VALUE-PRICED 


FOR THE MASS MARKET 


Best of all, these features are instantly seen—and the kind 
that prospects understand and immediately want in their 
new refrigerators. That means easier, quicker closing and 
more sales in the new home and replacement markets. 


America’s Newest and Most aoe 


Beautiful Electric Range 


With the amazing new Well-E- 
Vator—the King size automatic 
oven and a score of other new 
features that will command 
attention and get sales action 
on dealers’ floors. The Cooler- 
ator Line of Electric Ranges is 
complete with a model for 
every budget. 


GROW FASTER WITH THE LINE THATS GROWING 


Copyright 1949, The Coolerator Co. Seat FP pee? SORES ee 


THE FREEZER-LOCKER LINE OF REFRIGERATORS 


Featuring full-width Freezer-Lockers which freeze and store 40 Ibs. or 
more—with extra shelves for lots of ice cubes. Coolerators also offer 
such deluxe features as right or /eft hand doors at no extra cost—and a 
score of other self-apparent features. Make a date today with your 
Coolerator Distributor to see the Freezer-Locker Line—they’re the 
hottest models in the industry. 


THE COOLERATOR COMPANY 


DULUTH 1, MINNESOTA 


pensive war-born bureaucracies. But 
they don’t get far in this worthy 
endeavor. is 


Most of us will put up with almost 


- anything when a war is on; and so 


we allow government departments to 
balloon, and government tyrannies to 
arise. Through the fervor of our 
patriotism (“anything to help win’’) 
we let the bureaucrats take advan- 
tage of us. . 


Trouble is, when peace _ comes, 
those war-mushroomed government 
departments—with all their injustices, 
both petty and alarming—persist. 


Nothing is so tenacious as a gov- 
ernment payroll—or its twin: bureau- 
cratic arbitrariness. And few road- 
blocks can cause so much trouble for 
the citizens of a democratic nation 
as do entrenched bureaucrats. 


It’s bad enough that legislators 
pile laws upon laws, and that courts 
screw things up by compounding in- 
terpretations of those laws until 
Justice is indecipherable. Worse, 
ukases issued by bureaucrats are so 
voluminous (and often so unfair) 
that lawyers have become our most 
numerous profession. 

Here’s a sample of the lawyer- 
pleasing gobbledygook in which all 
administrative (bureaucratic) Law is 
couched: 

“The Treasury Department’s Inter- 
nal Revenue Code, Section 3797, Sub- 
section (15A) defines the status of 
alimony payers as follows: 

“Husband and wife—As used in 
Sections 22(K), 23(U), 171, and the 
last sentence of Section 26(B) (3); 
if the husband and wife therein re- 
ferred to are divorced, wherever ap- 
propriate to the meaning of such 
sections the term ‘wife’ shall be read 
‘former wife’ and the term ‘husband’ 
shall be read ‘former husband’; and, 
if the payments described in such 
sections are made by or on behalf 
of the wife or former wife to the 
husband or former husband instead of 
vice versa, wherever appropriate to 
the meaning of such sections, the 
term ‘husband’ shall be read ‘wife’ 
and the term ‘wife’ shall be read 
‘husband.’ ” 

Who knows what this involved 
paragraph means? Answer: Nobody. 

Bureaucracy’s endemic disease 
(procrastination through confusion) 
coupled with the reforming Zeal of 
the fanatically zealous infiltrating 
Planners, combine to make admin- 
istrative law both the delight and 
despair of attorneys. 

End result: more shackles on 
enterprise, higher costs for business, 
higher prices for consumers, and 
staggering taxes for everyone. 


In the United States of America, 
though, these outrages don’t go 
unchallenged. 


Thank God it’s characteristic of 
Americans that they resent arbitrary 
clamps upon their doings. Thank 
God they abhor laws which aren’t 
clear. Thank God they ignore 
arbitrary rules which don’t make 
sense. Thank God they defy legalized 
injustices imposed upon them by too- 
big-for-their-britches bureaucrats! 

If Americans weren’t like that, 
we'd be a Soviet state today. 

Why? Because we the people 
would be saturated with the bureau- 
cratic philosophy and state-of-mind. 


‘ his station in life. 


Since all hope .of personal advance- 
ment through our own imagination 
and hard work would be gone, we'd 
let the Communists—the supreme 
bureaucrats—take over by default. 


Thank God we aren’t that pessi- 
mistic and supine yet. 


Peace of Mind 


Optimism is the hallmark of capi- 
talism. In a democratic republic, 
everybody has a chance to improve 
Bad luck may 

thwart his extra-efforts; on the other 

hand, good luck may bounty them 
‘ far beyond his expectations. 


Hither way it goes, the republican 
is lucky. If his dream ship doesn’t 
arrive in port safely, he can hope that 
his son’s will (or he can try again). 
And if his burning-the-candle-at- 
both-ends overtime work does pay 
off, his children should receive a 
head-start in the race. 


Long after a successful “go-to-hell 
guy” has done well for himself, he 
continues to work so that his kids 
will start from a higher rung on the 
social and economic ladder than he 
did. 

We cherish our boys and girls, and 
we turn cartwheels to give them 
advantages. 

That’s Americanism! 

Peace-of-mind is an Ideal which 
can be composed for most Americans 
only when the issue of their loins are 
educated and primed better than their 
parents were. (Kids don’t ask to be 
born, they’re our responsibility. ) 


When capitalism reigns, parents 
are optimistic about the future; and 
so are their children. And optimism 
is peace-of-mind resurgent. 


(To Be Continued) 
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~ FROZ-N-FOOD 


hs LOCKERS 


Designed to pro- 
vide these profit- 
making advan- 
tages to the locker 
plant operator — 


® Variety of types 
and sizes. 
e Easy to rent. 


© Easy and inexpen- 
sive to install. 

e Easy and inexpen- 
sive to maintain. 


e Sturdy and durable 
construction. 


Drop usa post- 
card for addi- 
tional details, 


Obtainable in Black and White 
or Green and Ivory... 


ALL-STEEL EQUIPMENT INC. 


250 Griffith Avenue + Aurora, Illinois 


EVERYTHING FOR THE COMMERCIAL OR INDUSTRIAL 
ELECTRIC REPAIR SHOP! 


WRITE FOR FREE, 238 PAGE ILLUSTRATED CATALOGUE 
(On Your Letterhead, Please) 
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Mfrs. Agent Contract 


‘Standard Form’ Drawn Up by National Group Provides Agents, 
Principals with Guide for Practical Basic Agreement 


LOS ANGELES—A _ “Standard 
Form of Agreement with Manufac- 
turers’ Agent” has been drawn up 
by the Manufacturers’ Agents Na- 
tional Association as a result of a 
year’s study on the subject of a 
suitable agent and principal con- 
tract, P. Edwin Thomas, executive 
secretary of the organization, an- 
nounced recently. 

The contract form, which is di- 
vided into 22 different sections and 
covers 12 pages, is designed to be 
perfectly fair to agent and principal 
alike, according to Thomas. 

“Heretofore,” Thomas said, ‘the 
principal has prepared and _ indivi- 
dually presented its own agency letter 
or brief form of contract to the 
agent and all too often on a take-it- 
or-leave-it basis, the principal some- 
times reasonably protected, but the 
agent often left most vulnerable. 

“From that point on anything 
could happen and frequently did. 
Thus the agent and principal rela- 
tionship in the past has not always 
been a happy one. Many years of 
observation and research into the 
problem indicated that the chief 
difficulty lay with an inadequate, 
impractical basic agreement, rather 
than with the system or with the 
parties themselves.” 

Thomas pointed out that “under 
proper circumstances, the manufac- 
turer’s agent represents an impor- 
tant saving in the manufacturer’s 
selling costs and provides him with 
a flexibility not inherent in private 
sales organizations. 

“But manufacturers today are 
vitally concerned with the subject 
of taxes, and some fear that MA’s 
may involve them in out-of-state 
taxes of one kind or another. 

“Others are concerned lest the 
agent involve them in automobile 
accident liability. Still others fear 
that they may be involved in addi- 
tional ways, unforeseen and out of 
their control. 

“None of these risks, however, 
exist with an agent any more than 
with members of a private sales or- 
ganization. 

“In fact, through a proper selling 
agreement far more protection is 
possible with an agent than with pri- 
vate salesmen, because the selling 
agent as an independent contractor 
is responsible for its own acts, while 
salesmen are part and parcel of the 
principal’s own operations and for 


Booklet Covers Hill Line 
Of Dairy Refrigerators 


TRENTON, N. J.—C. V. Hill & Co., 
Inc., now has available for distribu- 
tion a new 16-page booklet on self- 
service dairy refrigerators. 

In addition to illustrating and de- 
scribing Hill’s single, double, and 
triple deck models, the book con- 
tains sections on table and accessor- 
ies for cutting and wrapping bulk 
cheese; how to cut for self-service; 
how to label and wrap for self-serv- 
ice. 

Copies can be obtained from the 
home office in Trenton, or any Hill 
jobber. 


“AND sEE THE 


Pe 
“The Outstanding 


- BEER DISPENSER — 
AND KEG COOLER | | 
UNITED REFRIGERATOR co. 
oe HUDSON, WISCONSIN | 


eae 


whose acts the principal is directly 
responsible.” 

The contents of the M.A.N.A. 
agreement is divided into the fol- 
lowing: 

(1) purpose of agreement; (2) 
statement of relationship; (3) dura- 
tion of agreement; (4) assignment of 
agreement; (5) territory and scope 
of operations; (6) products, equip- 
ment, and service; 

(7) sales channels and restrictions; 
(8) prices, terms, and sales policy; 
(9) commission rates and computa- 
tion; (10) commission payments; 
(11) invoices and collections; (12) 
selling aids and supplies; (13) handl- 
ing of inquiries and quotations; (14) 
products guarantee, and warranty; 
(15) handling and acceptance of 
orders; 

(16) shipments and shipping infor- 


mation; (17) additional obligations 
of agent; (18) additional obligations 
of principal; (19) adjustment of dis- 
putes, and provision for arbitration; 
(20) rights upon consummation of 
agreement; (21) rights upon termi- 
nation of agreement; and (22) gen- 
eral conditions. 

The form is self-explanatory and 
entirely elastic, providing for the 
preparation and appending of Ex- 
hibits to cover variations in different 
fields of endeavor and all individual 
conditions and circumstances. 


To make possible a careful study 
of its provisions, M.A.N.A. will mail 
one copy to any agent, or to any 
manufacturer or supplier, writing on 
its business stationery to the Execu- 
tive Secretary, at 542 S. Broadway, 
Los Angeles 13, mentioning this 
newspaper. 


Scale-Model 


To spur sales Frigidaire is supplying these scale-model ice cream cabinets 

to its field men for use as a follow-up. Shown examining the miniature, 

left to right, are: P. W. Budworth, the factory’s ice cream cabinet sales 

manager; G. W. Trask, Chicago branch commercial sales manager; and 
D. R. Steele, Houston branch commercial sales manager. 
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KEEPS 170 COMPRESSORS TROUBLEFREE 


Suniso Refrigeration Oil Has Kept Compressors Efficient 
in Ice Cream Maker’s 170 Outlets Ever Since 1942 


field. They know the importance of 
top-quality lubrication. 

Suniso Oils come in several grades, 
each with extremely low pour-point 


Early in 1940 an ice cream manufac- 
turer began installing cabinets in his 
retail outlets, and by the end of the 
next year he had 170 units in service. 
As repairs and adjustments became 
necessary, he decided to replace the 
original oils with Suniso for all ma- 
chines, knowing from experience what 
this refrigeration oil would do for him. 

In six years’ service there has been 
no trouble. Systems have been free of 
wax and sludge. Not one of the units 
has required major repairs, and main- 


SUN PETROLEUM PRODUCTS 


tenance has been limited to routine 
inspection. The ice cream manufac- 
turer is ahead by a sizable sum be- 
cause of economical performance year 
after year. Besides this, he has the 
continuing good will of retailers and 
their customers—a result of depend- 
able service. 

Performance of this kind explains 
the wide preference for Suniso Oils 
in refrigeration and air-conditioning. 
Suniso Oils are the predominant choice 
of equipment manufacturers in this 


“JOB PROVED” IN EVERY INDUSTRY 


and low wax-separation point. All 
have exceptional dielectric strength 
and high resistance to chemical change 


_ when mixed with Freon or any other 


modern refrigerant. For your copy of 
the illustrated bulletin ‘‘Lubrication 
of Refrigeration and Air-Condition- 
ing Equipment,” write Dept. RNs§, 


SUN OIL COMPANY - Philadelphia 3, Pa. 
in Canada: Sun Oil Company, ttd. 
Toronto and Montreal 
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when you 
CALL ON 
— HAJOCA 


YOUR AIR CONDITIONING 
AND REFRIGERATION SUPPLIES 
AND PARTS 


At a glance you can tell the fine quality of 


FOR 


Hajoca’s materials . . . valves, fittings, com- 
pressors . . . but what you can't see and what 
is most important is Hajoca ONE-STOP Service. 


With a large and varied stock of air con- 
ditioning and refrigeration supplies (including 
such famous names as Alco, Henry, Mueller and 
others) plus a complete line of pipe, valves 
and fittings, Hajoca is the leading head- 
quarters for all your needs to keep your jobs 
profitable . . . on time. 


At Branches from New Jersey to Florida, 
efficient 


Hajoca offers unusually prompt, 
service . . . ONE-STOP Service. 


HAJOCA 
CORPORATION 


Employing Specially Treated Aluminum 


Reduces Weight of Beverage Cooler 


MONTGOMERY, Ala. —Commer- 
cial refrigeration equipment utilizing 
specially treated aluminum in _ its 
cabinet construction is a ‘new trend 
in the field, -and among the first to 
build dry beverage coolers with this 


technique was the Nolin Mfg. Co. of 


Montgomery. 

- Aluminum fitted easily into the 
company’s production line schedule 
and made possible a considerable 
saving of weight in the finished cabi- 
net. Coating the metal with “Alo- 


dine”, an exclusive product of the 
American Chemical Paint Co., in a 
simple, quick, non-electrolytic, and 


effective process produced a _ bond 
on the surface which held the paint 
finish tightly and protected its ap- 
pearance. 

In the Alodizing process aluminum, 
cut and formed into the necessary 
panels in the sheet metal department, 
is hung on a conveyer line traveling 
about two feet per minute. In a short 
time the aluminum passes through 
the following stages of an automatic 
power spray washer: 

Stage No. 1—‘Duridine”’ cleaning 
bath. 

Stage No. 2—Cold water rinse. 

Stage No. 3—‘“Alodine”’ coating 
bath. 

Stage No. 4—Cold water rinse. 

Stage No. 5—‘“Deoxylyte’’—acidu- 
lated rinse. 

After drying, the parts travel to 


enamel finish is baked on at a tem- 
perature of 300° F. Finished coolers 
and other low-temperature cabinets 
are then put together in the final as- 
sembly department. 

The Alodine coating bonds paint 
to the aluminum in Nolin dry bever- 
age coolers, walk-in coolers, and 
double duty display cases. White, 
grey, blue, tan, and brown baked- 
enamel finished are given added 
durability and protection against the 
wear and tear of every day usage. © 


Southwest Conditioning Show 
For '50 Has 105 Exhibitors 


NEW YORK CITY—A total of 105 
space reservations have already been 
received for the Southwest Air Condi- 
tioning Exposition of the Interna- 
tional Heating & Ventilating Exposi- 
tion which will be held Jan. 23-27, 
1950, at the State Fair Grounds in 
Dallas, Tex., under auspices of the 
American Society of Heating & 
Ventilating Engineers, according to 
an announcement by Charles F. Roth, 
manager. 

Only 23 spaces were still available 
in the Hall of Agriculture. Three 
reservations had been received for 
space in the adjacent Poultry build- 
ing. 

Roth said the exposition will be 
the only one of its kind in 1950. Its 


Pennsylvania: Georgia: New Jersey: 
ete Aen, trench Columbus Camden the paint spray booth, and after name, he added, “emphasizes the 
Lansdowne Florida: Tennessee: painting, to the 24-ft. long bank of large and very rapidly growing area 
Readino Jacksonville Chattanooao infrared baking lights where the which it will serve.” 
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The Famous KELVINATOR 
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MODELS S-33—\ H.P., 115 volt, 50-60 cycle, A.C., 
capacitor start. Number of cylinders—2. Over-all dimen- 
sions — 16}4" wide, 18" deep, 12" high. Mounting dimen- 
sions — 14}4" wide, 16" deep. Suction line connection — 34". 
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SEALED CONDENSING UNITS 


NOW AVAILABLE TO DEALERS 


IN Y%4, Ys AND 2 H.P. SIZES 


In answer to the demands of hundreds of 
refrigeration dealers, the famous Kelvinator 
Polarsphere is now immediately available 
to you for use in connection with new fix- 
tures or new lowsides and lines. This opens 
up two big new profit opportunities for you, 
(1) the new fixtures you sell can now be 
offered to your customers equipped with 
the popular Polarsphere Unit and (2) you 
can modernize your customers old equip- 
ment with a new system including the finest 
sealed unit money can buy. Stop in and see 
these Polarsphere units at your Kelvinator 
distributor or zone office, or call or write 
for complete information. Kelvinator’s com- 
plete line of open-type units from 4 h.p. to 
1 h.p. ‘is also available for immediate ship- 
ment. Kelvinator Division, N ash-Kelvin- 


ation, Detroit, Michigan. 


LOOK AT THESE 


POLARSPHERE 
FEATURES 


George Mills Assigned 
Additional Rema Duties 


WASHINGTON, D. C.—George E. 
Mills, director of public relations for 
the Refrigeration Equipment Manu- 
facturers Association, has been as- 
signed additional duties which he 
will perform as assistant executive 
secretary of the group, it was an- 
nounced by H. F. Hildreth, president. 

Hildreth said Rema’s_ executive 
committee voted to enlarge the scope 
of Mills’ activities because of the 
organization’s expanded program. In 
his new status, Mills will work with 
W. Vernon Brumbaugh, executive 
secretary, in giving a better service 
to product groups and in conducting 
association affairs generally. 


John T. Pierson Succeeds 
Brother as Vendo Pres. 


KANSAS CITY, Mo.—Election of 
John T. Pierson as president of the 
Vendo Co. here to succeed his 
brother, E. F. Pierson, who became 
chairman of the board, has been an- 
nounced by the company. 

John Pierson was formerly execu- 
tive vice president of the vending 
equipment manufacturing firm. Prior 
to that, he had been secretarial 
treasurer, the position he assumed 
when the company was formed 12 
years ago. E. F. Pierson had been 
president ever since the firm was 
founded. 

Vendo is claimed to be the prin- 
cipal supplier of beverage dispensers 
for bottled “Coca-Cola.” The firm is 
also said to have devised the first 
coin changer to enter the field. 

On assuming the presidency, E. F. 
Pierson announced the appointments 
of Robert W. Wagstaff as vice presi- 
dent and secretary, Michael N. Brady 
as general sales manager, Arlo 
Hoover as assistant general sales 
manager, and W. E. Brust as mana- 
ger of special accounts. 

Wagstaff takes over his new duties 
as liaison officer between the board 
and the sales department after three 
years as general counsel for the com- 
pany. He will remain as_ general 
counsel in addition to his other duties. 

Brady came to Vendo in March, 
1948 after holding sales positions 
with U. S. Rubber Co. and National 
Enamel & Stamping Co. 


Dealer Donates Store 
For Grocers Meeting 


DETROIT—Donating the use of his 
showroom on a Sunday afternoon so 
that a meat packing firm could stage 
a show on dairy merchandising for 
local retail grocers is an excellent 
way to promote commercial refrig- 
eration equipment, Lee Hayes, presi- 
dent of Detroiter Refrigerator Mfg. 
Co. here, has discovered. 

The show consisted of a film on 
dairy merchandising and a talk by 
a leader in a national women’s or- 
ganization. No admission was 
charged, refreshments were served 
by the packer, and door prizes were 
offered. 

Though the grocers did not attend 
the meeting to look at commercial 
refrigeration equipment, they could 
not help but notice the attractive 
display of cases and refrigerators, 
Hayes pointed out. 

By permitting the use of his store 
for such meetings, he said, the gro- 
cers become familiar with his mer- 
chandise and his store, and are there- 
fore naturally inclined to return 
when they need new equipment. 


Larry Frank Appointed 
Export Manager for Koch 


NORTH KANSAS CITY, Mo.— 
Larry J. Frank, active in the field of 
international trade for the last 10 
years, has been appointed export 
manager of Koch Butchers’ Supply 
Co., including the company’s Koch 
Refrigerator Div., it was recently an- 
nounced by Millard Mayer, presi- 
dent of the Koch organization. 

Frank spent some time in Ciudad 
Trujillo, Dominican Republic, where 
he was customs clearance agent and 
buyer for such firms as Messrs. 
George McLockie and M. Corripio. 
More recently, he created an export 
operation for the Newman Mfg. Co., 
Kansas City. 


Buffalo Forge Dividend 


BUFFALO — Directors of Buffalo 
Forge Co. have declared a dividend 
of 45 cents a share, payable Feb. 28 
to stockholders of record Feb. 18. A 
total of $4 was declared by the com- 
pany during 1948, including a 45- 
cent dividend a year ago at this time. 
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REFRIGERANT DRYING, 


Snel as a Silastic, 


FOR THE SUREST, EASIEST 


DAVISON Refrigeration Grade SILICA GEL... 


processed especially for the dehydration of refrigerants 
! 


Use PA 100 and be safe. 


compounds... al/ the features the ex- 


PA 100 gives 
instant refrigerant drying to well below 
the freeze-up level . . . assures dust-free 
drying—no caking or channeling of 
refrigerant—maximum drier capacity— 
removal of acids and other corrosive 
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m THE DAVISON CHEMICAL CORPORATION 


Fogest thangh (lamithy did) BALTIMORE-3, MD, 


PIONEERS AND DEVELOPERS OF SILICA GEL 
Canadian exclusive agents for DAVISON SILICA GEL: 
CANADIAN INDUSTRIES LIMITED, Sales Division—Chemicals Department 
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‘Super’ System Planned. for 36-Story Park Ave. Skyscraper Will 
Condition Both Inner and Outer Spaces of Each Floor Independently 


NEW YORK CITY—A unique zone 
arrangement for conditioning inde- 
pendently both inner and outer spaces 
of each floor is the outstanding fea- 
ture of a “super” air conditioning 
system to be installed in a new 36- 
story skyscraper to be built at 100 
Park Ave. here. 

The $20,000,000 structure, which 
will contain 660,000 sq. ft. of rent- 
able area when completed on or 
about May 1, 1950, will be entirely 
air conditioned the year-round, ac- 
cording to Alfred L. Jaros, Jr., of 
Jaros, Baum, and Bolles, consulting 
engineers. 

Designed by Jaros, Baum & Bolles, 
the zone layout not only insures uni- 
form effectiveness of the air condi- 
tioning but also adds to the flexibility 
of control. 

It will be possible to provide 
varying degrees of conditioning both 
to individual floors and to portions 
of those floors as they are affected 
by changing heat from the sun, con- 


duction of heat through windows and < 


walls, and wind. 

The system will not only automati- 
cally compensate for seasonal and 
daily weather changes but also for 
the effect of heat and moisture de- 
rived from people and lights. 

The outer zones, or areas adja- 
cent to the windows and extending 
inward for 15 ft., will be provided 
with the Carrier Corp.’s new 
Weathermaster System of peripheral 
conditioning. 

This will treat a quantity of out- 
door air for ventilating purposes and 
distribute it through vertical riser 
pipes. Paralleling these pipes will be 
a set of supply and return pipes 
through which pumps and heat ex- 
changers will circulate cold water in 
summer and hot water to supply ad- 
ditional cooling, or heating in these 
spaces as needed. 

Under each window there will be 
an individual unit, concealed within 
the window sill, which will automa- 
tically mix, treat, and redistribute 
outdoor air and recirculated air from 
the room itself in sufficient quantity 
and proportion to maintain the at- 
mospheric conditions desired by the 
occupants of that area. This operation 


Wholesaler Installs 
35-Ton Cooling System 


ALBUQUERQUE, N. M.—The J. 
Korber Co., retail-wholesale hard- 
ware organization here, has com- 
pleted installation of a 35-ton Carrier 
air conditioning system in its head- 
quarters. 

With compressor, mixing chamber, 
and blowers located in the basement, 
the air conditioning system circulates 
40,000 cu. ft. of air per minute 
through the Korber building, which 
incorporates a new car dealership, 
large automotive service department, 
farm equipment department, separate 
stores for retail hardware, china and 
glass, paint, and farm supplies. 

Special booster fans in a com- 
pletely-enclosed mezzanine balcony 
surrounding the retail store provide 
extra cooling air down past the 
windows and out over the sales floor. 
Ductwork throughout is_ stainless 
steel, with louvers concealed in a 
dropped canopy around the walls in 
the main retail store. 

Comfort air conditioning is ex- 
pected to increase summer sales 
business, as well as cutting down on 
labor in cleaning dust-soiled mer- 
chandise, according to Jack Korber, 
head of the firm. 


for draft and bottle 


beverage coolers... 


IDEAL coo ter corporation 


2953 EASTON AVE,, ST. LOUIS 6 MO. 


will be controllable by an individual 
valve. 

Each window will thus be, in effect, 
a complete module with its own in- 
dividual conditioning apparatus. No 
matter where a tenant may choose 
to locate dividing partitions for his 
office layout, each section will be 
provided with proper ventilation and 
air conditioning. 

The interior zone system, for 
spaces more than 15 ft. from the out- 
side walls, will draw air from corri- 
dors or open spaces and mix it at 
the fan room with an equal amount 
of outdoor | air. 

Properly filtered, cooled or warmed, 
the mixture will then be distributed 
by the main fan through ducts to 
strategically-located outlets. 

A separate small fan room will 
serve every two or three floors up 
to the 20th, while the tower floors 
will contain a single primary fan 
room with local mixing units on each 
floor. 


Steam derived from the mains of 
the New York Steam Co. will pro- 
vide heating in winter, and, in sum- 
mer, will be used to drive the Carrier 
centrifugal compressors to chill the 
water that will be pumped to all 
points where cooling is required. 

A separate system of water pipes 
will operate with the cooling towers 
on the roof to condense the refrig- 
erant as well as the steam used in 
the driving turbines. 

Mechanical exhaust ventilation will 
be provided for washrooms and other 
spaces requiring such treatment. 

Air conditioning of spaces in the 
ground floor and basement will be 
provided by the tenants entirely in- 
dependent of the main system and 
will make possible the operation of 
such spaces during hours when the 
office areas are unoccupied. 

According to Jaros, the _ total 
amount of outdoor air supplied by 
the primary fans to the Weather- 
master units will exceed 4,000,000 


cu. ft. every hour. The total amount 
of outdoor air supplied to the inter- 
ior zones will exceed 7,000,000 cu. ft. 
every hour. 

Including the recirculated air, ap- 
proximately 41,000,000 cu. ft. of con- 
ditioned air will be _ circulated 
throughout the rentable spaces of the 
building every hour. 


The cooling towers will circulate ~ 


360,000 gals. of water every hour 
through condensers of the refrig- 
erating plant. 

Jaros further pointed out that the 
maximum steam required for winter 
heating and ventilation will approxi- 
mate 1,500 “boiler horsepower.” Ap- 
proximately two thirds as much will 
be used in the hottest summer wea- 
ther to operate the refrigerating 
plant. 

One of the largest office rental 
structures now under way in the 
United States, the new building will 
contain a total of 660,000 sq. ft. of 
rentable area, with as much as 
32,000 sq. ft. available on lower, 
single floors. Tower floors will each 
contain a total of 7,700 sq. ft. 

Ely Jacques Kahn and Robert 
Allan Jacobs are the architects. The 
George A. Fuller Co. is the general 
contractor. 


Monitor Appliances, Inc. 
Purchased by S. S. Fretz 


PHILADELPHIA—Assets of Moni- 
tor Appliances, Inc., distributor here, 
have been purchased by S. S. Fretz, 
Inc., local heating and air condition- 
ing contractor, it was announced here. 


William Kremer, who had formerly 
operated his own sales organization, 
was appointed Monitor sales manager 
by the Fretz firm. The former Moni- 
tor showroom at 617 Chestnut St. 
was closed and operations were 
transferred to the Fretz store. : 


T. Yecies Elected President 
Of Metropolitan Jobbers 


NEW YORK CITY — Theodore 
Yecies of Tesco Distributors, Newark, 
N. J., was elected president of the 
Metropolitan Refrigeration Air Con- 
ditioning Jobbers Association at a 
meeting held in the Hotel Statler 
here. 

Lenny Bergman of Wholesale Dis- 
tributors, New York City, was elected 
secretary-treasurer. 


This is the third of a series of advertisements outlining the advantages of ‘‘Freon”’ refrigerants. 
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“Freon” is Kinetic’s registered trade mark for its fluorinated hydrocarbon refrigerants. 
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For Single or Continuous Display of 


Small, medium or large stores—all are prospects 
for the Sherer Model UL-2610 Self Serve Display. 
You can sell it singly or in multiples of two, three 
or more for display of dairy products, produce, or 
meats. Well-known Sherer quality plus ten out- 
standing features make UL-2610’s easy to sell... 


eo 
Model UL-2610 


ES 
uLTIPLTE: 


SALES 
OPPORTUNITIES 


Dairy Products, Produce or Meats 


a repeat sales builder . . . and the biggest value 
your customers’ money can buy. Multiply the sales 
opportunities of UL-2610 by the 39 other nation- 
ally advertised Sherer models of all types and 
sizes and see why a Sherer franchise will build 
your volume, profit and reputation. 
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Servicemen Carry ‘Price List’ on Job, 
Solicit Extra Work for Commercial Firm 
Schedule of Repair Price Proves Good ‘Talking Point’ 


By C. Dale Mericle 


PHILADELPHIA — Specializing in 
commercial refrigeration installation 
and service, there’s a comparatively 
new firm here (three years old) 
whose operators claim, “we can serv- 
ice any type of refrigeration equip- 
ment ever made.” . 

This may seem like a bold state- 
ment for any firm to make, espe- 
cially an organization that’s been in 
business for such a short time. How- 
ever, the two partners who own and 
operate the company each have 23 
years of refrigeration service and 
installation experience behind them 
to back up such a claim. 

Three years ago, after having been 
in the dairy end of the refrigeration 
game since 1926, Milt Byrd and Phil 
Garabed joined forces to set up their 
own organization—Refrigeration 
Equipment Maintenance Co.—which 
they usually refer to in its abbre- 
viated form as Remco. 


! “Essentially,” says Garabed, “we 
ee REFRIGERATORS — ee eset , a specialize in service work. Much of m 
eae ae this is on a contract basis for com- wi 
have their own service department.” fil 
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both Byrd and Garabed. ners. “a 
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value in the industry. Series 270 and 272 are Minimum labor charge of $4 for Though small, the shop is well = 
“single” temperature or pressure controls. the first half hour plus $2.50 for quipped. One of its features is a 
Series 271 and 273 “dual” controls com- Ee bg Bd 7 Sree Rem ane preggers a a ‘ 
s ; on the price list, whic en goes on Say, will pu own to 29.5 
bine a pee tiem A ae eee to give prices for several standard in. of vacuum. a 
actuated mechanism an uilt-in high pres- items and operations. “After rebuilding or repairing con- 
sure safety cut-out. Replacement of the average low- densing units and low sides in the 4 
: pressure control with a new one, for Shop we usually pull a vacuum on 
Ask your wholesaler — or send for Bulletin | example, is listed at $19.50 plus them down to 25 or 27 in. and then “ 
2652A, which explains why the advanced labor at the standard rate men-_ fill them with a full refrigerant li 
design and construction features of the 270 tioned above. charge.” ie 
eries insure greater dependability...more am Guanpecemen, Whe peice ated : . 
— a P ny range, on the average, from $24.50 Unique Charging Method a 
efficient operation ...freedom from contact for the minor overhaul of a \-hp j of 
trouble... better electrical performance... veg Incidentally, for charging its serv- 
P oy er for major repairs to ice cylinders, Remco uses a setup bi 
: a ; ; somewhat different from that of the in 
5 Pe a Bg ool nr ip listed Em average service shop. Instead of | la 
— ea OF OVEERA On & %K-Up. applying heat to the 145-Ib. refrig- st 
¥ Re job to $93.75 for major overhaul of  ¢rant drums to speed up the charging ol 
- ‘ : | 
: TRU cTION i : These meatablished vices ere on ‘PANE emo eee. eons ic 
1& OLE CONS . — ad important talking pals in lining u osevics. cyanate SO 7. sae Gun n 
es 2-P . ; , . P connects them to the big drums, the ic 
—s service and installation work, most 
: ak tii, tee tae: tee, amend thee great pressure difference between 
at ret & y P drums at ambient and the service re 
' sc A* “Through the many years of our ner = Sy eee ee pe 
\w G hes jee work with the dairy we made a good The service drums are put on ed 
€ D ; oe ™ scales during the charging operation, . 
: BR — Available from and the servicemen have to be care- al 
gece oe 1/2 to 10 H.P. ful not to let too much refrigerant 
\ | ° CLEANABLE into them. | s' 
Set DOUBLE-TUBE “Generally we say to put no more rc 
ve COUNTER-FLOW than 20 Ibs. in a 25-lb. cylinder,” 8, 
ATER os says Byrd. et 
WATER-COOLED An old ice cream cabinet powered sc 
CONDENSERS by a %4-hp. M&E unit is employed to 5, 
Write for literature cool the service cylinders to 0° F. L 
This part of the operation usually 
E pel takes about 15 minutes, al 
—— In their installation and service re 
8 u T 0 m r°] Tl C C 0 n TR 0 LS work, Remco’s men handle quite a hi 
PITTSBURGH 22, PA. variety of jobs. There are installa- Ss) 
FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES (Concluded on next page) bi 
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Installation for Big lee Cream Retailer Demands 24-Hour Service Setup 


Phil Garabed, Ed Lilly (plant manager), and Milt Byrd look over the Simco Installation: (Center) “Standby” unit is at left. 
4 
i 


* % Bg 


Servicing Rail Car 


Thermobank and plates “hold” ice cream. 


system of cold plates which serves 
as standby equipment in the event 
the main system should break down. 
The second system will also cut in 
at peak load conditions. 


during the summer, when the service 
load on each of the rooms can in- 
clude nearly 500 door openings a day 
for restocking of the storage rooms 
and reloading of the retail trucks. 


supply refrigeration for the main 
Thermobank system. In each room 
there is a TV-350 Thermobank low 
side connected to the equipment in 
the machinery room located next to 


The auxiliary system consists of a 
3-hp. water-cooled Copeland machine 
supplying four 12-ft. by 22-in. Stan- 
gard plate evaporators mounted near 
the ceiling in each storage room. 
Refrigerant is fed through Alco 
valves. ’ 

This system is_ thermostatically 
controlled to cut in automatically if 
the load for the main system gets 
too high, or if there is a breakdown. 
Should the latter ever occur, the 
3-ton hookup obviously could not 
carry the full 10-ton capacity of the 
main system. The idea is that one of 
the Remco servicemen would be 
promptly called in to get the main 
job back in operation quickly. 

Twenty-four hour service is offered 
by Remco by means of a special tele- 
phone service. After-hours emer- 
gency calls are put through to Byrd 
or Garabed, who then get in touch 
with one of their men or handle the 
service call themselves. 

Byrd and Garabed, incidentally, 
offer an interesting contrast in na- 
tionality backgrounds. Byrd _ hails 
from the Virginia Byrds, ‘‘suh,” 
while Garabed was born and raised 
in Marseilles, France, and attended 
high school in Italy. 


Units Is Fast Work 


(Concluded from preceding page) 


Peak loads can run pretty high 
tions of bakery refrigeration equip- 
ment such as dough retarders and 


water-jacketed dough mixing ma- P Ow E R E D BY 
oe 


chines that Remco handles for such & 
firms as the C. A. Nowland Co., for 
example. 

There are also jobs on ice cream 
equipment for dairy companies, walk- 
in coolers for meat, dairy, and fur 
storage applications, installation and 
service of beer equipment, plus re- 
frigerated railroad dining equipment. 

The beer-cooling equipment instal- 
lation can be quite a source of 
revenue for Remco, it was indicated. 

“In Philadelphia there are several 
one-man sales outfits handling beer 
equipment. We get a lot of business 
installing and servicing these beer 
jobs,” commented Garabed. 

Mobile refrigeration holds two in- 
terests for the firm, also. Remco 
does the service work on a fleet of 
refrigerated trucks operated by a 
large ice cream retailer. Most of the 
trucks are fitted with hold-over plates 
and plug-in condensing units. 

A big item for Remco, and one | 
that is rather exacting, is the instal- 
lation of refrigerating equipment in 
the custom-made stainless steel fix- 
tures that Angelo Colonna of Phila- 
delphia builds for railroad dining car 
kitchens. 

“One of the main things in railroad 
refrigeration work,” say the Remco 
partners, “is that the equipment has 
to be readily available for quick 
servicing. 

“Suppose one of the units in the 
dining car kitchen was discovered to 
need attention while the train was 
en route. Word would be telegraphed 
ahead to a station where, say, the 
train had a 20-minute layover. 

“A refrigeration serviceman would 
meet the train and try to repair the 
job in the 20 minutes. This means 
he’d have to be able to get at the 
equipment with no waste of time.” 


350 Jobs for Railroad 


During the past two years, their 
company has installed nearly 350 
pieces of refrigerated equipment for 
railroads, recall Byrd and Garabed. 

They are naturally proud of this 
record, but one of the jobs they really 
like to show off (heaven knows 
where those railroad dining cars 
might be at any one moment) is one 
of their first. 

This early job, which in fact helped 
bring Byrd and Garabed together 
into partnership, included the instal- 
lation of equipment to hold two large 
storage rooms at around -15° F. for 
one of the city’s largest retailers of 
ice cream bars, sticks, and other 


Two Carrier 5-hp. condensing units one of the cold rooms. 


THIS NAMEPLATE 
identifies a better product 


? 


FARM AND HOME 


FREEZERS MILK COOLERS 


ROOM COOLERS 


*‘Powered by Servel’’—Every day this phrase is mean- 
ing more and more to the manufacturers of electric refrig- 
eration and air conditioning equipment, to the servicemen 
who install units, and to the refrigeration engineers who 
plan the installation. That phrase is their assurance of 
quality, economical performance and long life. No line of 
refrigeration units has made the rapid strides that Servel 
Supermetics have made in the past few years. Powered by 
Servel is your customer’s assurance that he has the best. 


VENDING MACHINES 


One thing that stands out in the success story of Servel 
Supermetics is the commendable job that has been accom- 
plished by refrigeration servicemen and maintenance engi- 
neers in good planning of their installations. Proper use of 
well-designed equipment is a final answer to a good job. 


Servel Supermetic Units 
Are Available In All Sizes 


*STANDARD COMMERCIAL 


frozen confections—Simco Sales Serv- HORSEPOWER MODEL NO. CYL CONDENSER 
ice of Philadelphia. ant TYPE 
Simco operates a fleet of 80 small * * * * * 
refrigerated trucks which retail ice : “ H2N 2 air-cooled 
cream bars, etc. throughout the city. . 6 . . 1 : 
During several months of the year, Every refrigeration service engineer should have a copy-of = ion 2 saat 
especially in the hottest part of the | the Servel Supermetic Installation and Service Instruction - ww : oo 
year, these trucks are being loaded M LI é . % H2R 2 air-cooled 
andl selaaded ot aff hours: anual. It contains complete instructions for the proper % WH2R 9 eabiomiaiaiaie 
In the Simco plant at 917 Watts | installation and maintenance of Servel condensing units. 1 H4F 4 i 
St., Philadelphia, there are two ; Regains an-cosed 
rooms, in each of which as many as | Write for free copy today. Address Servel, Inc., Division 1 WH4F 4 water-cooled 
8,000 packages of ice cream bars, | ER, 1903 Kentucky Avenue, Evansville 20, Indiana. I" HaT 4 air-cooled : 
etc. are stored during the busy sea- 1% WHAT a 
son. This is the equivalent of about ‘ water onated 
5,000 gal. of ice cream, estimates Ed 2 HER 6 air-cooled 
Lilly, manager of this Simco plant. WHER 6 water-cooled 
To cool these rooms down to 
around -15°, there are two separate — : ages 4 
refrigerating systems, each of which , . : 
handles both rooms. Besides the main * Most sizes available also in low- and high- 
system, a Kramer Trenton Thermo- tae cet ts ai . 
bank setup, there is also an auxiliary oo 
as 
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They’ll Do It Every Time as By Jimmy Hatlo 


YESTERDAY THEY CLEANED OUT THE 
FILES IN TREMBLECHINS DEPARTMENT 


AND TopAy-. (YOU GUESSED IT) 
THEY WISH THEY HADN'T « 
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| ~%G “THATS IT! THROW OUT EVERY 
| seewte LETTER DATED BEFORE 

194-4! HAVE THE JANITOR 
BURN THEM! ILL TAKE FULL 
———<. RESPONSIBILITY! 
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TREMBLECHIN’ WERE BEING SUED 
FOR A MILLION BY BUTTINGS AND 
- BOWES! I WANT EVERY PIECE OF 
CORRESPONDENCE WED HAD 
WITH THEM SINCE 1938 
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THANX AND A HA 
TIP FROM HATLO TO 
G JACOBS 
PORT WASHING fa 
WISC. 


Choose the Leader... For VALUE! 


CHEVROLET ADVANCE-DESIGN TRUCKS 


Prcxitvnouer From one end of the nation 
to the other, more truck 
users buy Chevrolet trucks than any other 
make. Chevrolet trucks offer more of what 
truck users want—more power combined 
with economy ... more comfort and con- 
venience .. . greater ease of handling... 
more value from start to finish! And to all 
these advantages you can add the biggest 
premium of all—3-WAY THRIFT! Here’s 
the one truck that combines low cost oper- 
ation, low cost upkeep and the lowest list 
prices in the entire truck field! 


CHEVROLET MOTOR DIVISION, General Motors 
Corporation, DETROIT 2, MICHIGAN 


CHOOSE CHEVROLET TRUCKS 


Chevrolet Trucks alone have 
all these features 


Chevrolet's 4-SPEED SYNCHRO- 
MESH TRANSMISSION offers 
quicker, quieter and easier oper- 
ation in Series 3800 and heavier 
duty trucks. Faster shifting main- 
tains speed and momentum on 
grades. 


Chevrolet trucks have the famous 
CAB THAT “BREATHES”*! Outside 
air is drawn in and used air forced 
out! Heated in cold weather. 


Chevrolet's power-packed LOAD- 
MASTER ENGINE provides im- 

+ proved durability and efficiency in 
Series 5000 and 6000 models as 
well as the world's greatest 
economy for its size! 


Chevrolet Advance-Design brings 
you the FLEXI-MOUNTED CAB, 


FOR TRANSPORTATION UNLIMITED! 
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cushioned on rubber against road 
shocks, torsion and vibration. 


Chevrolet's exclusive SPLINED REAR 
AXLE HUB CONNECTION adds 
greater strength and durability to 
heavy-duty models. 


Uniweld, All-Steel Cab Construction 
e Large, Durable, Fully-Adjustable 
Seat e All-Round Visibility with 
Rear-Corner Windows* e Heavier 
Springs e Super-Sirength Frames 
e Full-Floating Hypoid Rear Axles 
in the 3600 Series and Heavier 
Duty Models e Specially Designed 
Brakes e Hydrovac Power Brakes 
in Series 5000 and 6000 Models 
e Standard Cab-To-Axle Length 
Dimensions e Multiple Color Options. 
*Heating and ventilating system and rear- 


corner windows with de luxe equipment optional 
at extra cost. 
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Let’s Do It Ourselves 


EARLY lost in the welter of economic programs and budget 

estimates outlined to Congress by President Truman is an 
item that should bear the serious consideration of every thinking 
citizen. It concerns Federal financial assistance to schools. The 
President claimed that such aid is desperately needed by local 
governments “to help them operate and maintain their school 
systems.” He also stated that “millions (of pupils) are housed 
in overcrowded, obsolete buildings.” 


On that score he’s right. Wartime deferment of construction 
created an acute situation in the accomodation of school children. 
A recent tabulation of enrollment in the 48 states reveals that 
there are a half million more youngsters trudging off to the little 
red schoolhouse today than were doing so last year at this time. 


In his address the President also told Congress that “we are 
short of teachers because salaries are too low to attract new ones 
or to even hold those we now have.” In this instance, however, 
Truman’s viewpoint is somewhat questionable. Not long ago the 
New York Times made a survey of the teaching situation through- 
out the country. Answers to questions by the Times brought to 
light that 15,000 additional persons have become teachers in the 
last 12 months. On the basis of present school enrollments that 
figure would amount to something like one new teacher for every 
33 new students. 


Assuredly, circumstances in our educational system are not 
ideal, nor even good. But—and herein lies a note of encourage- 
ment—progress by the states is being made. There’s more than 
one indication that local governments, once aroused, are fully 
capable of coping with the emergency. Only three states, 
(Georgia, Oregon, Wisconsin) reported that circumstances were 
worse than a year ago. Fifteen others have admitted that condi- 
tions are about the same. On the other hand, twice that number 
of states believe that within their various spheres things have 
improved in the past year. . 


But what has the President asked of Congress? He has 
demanded immediate authorization of a bureaucratic Program 
to help these “poverty-stricken” states. His implication: the 
several states are unable to help themselves. The bald fact re- 
mains that under the administration of local governments educa- 
tional conditions are on the upgrade. At this stage of the game 
there is utterly no reason to believe that our 48 states will fail 
in their obligation to foster further improvements in schooling 
at the local level. 


If, as the facts indicate, our various states are gaining 
ground in their tussle with the problem of educating more and 
more youngsters, why, then, should President Truman’s sudden 
rush to administer Federal controls over our schools be counte- 
nanced ? 


Education is a closely-guarded freedom. It has always pros- 
pered when unhampered by kings, feudal dukes, and bureaucrats. 
And so it should remain—free. 


It’s a commonplace that Federal subsidies are followed by 
unwelcome Federal regulation. Bureaucracy is a type of con- 
trol that never shrinks, but grows and grows. 


It’s up to each state to get its own educational rehabilitation 
program underway. By doing so, maybe they’ll prove to Wash- 
ington that local governments are capable of marshalling enough 
money and talent to continue improving educational conditions 
within their own spheres. 


Education, like any freedom, prospers best when regimented 
least. 
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Navy Refrigeration Unit 
Simulates Polar Weather 
To Test Diesel Engines 


ANNAPOLIS, Md.—A_ two-room, 
aluminum lined refrigeration unit 
that will produce temperatures of 
-85° F. has been constructed on the 
banks of the Severn river here for 
the purpose of testing engines and 
fuels for use under arctic conditions, 
the U. S. Naval Academy has an- 
nounced. 

The Academy said that the unit is 
the first testing facility of its kind 
for research on diesel engines under 
simulated arctic conditions. 

The refrigerated box is also ex- 
pected to help the Navy develop 
anti-freeze compounds that will be 
effective under extreme cold. 

The -85° F. temperature is claimed 
by Navy officials to be as low as any 
encountered on polar expeditions. 


Steinhorst Holds Sales, 
Service Dealer Meeting 


UTICA, N. Y.—Dealers and distri- 
butors for Steinhorst farm and home 
freezers and milk coolers manufac- 
tured in Utica, held a three-day sales 
and service convention recently at 
Hotel Hamilton. 

They came from states in the 
northeastern section of the United 
States including New York, New 
Jersey, Pennsylvania, Maryland, Con- 
necticut, Massachusetts, Rhode 
Island, Vermont, Maine, and New 
Hampshire. 

E. C. Roser, representing the sales 
and service division of Emil Stein- 
horst & Sons, Inc., was in charge of 
the convention. 


Coast Convention Plans 
Poultry Packaging Tolk 


LOS ANGELES—A discussion on 
“Freezer Burn, Frozen Poultry, and 
Turkeys—Appropriate Wrapping and 
Packaging” is scheduled as part of 
the 25th annual convention and expo- 
sition of the Pacific States Butter, 
Egg, Cheese & Poultry Association to 
be held at the Biltmore hotel here 
from March 12 through 15. 

H. S. Diehl of Refrigeration Re- 
search Foundation will head _ this 
forum. 

Attorney Reginald L. Vaughan of 
the Pacific States Cold Storage Ware- 
housemen’s Association will talk on 
“Warehousemen’s Liability from the 
Viewpoint of Legality and Equity.” 

A few refrigeration firms are 
slated to have exhibits in the expo- 
sition. 


Terry Machinery Co. Becomes 
Sales Agent for Metals Firms 


CLEVELAND—C. R. Terry, who 
was a sales engineer for the Hydrau- 
lic Press Mfg. Co. for 11 years, has 
announced that he has organized the 
Terry Machinery Co. here, a sales 
agency for metal working machinery. 

The new firm has its offices in the 
Hanna building. It will represent a 
limited number of machine tool and 
metal working equipment manufac- 
turers throughout northeastern Ohio, 
Terry said. 
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Location Serves a Purpose 


Hillside Algerian Processing Plant Uses 
Gravity Conveyors To Store Frozen Food 


NEW YORK CITY—The first 
major food processing plant ‘to be 
established in Algeria, featuring a 
uniquely-designed Carrier refrigera- 
tion system, is now in operation, ac- 
cording to an announcement by 
Heman Greenwood, vice president of 
Carrier Corp. and manager of its 
International Division. 

The plant has been built in Algiers 
as the focal point of a postwar food 
distribution network handling the 
rich harvests of Algeria’s Territoires 
du Nord. 


The refrigeration system was de- 
signed and installed by Inco (Indus- 
trie et Confort), Carrier distributor, 
of Algiers. By selecting a hillside 
overlooking the Mediterranean as the 
site of the plant, its owners have 
been able to reduce operating costs 
sharply, it was pointed out. 


“The hillside location permits move- 


ment of all products in process on 
rollways, with gravity as the power,” 
Carrier explained. “At the same time, 
Inco capitalized on the location to 
effect substantial economies in the 
cold storage systems. Ten tunnels 
were cut into the base of the hill to 
create cold storage and low tem- 
perature refrigeration rooms with 
exceptional insulation qualities. 


“The plant is equipped to handle 
sorting, cooking, canning, blanching, 
freezing, and cold storage operations. 

“Products to be processed are un- 
loaded from trucks at the upper end 
of the building. They are moved 
down through the plant on a system 
of conveyer rollers and processed as 
they go. 

“Products to be frozen are moved 
on the rollers to one of three quick 
freeze rooms. After freezing, they are 
continued on the rollers into one of 


seven storage tunnels. Each tunnel is 
served by one Carrier condensing 
unit. 

“Because of the excellent insula- 
tion provided by the hillside rock, a 
5-hp. machine does work normally 
requiring three times that power. 
Fifty tons of food can be held in each 
tunnel. Carrier cold diffusers blow 
low temperature air, at proper hu- 
midity, into the tunnels through a 
duct distribution system.” 

The refrigeration systems were de- 
signed by Ferdinand Macherel, gen- 
eral manager of Inco, who is also 
technical advisor and consultant to 
the government of Algeria for air 
conditioning and refrigeration 

The plant was constructed by the 
Societe. Transafricaine d’Echanges 
Commerciaux Birmandreis under the 
leadership of Jean Baptiste Germain, 
chairman, and Andre Bonnome, gen- 
eral manager. 


Friedrich Sales Branch Set Up 


LITTLE ROCK, Ark.—Ed Fried- 


rich Sales Corp.,~“has announced the 


establishment of a sales office and 
display room at 1321 Main St. W. H. 
Pace is branch manager and distri- 
butor. 


Food, Beverage Equipment 


Will Be Shown at Conclave 


SAN FRANCISCO—The Institute 
of Food Technologists’ ninth annual 
convention and food equipment sup- 
plies exhibition..will be held in the 
Civic Auditorium here July 11-14, it 
has been announced. 

Formal sessions of the convention 
will include talks on selected current 
subjects by authorities on food and 
beverage processing technology. These 
sessions will be held in the two meet- 
ing rooms directly adjoining the ex- 
hibit area. 

In addition, there will be a series 
of round-table discussions, arranged 
for audience participation. Advanced 
food plant engineering, citrus prod- 
ucts, canning and freezing, and han- 
dling and processing of fish are 
among subjects which will be dis- 
cussed. 

The institute is said to have an 
active membership of more than 
3,000 men and women who are ac- 
tively engaged in every branch of the 
food and beverage processing indus- 
tries. 
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q WATER COOLERS 


X GLEN RIDDLE, U.S.A. 


RAGE NSO SS 


NEW REFINEMENTS all along the line — new efficiency 
and economy of operation — daring new designs which 
seemed to be years away! These are the things which you 
hoped for from Sunroc— these are the things you will 
get from Sunroc in 1949. 


Lose no time in learning of the giant strides made by 
the nation’s biggest independent manufacturer of water 
. the added, impelling reasons why Sunroc should 
be your choice. Write today to Dept. AC-3, Sunroc 
Refrigeration Company, Glen Riddle, Pa. 


America’s most complete line of water coolers, $194.95 up, 
F.0.B. Glen Riddle, Pa. 
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“SUNROC SERVES THE WORLD... 
a cool drink of water” 
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That coupon below—you’d better send it today 


GLEN RIDDLE, PA. 


SUNROC REFRIGERATION COMPANY 


AC-3 


Please send me, without obligation, complete information about 


the most complete line of water coolers in the world . . . Sunroc 
for (] Dealers [] Distributors (Check which) 

Company 

Address 

City. Zone State. 

Address to Mr. 


; ie Pre 
; ; ; 
ae, 
' ea 
. ‘ 
PO ser os 
ftsagl 
mae 
? rie eh 
ee 
i 
ae 
Po “Hi 
ie 
Res 
‘3 ‘a 
| ee = 
i strech eerste eaieaiaaenaS : 
-_ 
ote 
é ; Lat 
Rome Genin aos Coeuel. “Soe ga tah. ee Ra eC eee, Ui Ear eee en A EGR eT iS. ta Speci kgm emma. Oc nase NiO ae eat > a RE ee: Re MANNS) BORGER Re Raa eG SCENE ses a seers 4 pro | 
eg Ce Ne ,rrt— oe er Pe Pe Po ee Se Ae 
eee Me Me ey ke of 8 eee _ oS as pe 
a pedal = ilies 
ge ees ‘ aol age 
gape: . - a hae 
oo aoe. ace 
ee ee 2 ; 5 
by oot wpe ioe 
es ane ae 
Ao pee oy 
iy hg os ee a Sas 
ee. eae fae 
Ree ee ao 
ee es Sig : 
Poe ee 
ae ae 
at s 
Ge soa i 
es : 
ae ‘ 
hk ‘ > 
ees te 
es, "ae ron 
es BRE ee 
et sees a 
ESE a ORerigss » ae 
a fe: Bese ‘arr 
es ee oa 
4 : Seek 4 
‘ ee ae 2 
ne ras 4 a ct ais 
a iat ae | a & 4 ci 
ee ee ‘ | 7 ye i 
i : , “ | pe verte xe 
ya v8 " 
Sai; i he. ie 
ei. 4 gee “he 
ys + ae, - 
pe, ? ies | 
a Mee : F a * ee aye 
Lass : q et 
a Sf, on = eis is 
rhe iS ~~. eo 
es S q RES 
EE. i om Adee 
ey ~ # tl oe 4 
age eg : ; te . 
ieee Lae oe 
- : ioe : tin Pe a 
5 Sa et F . re — titans & es Daa ial 
eo eek te “e, : eS ks _ Se ae eet ioe 
| ies ae ye - e Fi -. 4 Serene ae 
rn ae eee iene SE ae ae, ie, Ot, | — " 3 “a Se cee a by 
| Se i on, —  /:.. ~~“ a a a a ee ra 
a ee bs a Eg BR eas ee ee, re pa ie i ee a 7 
a i ke Oe 4 Sol ee 
5 to ees ee Pe re a oe —— i — ON ee 
3 ee i tomer A ee 
et _—0lCU bigs: ae A ba 
F d ee ei Vgees vee Pw 
: ee ae erie haar weed 
FA ee aie eee eg EP an pee.S nee X8 S 
ene ee, pica ag: * Lee PERE 7 3s 
. $ RR end 7 ahd Riaken a ee ees a a 
on es @ ~ i Si Riera: TS ie 
: 5 ee Bee eS aa: te ae jr ret ae 
é Sa as % é Buea at cane) 
i Sl ‘oe (eee jones 
Ed eee es + 
‘ lS : 4: tk a : 
g é H * ae a at 4 i Cae ig 
— & ect 
— . : 7 ae ie 
a a ' a eee 
it oe ee e a bc oe é 
j ee TIES - EE, Ke le 
ni ae ge ee ieee 
Bein ye yo nail etd : 
ees ae in ei 
4 i a ; ee i Sy i 
oe ; 
q 4 ; 
a 
i Be 
| es a 4 
‘ ® ‘7 ; 
s ; ; : 
} %& < a ; 
Neer re \ j ae za 
pacinniepaaiasenes . : 
fies § P 
{ 4 = EP, ee . ; 
a i 
biti: + Sic eal 
| - i ae 
a , i r 
io b a ee 5 ee s 
U DEEP ) | 
) ee 
. ’ | b> 
| % | Ps % 
| po 3 | | ; Y 
| gg | 
Se | - = 
ae 
ee ei 
a a I Gs atk oe . 
| i 
RGR SET CR 3 
‘ > Sar. 
| te & a 
. * *. rt a 
: mS $ a3 # i ; 7. ‘ . ae SA oe Re ‘ a : [Ft se : : 3 : = ‘ ae Sie : ; | 
‘ - ner ae .* — —— ee ee : es. = ae = aac eg Sa te 4 e - ae — . Seat = a” ®, 7 ¥ iia 5 
3 £54 ye a < =. hs z Lf ‘oe - * ; 4 * x i * Si” —s ‘ he 4 J 
< . ; eK a he ote 2 ~ t - eee ee as ra eae oy ie > i te gee ae oe = gee ? ’ ad —s z. ee is ae 
Ray 70s PRB! sail % iS ee Le ee ce a ne OE eg Sa INS SR = Eee: ee RO oe Bs OF Ba 
— ee . a ae ey ® y I ¥- om —_ =, Pee te ee . . 1 a — at = ae ae he, ge - . ie Ys —" | oN 4 ~~ = 


GST ee SPS toe fo 


«) a 


18 


- AIR CONDITIONING & REFRIGERATION NEWS, MARCH 7, 1949 


FOR YOU 


Speedy Shop Repairs .. . 

delivery and quick service—all 
beliringers for you to help make 
your business easier, more profitable. 
Send us an order today and see for 
yourself, Use your letterhead, please 


REFRIGERATION SERVICE, INC. 


West Coast Wholesaler since 1928 
3109 Beverly Bivd., Los Angeles 4, EX. 3111 


INFORMATION IN A HANDY FORM 
- NOW READY 


Audels Refrigeration 
and Air Conditioning 
Guide. Highly en- 
dorsed for Engineers, 
Servicemen, Shopmen. 
Covering modern Prin- 
ciples, Servicing, Op- 
eration & Repairs of 
Household, Special, 
Commercial & Indus- 
trial units. Including 


AUDELS 


'RIGERATION 


an? AIR CONDITIONING GUIDE 


ers and Air Condition- 
ing Systems. 
ANSWERS 
YOUR QUESTIONS 
1280pages,46chapters 
All Fully Illustrated 
and Indexed 
for Ready Reference 


4 COMPLETE e@ PAY ONLY *1 A maere 


rselt, Mail 
bead © ietermation for. for You att Mall Coupon Today 


\ REE, 


AUDEL, Publishers, 49 W. 23 St. N. Y. 10 
examination. If O- K. { will send you $1.in 7 days: 


Fone SS eneuthty & until price of Sais paid. ' 

Name 

Address .....----= 

Occupation _..-.-----<<<<---- << <------- 
d by -- nnn nnn ene ' R12 
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What's N ew 


Ice Maker Automatically 
Releases Frozen Cubes 


LONSDALE, R. I.—A new auto- 
matic ice cuber that freezes distinc- 
tively shaped cubes in molds which 
form the bottom of a water tank is 
being manufactured in several sizes 
by the Ice-Flo Corp. here. 

The cubes, when frozen, are auto- 
matically defrosted and released from 
the mold, the manufacturer explained. 
They rise to the surface of the water 
and are carried over a dam and de- 
posited in a dry storage bunker by 
the constantly agitated water. Any 
water that flows over the dam is 
recirculated. 

Cubes made by this process do not 
mat together, the company claims. 
They are scientifically designed to 
chill liquids quickly and to sustain 
the chilling effect through a long 
period of time. There is a concave 


curve space on top and cubes are 
smaller on the bottom than on top. 

The Ice-Flo cabinets are 34-in. 
high and 24-in. wide. Their lengths 
vary from 40 to 60 in. according to 
the capacity of the unit. Depending 
on size the units can turn out from 
1,320 to 12,500 cubes per day. Multi- 
ple installation can turn out more 
than 1,000 lbs. of cubes daily, the 
company declared. 

The Ice-Flo cube makers are self- 
contained units and a standard con- 
denser is furnished as part of the 
equipment. Units without cabinets 
are available for integration in regu- 
lar counter arrangements for foun- 
tains, bars, or cafeterias. 


‘ArcticAire’ Line for ‘ 
Features 3 Improvements 


ROCHESTER, N. Y.—Larger bear- 

ing construction, redesigned guards, 
and a new Persian grey finish were 
listed as new features offered by the 
two 1949 Fasco “ArcticAire’” 16-in. 
oscillating fans. 
' The fans are powered by specially- 
built Fasco shaded pole induction 
motors. Both offer three speeds. Os- 
cillators are adjustable for straight 
blow use. 

Model 163 is fully adjustable for 
desk or wall mounting. Model 165 
is mounted on sturdy pedestal base 
adjustable in height from 4 to 7 ft. 


> ANNIVERSARY 


17 Different Models 


MOTOR: Make 
“squeeze test’’ — See 
shock proof mounting 
perfection. Gives supe- 
rior quiet performance, 
long life operation. 


BLOWER AND FAN 


ASSEMBLIES are com- 
pletely rubber cush- 
ioned to prevent vibra- 
tion noise and need- 
less wear. 


EXCLUSIVE BRONZE 


WATER PRESSURE 
REGULATOR is auto- 
matic, cleanable, fool- 
proof — assures equal 
water flow to cooling 


1Watthag the entire industry! 


Celebrating their 40th Anniversary with 1949 Models: per- 
fected to the limit. Offering the American public the most 
complete, efficient, economical air.cooler line in history. 


BLOWER WHEELS 
AND FANS are over- 
sized and dynamically, 
statically balanced to 
give greater cool air out- 
put at less power — a 
big economy factor. 


EXCLUSIVE “RAIN- 
DROP” WATER DIS- 
TRIBUTION SYSTEM 
is clog-proof, rust- 
proof, adjustable — as- 
sures thorough water 
coverage of pads. 


BAKELITE ELEC- 
TRIC SWITCH PAN- 


EL is centrally located 
for quick easy pump in- 


Sizes from 800 to 20,000 


CABINET: Heavy, 
gauge galvanized steel,| 
rubber insulated.| 
Drawn front is 10| 
times stronger than or-| 
dinary types. Has hand-| 
some baked enamel fin- 
ish. (Pat. pend. ) 


ADVANCED ENGI. 
NEERING AND DE- 
SIGN make moving 
parts easily accessible, 
for servicing, give ex-| 


clusive eye appeal. | 


PRICES: SNO-BREZE| 


offers you these all im- 
portant “heart of cool- | 


‘Tegolizer’ Claims To 
Kill Air-Borne Germs 


CHICAGO — Parkway Products 
Corp. here is introducing on a na- 
tional basis its Tegolizer, an elec- 
trical plug-in vaporizing device that 
diffuses small quantities of triethy- 
lene Glycol into room air and there- 
by kills a large percentage of the 
air-borne bacteria in it. The appli- 
ance is recommended for home use. 


The company asserts that medical 
research and testing have proved 
conclusively the effectiveness of tri- 
ethylene glycol vapor in reducing the 
number of air-borne germs in room 
air. , 


‘Fan-E-Fex’ Unit Cooler 


unit cooler for 


*“Fan-E-Fex"’ 
1949 is said to feature many improve- 


The Krack 


ments over previous models. Several of 

these are: adjustable louvers, extra deep 

drain pan, and full-size built-in heat 

* exchangers. A complete description of 

the cooler was published in this section 
of the Feb. 7 issue. 


‘Reach-All’ Tool Works 


Around Corners, S-Turns 


CHICAGO —A new “Reach-All” 
tool designed to start and retrieve 
screws, nuts, and bolts in hard-to- 
get-at parts and 
places has_ been 
introduced by the 
Fine Products Co. 


here. 
The Reach-All 
has expanding 


and retracting fin- 
gers in a flexible 
housing that can, 
the.company 
claims, “reach in 
anywhere, take firm hold of any- 
thing.’’ The tool is said to be able 
to work around corners and S-turns. 

Reach-All is constructed of cad- 
mium-plated  steel-brass. It folds 
so it can be carried in a small space. 

A descriptive circular may be se- 
cured by writing the company at 185 
N. Wabash Ave., Chicago. 


Portable Ventilating Fan 
Introduced by Acme 


MUSKOGEE, Okla.—_-Now in pro- 
duction by Acme Equipment Co. here 
is a portable ventilating fan available 
in 14 sizes from 28 in. with 5,200 
c.f.m. to 60 in. with 46,500 c.f.m. 

The belt-driven, propeller-type fan 
is of all-welded construction and is 
self-contained in a metal cabinet. 


{REFRIGERATION 


‘Yesterday's s wa armed: Over 
ideas won't drop seine: 


a a lap. You've ger'tp ge ond 


‘DISPLAY CABINETS-MILK COOLERS 


pads. (Pat. pend. ) i ggamg ed viata: oa of —— eee. BEVERAGE COOLERS - WALK-INS 
liao pol 4 QUICKFREEZERS - ICE MAKERS - 
7 ‘Cu / These superior advantages developed through 40 years of matchless research and engineering. 
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ANS - tomers want cooling comfort at its best — Sell | PRODUCTS CORPORATION 


them SNO-BREZE — BEST by their actual Test. | 


PUREE vrrvsracruninc CORP., PHOENIX, ARIZONA 


S 


HAGERSTOWN, MARYLAND 


“The heart of a cooler test” 
will prove SNO-BREZE 
by far the best! 
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-. What’s New (Con’) 


Ousis Water Coolers Use 
Static Condensing Units 


her- 
metically sealed, static condensing 
unit, which eliminates the conven- 
tional fan, fan motor, fan shroud, and 
certain other parts, is featured on 
three new Oasis water cooler models, 
the Ebco Mfg. Co. here has an- 
nounced. 

The three models are the OB-R-S 
compartment cooler, the OB-2-S 
bottle cooler, and the OP-5-S pres- 
sure bubbler cooler. 

The unit in these coolers is air 
cooled by natural radiation, the com- 
pany explained, using a large, up- 
right, finned-type condenser. 

“Elimination of the parts men- 
tioned represents potential savings 
in three different ways for Oasis 
purchasers,” A. R. Benua, Ebco’s 
president, stated. ‘“‘We have lowered 
the cost of the three models in which 
we installed the Oasis static units. 

“Along with lower first cost, there 
will be substantial savings in main- 
tenance costs. 

“In addition to savings in main- 
tenance costs,’ Benua_ continued, 
“there will be a further saving in 
operating cost.” 

Company officials maintain that 
Oasis water coolers in operation are 
now so quiet they cannot be heard 
even by a person standing directly 
in front of them. An important fea- 
ture of all Oasis pressure bubbler 


COLUMBUS, Ohio—A new, 


coolers in 1949, is an entirely new 
pre-cooler, which meets plumbing and 
safety codes throughout the United 
States. This pre-cooler has.a double 
wall of metal, separating the drink- 
ing water from the waste water, 
to eliminate contamination. 

Benua also pointed out that the 
1949 Oasis water cooler line includes 
16 different models, all approved by 
Underwriters’ Laboratories. 


Evaporative Cooler Changes 
Room Air Every 124 Mins. 


DALLAS, Tex.—A new portable 
evaporative cooling device that is 
claimed to be able to completely 


wash and change the air in a large , 


area every 1144 minutes has been in- 
troduced by the Ideal-Aire, Inc. here. 

William E. Logan, president of the 
newly formed corporation, said that 
the cooler has been in the designing 
and testing stage for a year. 

The new device stands 28 in. high 
and measures 18 in. in diameter. It 
has a \45-hp. fan motor with high 
torque that was specially built for 
the unit. It also is equipped with an 
Owen-Corning aeration pack, and an 
hermetically sealed pump. 

Ideal-Aire Inc. is located in the 
Biegert bldg., 4801 Lemmon Ave. 
here. National representative is the 
Kyte Landers Co., 309-10 Merchan- 
dise Mart building, Kansas City, Mo. 
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SODA FOUNTAIN 


~ an 


3 Sink Bobtail 


‘ EQUIPMENT 


© Self-contained carbonator 
® No Messy water bath 

© Low operating cost 

® Easy to install 

¢ Minimum upkeep 


Engineered and built by fountain specialists, 
the EVERFROST “balanced line” of fountain 
equipment is designed to offer a completely 
MODERN fountain that fits the exact require- 
ments of your installation. Every fountain is 
available as a completely self-contained unit 
with the new Everfrost Refrigerated Carbona- 
tor and Water Cooler, or may be hooked up for 
remote installation, EVERFROST Fountains com- 
pletely eliminate the messy, hard to clean 


water bath, reduce installation costs, and give 
you large volume fountain service in a mini- 
mum space. 


Carbonator 


er 


FOR DETAILS ON 
THE FULL LINE OF 


eS 
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There's an EVERFROST Fountain built to do your job. 


Fountainette 


‘ 


8701 South Mettler Street + Los Angeles 3, Calif. 


Astral Baby Frig Employs 
Absorption Principle 


TORONTO, Ont., Can.—A _ small, 
electrically operated, absorption type 
refrigerator that weighs only 60 lbs. 
and, according to the manufacturer, 
can be hung up on a wall, is being 
produced here by Taymouth Indus- 
tries Ltd., Queensway, here. 

Called the Astral Baby Frig, the 
unit measures only 21 by 21 by 23 
in. It is made of aluminum alloys 
and finished in white enamel. The 
cabinet is flat topped while the door 
is plastic. ; 

The cubic capacity of the unit was 
not given by the manufacturer, but 


' the interior is large enough to per- 


mit the use of two trays and the 
storage of tall bottles. The inner side 
of the door is also fitted with two 
trays. Trays are adjustable. The 
evaporator contains one ice cube tray. 

The cabinet is mounted on a base 
that permits it to be set on a table. 

The Astral has a universal a.c./d.c. 
heating element of low current con- 
sumption and requires no motor or 
other moving parts. A _ three-point 
cold control is provided. 

The unit is priced at $149.50. 


Techniflex Charging Line 
Useful In Small Spaces 


PORT JERVIS, N. Y.—A new 
angle fitting charging line which en- 
ables servicemen to charge domestic 
refrigerators where fittings are ordi- 
narily inaccessible, has been an- 
nounced by Norman A. Gaboriault, 
president of Techniflex Corp. here. 

A compact elbow fitting, measuring 
only three quarters of an inch from 
the back of the stem to the front of 
the riut, has been incorporated at 
one end of the line. 

In addition to facilitating charging 
where space is limited, the new 


Techniflex charging line. 


Techniflex design is said to eliminate 
wear due to sharp bending of the 
hose. 

Other features are quick gasket 


replacement and heavy ferrule, pro- | 
viding additional strength and hold- 


ing power. The ferrule, which is 
applied so that the back end flares 
out and away from the tube to elimi- 
nate breakage at that point, “reduces 
the possibility of leakage at the 
fittings and results in a unit which 
will withstand more ‘pull load,’”’ ac- 
cording to the company. : 


’ ANY TYPE | 
ANY SIZE | 
i. 


PROMPT 
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UNITED STATES AIR CONDITIONING CORPORATION 
Como Ave. S.E. at 33rd « Minneapolis 14, Minnesota 


SHAN PRODUCTS 


COPPER DEHYDRATORS 


with Brass Forged Ends 


The low cost of Shank 
Dehydrators makes it 
more economical to 
replace used dehydra- 
tors than to refill. 
2” O.D.—Copper Tubing with 
“%4" and %” Flare Fittings. 
Ends—Brass Forgings with large 
hexagon area for Easy Service 
Mounting. Copper Tube sweat 
fitted to forging. Brass screens 
and felt filter. 
” O.D.—Spun End Copper 
Tube—Brass End .Fittings prop- ; 
erly proportioned and silver hee 
soldered. Brass screens and felt - 
filter. 

If Your Jobber Doesn't 

Stock—Write Us. 


CYRUS SHANK COMPANY 


631 W. JACKSON BLVD. CHICAGO 6, ILL. 
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No. 1FCS HINGE 
STEEL BLADE - CAST IRON BUTT 
BALL BEARING » CADMIUM FINISH 
WEIGHT—16% LBS. PER PAIR 


A full range of sizes for all needs 


UNIVERSAL LOCK No. Z-326 
MALLEABLE IRON 
KEEPER ADJUSTABLE Yq TO 2 INCHES 
CADMIUM FINISH 
WEIGHT—10° LBS. 
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Sturdy hardware_— 


well designed, built to function smoothly 


and to last a long time. 


ARCADE 


White Jor (Catalog 
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MANUFACTURING DIVISION _ 

ROCKWELL MANUFACTURING COMPANY : 

FREEPORT, ILLINOIS 
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BOOK EXPLODES ‘MYTH’ 
OF ROOSEVELT REIGN 


The Cincinnati Air Conditioning 
Co.,. Inc. 
Cincinnati 2, Ohio 
Editor: : 

I have marveled at your ability to 
keep the “Inside Dope” columns go- 
ing—not only to make them as inter- 
esting as they are—but simply to 
find any such material. 

Here is a suggestion to help—AND 
HOW. Get and read “The Roosevelt 
Myth” -by John T. Flynn. 

Brother there is a book—it will 
be our historians’ appraisal of—you 
know who. You can’t believe how 
revealing this guy Flynn is. It will 
do your heart good to have your 
opinions confirmed and to get a real 
history of the Roosevelt Reign of In- 
competency. 


And what a wealth of “Inside 
Dope.” Spread the news—every man, 
woman, and child should know now 
what a close shave our country had. 
It will help,us to get people to think- 
ing again along the lines of helping 
themselves. 

Don’t miss! 

“ ARTHUR RADTKE 
Vice President & General Manager 


HIGH OVERHEAD SQUEEZES 
DEALER PROFIT MARGIN 


Glovall Equipment Co. 
750 Dauphin St. 
Mobile, Ala. 
Editor: 

I’ve read your magazine for many 
years and since the war have fol- 
lowed closely your comments in 
“Inside Dope.” 

Have been especially interested in 


KOOLMASTER 
"The Outstanding - 


BEER DISPENSER & KEG COOLER 


UNITED 


REFRIGERATOR co. 
HUDSON, WIS. | 


your observations regarding the de- 
velopment of: a group of specialty 


_+Salesmen such as helped greatly in 
“ the expansion of the refrigeration 


industry before the war. 

One important point which you 
have overlooked or at least failed to 
emphasize is the reduced margins 
most specialty dealers operate on. 

We have just received a discount 
sheet on the 1949 line of one of the 
major manufacturers, this ranges 
from 26% to a maximum of 30% 
on the top models. 

The recent D & B analysis showed 
most dealers carrying about 26% 
overhead which at the above dis- 
counts simply do not leave enough 
margin for the average dealer to em- 
ploy the type of man essential to 
volume sales. 

Of course, this no doubt, will cor- 
rect itself as merchandise begins to 
back up at distributor level, but my 
thought was that you might be able 
to speed up the process with a little 
publicity. 

JOHN C. GLOVER 


REQUESTS POUR IN FOR 
ARTICLE ON HEAT PUMP 


New York University 
College of Engineering 
New York City 
Editor: 

Since you announced the availabil- 
ity of the reprint on “Possibilities of 
Heat Pump Expansion” by Dr. E. N. 
Kemler, in your Feb. 14 issue, I’ve 
mailed out over 100 copies that came 
as requests from your readers. 

If this first few days response is 
any indication, I’ll be snowed under. 
very soon. Your publication sure has 
“pulling power.” 

VERN W. PALEN 
Bureau of Public Information 
—e 


CHIEFTAIN 


CONVENTIONAL 
COMPRESSORS 


Year in and year out, smooth, quiet, dependable Chieftain 
Compressors have been first choice of refrigeration service men for replacement 
installations. First choice of manufacturers, too, for assembly into their own equip- 
ment and products. There are reasons . . . good reasons . . . for this unparalleled 
acceptance throughout the industry. For, over the years, Chieftain has been first to 
pioneer many important advances in compressor design and manufacture. Has led 
the field in introducing } mass precision machining methods yx forced feed 
lubrication for reciprocating parts y automatic cylinder lubrication }¥ triple in- 
spection and careful selective fitting of all parts. These are just a few of the many 
outstanding Chieftain featires designed to give you the maximum in long-life, 
trouble-free performance at a minimum first cost. A few of the many good reasons, 
too, for you to standardize in Chieftain for all your replacement installations. 


Single, twin, and four cylinder models available to meet the requirements of a 
wide range of applications. Complete, convenient jobber stocks maintained in 
principal cities coast-to-coast to assure prompt, efficient delivery. See your local 
jobber today . . . or write direct for the name of your nearest source of Chieftain 


Conventional Compressors. 


Pe A a. 


TECUMSEH PRODUCTS COMPANY “djendent frcdacer 


Tecumseh, Michigan 


EXPORT DEPARTMENT, 2111 WOODWARD AVENUE, DETROIT |, MICH. 
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FREEZER’S IMPACT MAY 
EXCEED THAT OF MODEL T 


Menominee, Mich. 
Editor: 

Thank you for your swift reply to 
my recent request for information 
about home freezer sales. 

Please enter my subscription to 
the AIR CONDITIONING & REFRIGERA- 
TION NEWS effective as of Jan. 1, 1949, 
to be mailed to the above address— 
along with the 1949 issues published 
to date. Have really ‘‘missed’” them. 

Y’know as I read and study and 
think, the more I become aware that 
big business is really little business— 
except that every entry has a few 
more 000’s tacked on the end of it. 
To you, this may seem a very 
juvenile observation but to me it 
means the “beginning of the end” of 
a search to find what makes busi- 
ness go. 

Looking backward, briefly, history 
tells us that the most rapid and ro- 
bust development of inventions and 
ideas were those which satisfied the 
most basic human wants, i.e., food, 
shelter, warmth, communication, and 
transportation (and, possibly, enter- 
tainment). A quick mental survey 
tells us that food and shelter are 
those wants which can stand the 
greatest improvements. 

I firmly believe that the home 
freezers in conjunction with the local 
locker plant, will, in the next decade, 
have a greater impact on our econ- 
omy than did the mass production of 
the Model T, or the development of 
the telegraph and railway systems. 


It will mean a change in the im- 
portance of metal container manu- 
facturers and a rebirth of the Ball 
Mason Jar Co. It will stimulate sales 
of cellophane and special paper con- 
tainers to all-time highs and certainly 
produce larger and more efficient 
automatic packaging and freezing 
machines. With freezers of up to 
100-cu. ft. capacity as permanent in- 
stallations in homes, that little 
cottage “with a couple of acres” in 
the suburbs will become mighty at- 
tractive. In fact, most folks desire 
just that—but it isn’t fashionable 
now. 

The home freezer will definitely 
lessen the importance, if not bank- 
rupt, the neighborhood grocer with 
freezer owners dealing directly with 
grower’s associations, locker plants, 
and wholesale houses. Already, the 
more progressive grocers are selling 
their freezer owners not only meats 
“by the quarter” but, also, canned 
goods and cornflakes by the case at 
substantial discounts. 

One has no way of even guessing 
the amount of volume the large 
packing concerns’ will lose’ to 
the local locker plants by 1952. They, 
too, will have to step lively—and 
almost daily I am looking for a com- 
plaint by the large meat packers to 
the federal government as regards 
the lack of the inspection stamp on 
meat which is slaughtered locally. 
Et cetera! 

In short, any business which may 
be affected by the growth of the 
frozen food industry had better not 
underestimate its potential. 

Housing, our only other real need 
is limited by the supply of lumber, 
gypsum products, cement, _ steel, 
copper, and labor. BUT, the use of 
freezers, frozen foods, and the facili- 
ties of a new and more streamlined 
food distribution system is limited 
only by the speed and effectiveness 
with which we enlighten the con- 
sumer and each other of its advan- 
tages. 

Roy FAHLSTROM 


FOREIGN-BORN UTILIZE 
AMERICA’S OPPORTUNITIES 


Tylac Co. 
Monticello, TL 
Editor: 

I have read with considerable in- 
terest your comments in your column 
“Inside Dope” under the heading of 
“Fathers and Sons.” With an un- 
canny accuracy and ability, you have 
stated facts in a manner that im- 
pressed me very deeply, having been 


born and raised in Germany myself 
and arriving over here penniless and 
without ability to speak the English 
language. It has been my good 
fortune to make a comfortable liv- 
ing in this country of ours and it has 
been, in my estimation, largely made 
possible by the wonderful opportuni- 
ties and by the kindness of the 
American people. 


I am writing to you, sir, to ask 
you for reprints of this particular 
article. If they are available, I shall 
be happy to pay for them for I 
think it should be required reading 
for anyone who lives and enjoys this 
wonderful country of ours. 


EMIL Fox 


~ 


WINTER AIR CONDITIONING 
NEEDS GREATER EMPHASIS 


Box 395 A, Route 2 
Spring Lake, Mich. 
Editor: 

May I take this opportunity to 
express my appreciation of this pub- 
lication. Your coverage of the field 
is excellent and your method of 
presentation good. 


If it were possible for you to do 
so, it would seem that the subject 
of heating could well be incorporated. 
Truly, heating is air conditioning 
(winter) and, as such, merits consid- 
eration in any full coverage of the 
subject. 

I know many of your present sub- 
scribers are in the heating business. 
I am confident they would appreciate 
and support your more active entry 
into this field. What you are doing 
for the air conditioning business 
(summer) needs doing for the other 
part of the cycle, winter air condi- 
tioning. 

RAY P. JONES 
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YOU 

CAN'T 

BEAT 

PACIFIC 
WINDOW AIR 
CONDITIONERS 


Oo— 


© QUIET OPERATION 
@ ATTRACTIVENESS 
© COOLING CAPACITY 


The Pacific window 
type room air 
conditioner is 


TOPS in all these 


Important Features. 


Now is the time to 
get your stock 
lined up. 


See your Distributor or 
write us for 
full information 


PACIFIC MFG. CO. 


CLEVELAND 4, OHIO 
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View of Plenum Chamber 


This is a view of the plenum chamber at Western Electric Co. The ducts 

on the floor are supply branches leading to the diffusers located under 

the baskets. The baskets are to guard against things accidentally dropping 
through to the floor below. 


* 


* 


Air Conditioning In Western Electric Plant 
Makes Possible Critical Precision Processes 


ALLENTOWN, Pa.—Every modern 
facility, including air conditioning, 
which could contribute to its manu- 
facturing operations was considered 
in the new electronics plant built 
here by Western Electric Co., manu- 
facturing unit of the Bell system. 

This industrial structure, erected 
by the Austin Co., Cleveland, is spe- 
cially designed for the manufacture 
of vacuum tubes, varistors, and other 
precision electronic equipment. 

Air conditioning is of particular 
importance in this type of manufac- 
ture, together with the related dis- 
tribution and diffusion of the condi- 
tioned air. To create the proper en- 
vironment for its critical precision 
processes, and for its more than 
2,500 employes, the rigid control of 
vibration, sound, light, temperature, 
and humidity is supplemented by the 
equally important control of air pres- 
sure and air circulation. 

This is accomplished with more 
than 500 specially-designed and ad- 
justed and strategically-located air 
diffusers, served by about four miles 
of air ducts. 

These diffusers feed some 750,000 
cu. ft. of chilled or tempered air per 
minute into the various areas in such 
a way as to induce and mix with this 
primary air up to 7,000,000 cu. ft. per 
minute of room air, depending upon 
the season of the year. 

The diffusers in the main floor of 
the manufacturing building are fur- 
ther designed to return a controlled 
volume of air to the overhead plenum 
for reconditioning and recirculation 
or exhaust. 

Considered particularly unusual in 
this respect are the diffusers serving 
the central area of this main floor 
because, in order to satisfy the pre- 


scribed balance, the air supplied to 
the peripheral areas must flow to- 
ward the center area. This requires 
the 208 diffusers in the central area 
to extract from it approximately 
30% more air than they supply to it. 

The outer cone of these diffusers 


has an outside diameter of 45 in. or | 


Scott Heads Division 
For U. S. Radiator Corp. 


DETROIT—Appointment of C. E. 
Scott as manager of the unit heater 
and convector division of United 
States Radiator Corp. was announced 
recently by Wesley J. Peoples, presi- 
dent and chairman. 

Scott formerly was vice president 
of sales and advertising for Rittling 
Corp., Buffalo, manufacturer of heat 
transfer products. Prior to that he 
was manager of the industrial heat- 
ing and commercial refrigeration di- 
visions of Fedders Mfg. Corp., 
Buffalo; manager of the unit heater 
and air conditioning department of 
Warren Webster & Co., Camden, N. 
J.; and a sales official of Carrier 
Corp. 


M. Errol Coin 
Of Frick Co. Dies 


WAYNESBORO, Pa.—M. Errol 
Gordon, secretary and treasurer of 
Frick Co.; here, died at the Waynes- 
boro hospital Feb. 14, after a brief 
illness. He had continued to per- 
form his duties until two weeks 
prior to his death. 

Gordon, who was 55 years old, 
began his work with Frick Co. in 
May, 1910, as a stenographer. He 
later became field auditor, and in 
1926 he was elected assistant trea- 
surer. In January, 1930, he became 
treasurer. In addition to this office 
he served as assistant secretary in 
1941, and a year thereafter as secre- 


His wife and two sisters survive 


him. 
;_— 


Carrier Will Condition 
3 New President Liners 


NEW YORK CIT Y—Carrier 
Corp.’s Marine Department has an- 
nounced signing of a contract with 
the New York Shipbuilding Corp. for 
the complete air conditioning of three 
large, new, 19-knot passenger-cargo 
liners now being built for the Ameri- 
can President Lines at Camden, N. J. 

The.contract also includes refrig- 
eration equipment serving cargo 
holds and ship’s stores. 

The streamlined vessels will be 
one-class ships with accommodations 
for 228 passengers and will be 536 
ft. long. Cost of the three ships will 
total approximately $33,000,000. Each 
ship will have 522,000 cu. ft. of cargo 
carrying space. 

The Carrier contract calls for the 
furnishing of two marine-type cen- 
trifugal refrigeration machines for 
each vessel. These units will carry 
the entire cooling load of the air 
conditioning for the public rooms, 
staterooms, and crews’ quarters, and 


DRIER. 
Cr0ss-Flo EiTERS 
NOW AVAILABLE with either 
DUCAL DRIERITE 
or SILCA GEL 
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The exclusive new ‘“Cross-Flo” principle that. guarantees 
NO clogging and NO Pressure Drop—now more universally 
applicable—available with DUCAL DRIERITE, for hot 
liquid line installations, or with SILICA GEL, for lowside, 
suction line or other cold locations. 

instructive informative Bulletin available on request. 


INCORPORATED 
ZELIENOPLE, PA. 


REMCO 


REFRIGERATION, INC. 


@ FARM AND HOME FREEZERS 

@REACH-IN REFRIGERATORS 

@WALK-IN REFRIGERATORS 
@FARM MILK COOLERS 


DIVISION OF WILSON CABINET CO., INC. 


the requirements of the cargo refrig- 


eration systems. 


Cory Corp. Sales for '48 
Reached $6,960,993 


CHICAGO — Cory Corp. has an- 
nounced that sales, including its sub- 
(Canada) Ltd., 
for the year ending Dec. 31, 1948 


sidiary, Cory Corp. 


amounted to $6,960,993. 


For the same period, net profit 
Federal 
Canadian income taxes amounted to 
» $326,309 or 50 cents per share of 


after provision for 


common stock outstanding. 


SMYRNA + DELAWARE 


/NQ-FROST” METHOD 
WITH SPRAY COOLERS 


-.. gives always full capacity because 

there is no interruption for defrosting 

at sub-zero temperatures; protects 

quality in foods. 

and || NIAGARA BLOWER COMPANY 

30 Years of Service in Air Engineering 
405 Lexington Ave., New York 17, N. Y. 
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almost 4 ft. The supply neck is 27 | 


in., O.D., and the return neck 17% 
in, O.D., with supply and return 
areas of 1.82 sq. ft. and 2.15 sq. ft., 
respectively. 


‘THE AMAZING NEW TERRACE PLAZA HOTEL 


It is believed that this is the first | 


time that a combination supply and 
return air diffuser has been designed 
with greater return than supply air 
capacity. 

In order to maintain the required 
air distribution pattern and to pre- 


vent any detrimental air turbulence © 
from unavoidable obstructions such | 
as pipes, light fixtures, and the like, | 


each main floor diffuser is adjustable 
to produce the most effective angle. 
Each diffuser is further equipped 


with a special built-in damper to pro- | 


vide for variation in air delivery 


from 25% below to 25% above the | 
normal requirement, without affect- | 


ing the diffusion pattern. 


The air diffusers are designed to 


produce the most rapid mixing and 
diffusion of primary and room air 
so as to dilute any objectionable gas 
or heat concentrations. This function 
also contributes to the maintenance 
of uniformity of air temperature, eli- 
mination of drafts, and absence of 
dead air “pockets.” 

The W. B. Connor Engineering 
Corp., manufacturer of “Kno-Draft” 
adjustable air diffusers, cooperated 
with the engineers of Western Elec- 
tric, Associated Factory Mutual Fire 
Insurance Co., and the Austin Co. 


Manufacturers — 
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SELECTED FOR 


NIBCO 


NORTHERN INDIANA BRASS COMPANY, 


TERRACE PLAZA HOTEL 


Skidmore, Owings & Merrill; Architects — 
Jaros, Baum & Bolles; Engineers — Frank 
Messer & Sons, Inc., Cincinnati; General 
Contractors — E. J. Nolan Corporation, Cin- 
cinnati; Plumbing & Heating Contractors — 
Carrier Corporation; Air Conditioning & 
Refrigeration — Mutual Mfg. & Supply Co., 
Cincinnati; Wholesale Distributor. 


301 PLUM STREET, ELKHART, INDIANA 


COPPER TUBE FITTINGS 


and COPPER 
DRAINAGE 
FITTINGS 


“Nothing but the best,” was the rigid rule 
when the new Terrace Plaza in Cincinnati 
was planned. The most advanced ideas in 
structure and service facilities, the finest 
embodiment of those ideas in materials 
and equipment—these were the policies 
of the builders of this most modern hotel 
in the country. 


That’s why it means so much that Nib- 
co fittings with copper tube were used 
throughout —for the heating, air condition- 
ing and water lines and for the copper 
drainage fittings. Nibco fittings in sizes up 
to 6 inches were installed in this job by the 
E. J. Nolan Corporation and the Carrier 
Corporation, and were supplied by the 
Mutual Manufacturing and Supply Co., 
Nibco distributors in Cincinnati. 


Over 7 miles of piping were required 
for the system which heats—and cools — 
the hotel, with individual controls in every 
room. Materials throughout were chosen to 
cut maintenance costs to the bone. Nibco 
fittings were chosen for quality first, and for 
completeness of the line to meet all needs. 


For every job—large or small—it will 
pay you to standardize on Nibco fittings. 
They help speed the job and insure cus- 
tomer satisfaction. 
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welded cooling units for yon. Write 
for pirtetin. 


TERRITORIES OPEN ' i 
REFRIGERATION - AIR CONDITIONING - HEATING 


AMERICAN COILS COMPANY, 360 THOMAS ST., NEWARK 5, N. J. 


@ 5082 
THE MASTER SERVICE MANUALS - - - 


— — — and other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. 


BUSINESS NEWS PUBLISHING CO., DETROIT 


“Same insulation 
they use in the 
best commercial 
refrigerator 
cases!” 


" Di 4 ..a swell feature to have 
Same insulation they ..a swell feature to sell 
use in most home 


refrigerators today” 


OWENS-CORNING 


FIBERGLAS 


eS erion 


Hibergias is the trademark (Reg. U. $. Pat. Off.) for a variety of products made of or with glass fibers by Gwens-Corning Fiberglas Corporation 
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This series of articles comprising ideas and principles for the small 
retail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 


Thompson Co., one of the largest advertising agencies. 


Out of his 


experience embracing all types of advertising and merchandising he 
brings his counsel to the small businessman who must plan his own 


advertising and promotional efforts. 


By James D. Woolf © 


Why People Buy 


Practically nobody, man or woman, 
buys merchandise solely for reasons 
of technical superiority. 

Or purely for reasons of cold logic. 

Buyers do want facts. Never doubt 
that. I have said it before: I say it 
again. You cannot go wrong when 
you talk about your merchandise— 
what it is, what it is made of, what 
it does and how it does it, what it 
costs and why it is worth what it 
costs, and how it meets the needs, the 
problems, and the hankerings of the 
prospective buyer. 

This last item—the hankerings— 
is a consideration of vast importance. 
If man were suddenly to be emptied 
of his hankerings, he would soon re- 
vert back to the cave. 

Actual human needs are few. Our 
survival, our comfort, and our gen- 
eral well-being are simple enough 
needs. A few basic foods will nourish 
us, a few homely garments. will 
warm us, and a few blocks of adobe 
mud will shelter us from heat and 
cold. 

Dr. Donald A. Laird, famed psy- 
chologist, distinguishes sharply be- 
tween needs and wants. Man wants 
a great many things, and wants 
them more intensely than he does the 
few essentials of life. 

It is important for the advertis- 
ing man to be keenly aware at 
all times of human wants. 


THE VANITY OF MAN 


Consider, for example, the vanity 
of man. Writing in Review of Reviews 
some years ago, Dr. Laird commented 
on this as follows: 

“Men desire to be more masculine 
than they think they are. So they 
join gymnastic classes, and buy 
worthless concoctions to restore vital- 


ity. They dread baldness because 
that makes their head resemble a 
baby’s. They keep their collar closed 
in hot weather, unless there are at 
least a few black hairs that will show 
on their chest. 

“Their coats must have padding 
in the shoulders to give them mascu- 
line breadth. They drive hard bar- 
gains, not so much to save money, 
as to prove themselves better men 
than their opponents.” 

Charles B. Roth, national sales- 
manship authority, believes that it 
was Ralph Hitz’s understanding of 
wants that made him so spectacularly 
successful as a hotel manager. He 
was given the job of building up 
business for the largest hotel in New 
York City, at that time a pretty sick 
elephant. 

The basic needs of the hotel guest 
posed no problem; every hotel mana- 
ger knows what they are. Ralph Hitz 
was interested in wants, and he set 
about making an intensive study of 
them, down to the kind of soap guests 
preferred for their baths. 

“He spent months studying peo- 
ple,” writes Roth, “what they liked, 
what they disliked. When he began 
giving them what they wanted in 
hotel service, his business sky- 
rocketed, and his hotel became the 
most successful of all time. 

“What did Ralph Hitz discover his 
guests wanted above all else? The 
feeling of personal importance! They 
all wanted to be big shots, recognized 
by elevator pilots, bellboys, and head- 
waiters. 

“They wanted to be called by name. 
They wanted to have their little 
wishes and whims gratified. And 


PINT O BLOOD 
QUICK LOAN COMPANY 


when one man was intelligent enough 
to see through the guest’s eyes, they 
rewarded him handsomely.’’* 


THE HANKERING FOR POWER 


“The average customer wants 
power.” wrote Dr. Laird, “lots of it, 
to let him forget his weaknesses. He 
may buy expensive things, not merely 
to impress his friends, but, strangely, 
to impress the salesperson. This is 
the cause of so much returned mer- 
chandise, which averages around 15% 
of total retail sales. 

“The average person has in his 
unconscious, the impression that he 
may not be quite so bright, or so 
strong, or so rich, or so beautiful, or 
so good a conversationalist as other 
persons. He feels inwardly inade- 
quate. So he may buy a larger car 
than he can afford, or a more ex- 
pensive radio.” 

The crack motor car salesman 
bears down heavily, of course, on 
points of mechanical superiority, but 
his sales talk doesn’t end there. He 
sells—often very subtly, to be sure— 
such intangible things as the prestige 
that comes to a man who owns a fine 
car, the envy it will create among 
his stuck-up neighbors, the fancy 
figure he will cut with the gals, and 
the favorable impression his appear- 
ance of prosperity will make on his 
customers. 


THE DESIRE FOR ROMANCE 


The desire for romance, wrote Dr. 
Laird, is the impelling force behind 
our purchase of many commodities. 


With this I agree. In another place 
I wrote that the good old biological 
urge affects, big or little, soon or 
late, the whole range of human ac- 
tivities. Joe will buy a Packard in- 
stead of-a flivver to impress his lady 
friend. 

Jane will pore over recipe advertis- 
ing and cookbooks, and singe her 
hair over a hot kitchen stove, to get 
or hold her man. She will urge her 
husband to buy an oil burner, for 
when she tends the coal furnace, it 
makes her look weary and haggard. 

When Harry takes a flier in doubt- 
ful oil stock, or cribs money out of 
the till, or borrows from a loan 
shark, there is sure to be a woman 
at the bottom of it. There is seem- 
ingly no end to the lengths human 
beings will go in response to the in- 
sistent call of the mating instinct. 

Study the wants of your customers 
all the time. Don’t be misled by their 
“rationalizations.” When people buy 
this or that or the other thing they 
will explain that “they needed it.” 
The truthful explanation is that they 
wanted it. Wants move merchandise! 


*How To Use Your Imagination to Make 
Money: Whittlesey House. 


on CABINET c0., INC. E 


nue Bronx 58 N.Y 
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Self-Serve System Claimed 
To Increase‘Impulse’ Sales 


NEW YORK CITY—More women 
purchase “impulse” items when shop- 
ping in a totally self-service food 
store than when shopping in a semi- 
self-service or counter type service 
store, a national survey conducted 
by the Batten, Barton, Durstine, and 
Osborn advertising agency revealed 
recently. 

In the _ self-service store, 86% 
picked up unplanned items. In the 
semi-self-service store, the figure was 
79%, while in the counter service 
store it was 59%. 

The survey, which was conducted 
among 3,000 families in towns of 
2,500 or more population across the 
country, also revealed that slightly 
more than half the women prepared 
a shopping list beforehand and 
nearly 90% of these shopped in per- 
son. 

Of those who made the list, averag- 
ing about 17 items, nearly 55% said 
they did not purchase from one to 
five items on that list, either be- 
cause they could not find them, 
because they did not like the quality 
or the price. 

Eighty per cent of the women who 
shopped in person with lists stated 
that they also bought items not on 
their list either because they were 
reminded of them at the store or 
because they saw them displayed. 


Wallace, Garrett Named 


Taylor Instrument Salesmen 


ROCHESTER, N. Y.—Two new 
salesmen for Taylor Instrument Com- 
panies, one located at Portland, Ore., 
the other at Los Angeles, have just 
entered their territories. 

A. M. Wallace, Portland, is a 
graduate of the University of Den- 
ver and also spent four years at 
Newark College of Engineering. 

R. M. Garrett, Los Angeles, is a 
chemical engineer from Ohio State 
university and also holds a master’s 
degree in business administration. 


Vacuum Cleaner Sales Down 


CHICAGO—Factory sales of 
vacuum cleaners during January 
were down 16.5% from December 
figures and 24.7% below January, 
1948, the Vacuum Cleaner Manufac- 
turers Association reported recently. 


Store Modernization 
Show Runs June 19-24 


NEW YORK CITY—The 1949 
series of daily conferences’ on store 
modernization will be conducted 
under the direction of the New York 
University School of Retailing. 

Professors Hans E. Krusa and 
Theodore D. Ellsworth will head the 
planning board for the conferences, 
which are to run concurrently with 
the 3rd Annual Store Modernization 
Show at Grand Central Palace in 
New York City, June 19-24. 

Tickets of admission to the clinic 
conferences, as well as invitations 
to the show, can be obtained from 
the N.Y.U. School of Retailing or 
from the Store Modernization Insti- 
tute, 40 E. 49th St., New York 17. 


Tesco Opens Third Branch 


NEWARK. N. J.—Tesco Distribu- 
tors here has announced the opening 
of a branch in New Brunswick, N. J. 


Chelsea Issues Catalog 
And Price List on Fans. 


IRVINGTON, N. J.—Two new 
catalogs and a price list on Chelsea 
fans for residential, industrial, and 
commercial application have been 
issued by the Chelsea Fan & Blower 
Co., Inc., 1206 Grove St. here. 

The two catalogs are No. 863, 
“Chelsea Residential Fans’, and No. 
864, ‘‘Chelsea Industrial and Com- 


mercial Fans.” The price list, con- 
' taining prices that have been effective 


since the first of the year, gives the 
prices by catalog number for each 


type fan. Shipping weight and speci- | 


fications are given in the price list. 

The two catalogs together contain 
information on 17 types of ventilat- 
ing and comfort cooling equipment 
varying in size from % in. to 60 in. 
and in output from 1,000 c.f.m. to 
32,000 c.f.m 

Many of the fans are available in 
two speeds and with explosionproof 
motors. é 


Proves Sound Investment 


Servel, Inc. To Pay Dividend 
On Cumulative Preferred Stock 


EVANSVILLE, Ind.—A_ regular 
quarterly dividend of $1.12% on its 
$4.50 cumulative preferred stock has 
been announced by Servel, Inc. here. 
The dividend is payable on April 1 
to stockholders of record March 10. 


Flexibility of Packaged Air Conditioning Units Helps Theater 
Operators Remodel Without Undergoing Prohibitive Costs 


ST. PAUL, Minn.—Packaged air 
conditioning for theaters produces 
the exact results required to provide 
“that necessary selling punch that 
every aggressive and_ successful 
theater operator constantly em- 
ploys,” according to L. P. Hanson, 
U. S. Air Conditioning Co. 

In an article prepared for a special 
theater air conditioning issue of the 
“Independent Film Journal,’ trade 
magazine for theater exhibitors, Han- 
son asserted that while packaged air 
conditioning equipment is not the 
“complete answer,” it should be con- 
sidered by theaters doing a remodel- 
ling job or starting from scratch 
where they must immediately com- 
pete successfully with established and 
going theaters. 

“In these houses,” he said, “low 
first cost, economy of operation and 
a reduction in the annual service bill 
is necessary and for these houses 
packaged air conditioning is proving 
to be the correct and certainly ad- 
visable choice.” 

Hanson outlined seven fundamen- 
tal requirements of theater air con- 
ditioning. 

(1) Equipment must be low in first 


© 


MODEL P-90 
SOLID DOORS 


‘FINEST 


| QUALITY 


~ REACH-IN CABINETS 


IN ALL PORCELAIN 
—or with Stainless Steel Exterior 


Famous for over 50 years for their fine quality and long life, Puffer-Hubbard 
Reach-In Refrigerated Cabinets are now available in 25 all-porcelain and 
25 brand new stainless steel models. Sizes range from 20 Cu. Ft. to 90 
Cu. Ft., self-contained or with remote control, with solid or Thermopane 
Triple Glass doors, with or without ice maker coils. Get ‘P-H'' and get these 


PLUS engineering features — 


in 6’, 8", 10’ sizes. 


DRY BEVERAGE COOLERS 


Equipped with Roll-Away doors for 
faster service — 100%, porcelain ex- 
teriors for greater cleanliness and 
longer life. ‘‘P-H’’ Coolers maintain 
correct temperature ot lower cost. 


Write for Information 


Remote or Self-contained [ 


UFFER 


MANUFACTURING 
Grand Haven, Mich. 


Electrically Welded Steel Frame 
Welded Interior Porcelain Lining 
Porcelain or Stainless Steel Exterior 


Exclusive Grad-U-Matic Air 
Conditioning 


DOUGH RETARDING 
CABINETS 


‘*P-H'*’ Slo-Dough Cabi- 
nets permit larger batch 
mixes, save night work, 
eliminate left-overs, re- 
duce cost of filling special 
orders. Available in 4, 6, 
8 door models. 


UBBARD 


COMPANY 
Established 1898 


MANUFACTURERS OF REACH-IN CABINETS, DAIRY- DELICATESSEN CASES, BEVER 


AGE COOLERS, DOUGH 


RETARDERS, FLORIST CABINETS AND WALK-IN COOLERS 


cost so as to make its purchase 
feasible by the exhibitor. The com- 
plete unit as one integrated whole, 
rather than numerous separately pur- 
chased parts, are definitely an eco- 
nomic advantage and as equipment 
costs must be amortized over years 
of operation, just as other basic con- 
struction costs, this is an important 
point. 

(2) Cost of installation must be 
kept low— installation cost and 
equipment cost should be combined 
as a total, as neither is complete 
without the other. 

(3) Equipment should not be 
widely scattered throughout’ the 
building. Bringing equipment. room 
space down to one or two major 
locations reduces installation expense. 
Necessary ductwork may be kept at 
a minimum—and cooling or heating 
results delivered as closely as possi- 
ble to its point of actual use. 

Packaged air conditioning makes it 
possible to definitely balance off the 
complete system designed with most 
efficient and economical locations for 
equipment installation. 


(4) It is necessary to locate equip- 


ment so as to provide quietest possi- 
ble operation. Inasmuch as all me- 
chanical air conditioning equipment 
emits some noise, it is seldom feasible 
to locate it directly in auditorium 
space. A packaged unit can be placed 
close to the auditorium, keeping 
ductwork short and noise emission 
at a most satisfactory level. 

(5) Equipment must be available 
in a wide variety of sizes for most 
any installation. Packaged air con- 
ditioners range up to 40 tons capacity 
in one assembly, it being more feasi- 
ble to use multiples of units where 
cooling requirements run higher and 
where equipment locations in a mul- 
tiple form will reduce installation ex- 
pense. 

(6) It must operate at minimum 
of expense which means high effi- 


OTEL (yTRAND 


ATLANTIC CITY’S 
HOTEL of DISTINCTION 


Devoted to the wishes of a dis- 
criminating clientele and catering 
ah ‘the eavantages of a aeiiotiie 

e advantages of a de 
boardwalk hotel. . 

Spacious Colorful Lounges—Sun 
Tan Decks ato pen and inclosed 
Solaria—Salt Water Baths in rooms 
—G e on premises. Courteous 
atmosphere throughout. 


sf 


When in Atlantic City 
visit the 


FAMOUS FIESTA LOUNGE 


RENOWNED FOR FINE FOOD 
= 


OPEN ALL YEAR 
Under Ownership Management 


Exclusive Penna. Ave. and 
Boardwalk 


4 


ciency. A compact design with short 
refrigeration lines means’ lower 
pumping costs, greater over-all effi- 
ciency and less system loss in 
general. 

The inclusion of an evaporative 
condenser as an integral part is of 
special importance. Water costs 
usually run high—and in many com- 
munities, local ordinances prohibit 
installation of any air conditioning 
equipment without use of a water 
saving device. 

(7) Service and repair must be 
kept at a low point. The use of a few 
units—in the majority, one or two— 
locates all necessary equipment in 
one or two easily accessible loca- 
tions. It will thus receive service 
necessary for proper operation of 
such systems since accessibility for 
such repair and service means lower 
cost on service bills... . 

Hanson said the theater’s selling 
punch loosely termed were those 
tangibles and intangibles such as 
“good pictures, pleasant surround- 


ings, fine seating, and comfortable 
conditions. Air conditioning provides 
comfortable cooling and fresh, in- 
vigorating atmosphere.” 


Sam Frank Drug Co., lo- 
cated in an apartment 
house area, increased its 
beer volume 400% by in- 
stalling this reach-in. 


Reach-In Refrigerator 


Ups Beer Sales 400% 


DENVER—A six-compartment 
reach-in refrigerator has proven 
a sound investment for Sam Frank, 
head of Sam Frank Drug Co. at 
Colfax and Downing here. 

Set up near the front of the store, 
the refrigerator has increased canned 
and bottled beer sales by more than 
400%, according to the Denver drug- 


gist. 
With many apartment houses in 
the neighborhood, the drugstore 


keeps an average of 20 cases of beer 
chilled to 35° the year-round, and 
finds volume almost as large during 
the winter months as the summer 
season. 

This has been equal to or more 
than the fountain volume accom- 
plished before, with no payroll costs 
or constant cleaning up to contend 
with, according to Frank. 

Customers may either help them- 
selves or call on a clerk for cold 
beer. The box is arranged with 
prices on a sign inside each door. 
In addition to beer, the box contains 
chilled mixers, wine, and soft drinks, 
which give complete family service. 

Reserve stocks are chilled in the 
three lower compartments. 


DeWitt Clinton'Store Fixtures 
Opening In Elmira, N. Y. 


ELMIRA, N. Y.—DeWitt Clinton 
Store Fixtures,. offering a complete 
commercial refrigeration service, has 
been established at 120 Lake St. The 
new firm features a monthly check- 
up service on commercial refrigera- 
tion in the Elmira area. 


PAR S NEW 


XTRA QUIET, LARGE CAPACIT 


as 


of engineering, 
factory and field testing to 
develop these outstanding popular 
priced, compact Models. PAR RA-2 
(4% H.P.) and RA-3 (3s H.P.) are 
designed for either self-contained 
or remote applications. They give 
trouble-free performance, operate 
“quiet as a whisper.’’ Immediate 
delivery so see your PAR Dealer now. 
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Par aie 
COMPRESSORS 


WRAP.O- malic 
CANDY & COOKIE 
OmPRESSORS WRAPPING 

MACHINES 


REFRIGERATION 
¢ 


CORPORATION mone 


PAR COMPRESSOR Division "*""2,"*° 
TOLEDO. OHIO 
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TEMP-CONTROL’S FULi LINE 


Your market is larger when you carry the Temp-Control 
Full Line. You can now answer your customer's every 
requirement with Temp-Control’s Hi-Boys, Lo-Boys, Evapora- 
tive Condensers, Low-Sides, etc. : 

Each packaged Hi-Boy is sold complete—no extras. Simple 
to install. Every unit acoustically lined to insure quiet 


AVAILABLE NOW. | 
3, 5, 7Y, and 10 ton Hi-Boys. 
@ Packaged units for 

Duct Installation 
@ Consoles and Lo-Boys 
@ Ceiling mounted Low Sides 
Evaporative condensers 3 to 


100 tons. Cuts water consump- 
tion by 95%. 


performance. 


Get the full story on the Temp- 
Control complete line. Don't 
wait—WRITE TODAY. 


emp- Corto inc 


A FINE NAME IN AIR CONDITIONING 


PEORIA 
ILLINOIS 


REFRIGERATION 
PVE meee Poiesrel Tiley SERVICE THATS UNSURPASSED 
HEATING PARTS 


| gh from th 
and SUPPLIES — wae Scene 


SUPPLY HOUSE THAT SERVICE BUILT 


Dependable efficient same-day filling of orders has built our business 
... our reputation. Keep your stocks complete this easy, speedy way... 
just order from our FREE cataloy. Saves you time... energy... money. 
Prices right. Wholesale only. 


2511 LAKE STREET MELROSE PARK, iLL. 


THE....... 


FOR FUTURE SALES AND PROFITS 


=i 


Outstanding value meets 
competitive selling needs! 


- Consistent national | adver- 
tising paves the way! 


_ Cooperative advertising 


am : ag a sation. Present ‘program to improve distribution 
‘Up may mean an opportunity 


TOP QUALITY materials, construction, engineer- 
ing, design—in a complete line you can sell! 


COMPETITIVE PRICE—well below practically all 


other makes with comparable specifications. 


OUTSTANDING FEATURES include Exclusive 
Center Plate Coil, Hermetically Sealed Compres- 
sor, Self-Balancing Lid, Pressure-Lock Hardware, 
Adjustable Dividers, Handy Freez-Basket, Temper- 
ature Indicator, Warning Signal, Recessed Base, 5 
Year Warranty Plan. (Ice Cube Trays— optional.) 


OUTSTANDING VALUE, more for your money, 


means bigger return on your sales efforts. 


FULL LINE, both Chest and Upright models— 
sizes that sell, and offer adequate capacity. 


SALES HELPS include effective literature, mail- 
ing pieces, stuffers, newspaper mats, dealer signs, 
and point-of-sale material to help you sell. 


CONSISTENT NATIONAL ADVERTISING 

’ since 1945, influences the best prospects in your 
territory. The 1949 schedule includes Better Homes 
& Gardens, McCall’s, Saturday Evening Post, Field & 
Stream, Country Gentleman, Farm Journal. 


EXPERIENCED MANUFACTURER with over 
20 years’ background in the food refrigeration field. 
Tyler originated the welded-steel refrigerated Meat 
Display —has been a pioneer in home freezers. 


Aline that's right to meet 
1949 sales demands. 


24 cu. ft. Chest 


LU 


9 cu. ft. Upright 


18 cv. ft. Upright 


FUTURE PROFITS 
FOR YOU WITH— 


WRITE OR WIRE ABOUT DISTRIBUTORSHIPS— 
DEALERSHIPS. YOUR TERRITORY MAY BE OPEN. 


TYLER FIXTURE CORPORATION, DEPT. R-3 NILES, MICHIGAN 
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Means MORE SALES For You! 


Sales Skyrocket in Steiten’s Self-Service Meat Dept. Where 
Customers Can Broadcast Special Requests to Cutting Room 


LOUISVILLE, Ky.—All of the ad- 
vantages of “personal cutting serv- 
ice” by butchers, plus refrigerated, 
open, self-service display cases, are 
combined in the new self-serve 
meat department of Steiten Stores 
at 723 S. 8th St. here. 

The Steiten store has utilized both 
refrigeration and air conditioning to 
produce the city’s first 100% self- 
service fresh meat department, and 
reports a swift skyrocketing of sales 
as the rseult. 

The department, located at the 
rear of the store, incorporates four 
12-ft. self-service meat cases, each 
of which has four compartments 
below, in which reserve stocks of 
freshly-packaged, pre-cut meats are 
kept. 

The customer shopping through 
the self-serve cases can see directly 
into the meat-cutting room behind, 
through a 4 by 8-ft. plate glass win- 
dow. For absolute sanitation and pre- 
venting discoloration or other spoil- 
age of meats, the cutting room is 
kept cooled to 70° F. by a 3-hp. air 
conditioning unit of its own. 

Butchers wearing white coats 
handle all slicing and cutting opera- 
tions, receiving the meat from porce- 
lain-enameled walk-in refrigerators 
on either side. 


More Self-Service Meats 
Added to Super ‘Super’ 


ALBANY, N. Y.—Albany Public 
Market, which describes itself as 
“America’s largest supermarket,” has 
installed additional refrigerated self- 
service meat counters to help speed 
up service in the meat section. 

In promoting this self-service idea, 
the management lists these advan- 
tages: 

“1, It’s easier to shop. No waiting. 
No doubting. Everything right before 
your eyes. 

“2. It’s more economical. Our qual- 
ity meats cost no more. 

“3. It’s more sanitary. Every cut 
of meat is wrapped in flavor-sealing 
cellophane. No handling. No rehan- 


dling.” 


3 Representatives Named 
For Custard King Freezers 


NEW YORK CITY—Tom Carvel, 
president of Carvel Corp., manufac- 
turers of Custard King freezers has 
announced the appointment of three 
new representatives. 

The three are: Howard G. Matthews 
of Rochester, who was formerly con- 
nected with Mills Industries; Everett 
Rhodes of the Belmars Ice Cream Co., 
Niagara Falls, N. Y.; and E. M. 
Peterson of Ogden, Utah, who is 
president of Paramount Ice Cream 
Co. Peterson, who is owner of 10 
drive-ins in Utah, plans to promote 
Custard King drive-ins throughout 
the state. 


All packaging is done by two 
crews of girls, also wearing white 
uniforms, who likewise carry out 
wrapping operations in the air condi- 
tioned department. 

Steiten’s has also installed four 
display cases for luncheon meats, 
poultry, seafoods, and specialty meat 
items. Thermometers along each of 
the display cases indicate to cus- 
tomers that the temperature is kept 
at 40° F.—a point which the store 
heavily stresses with “choosy” house- 
wives. 

“It has taken us quite a while to 
convince the usual shopper that pre- 
packaged meats are kept under pro- 
per refrigeration when apparently 


Dallas Salesman, Zone 
Top Water Cooler Contest 
Sponsored by Kelvinator 


DETROIT—First place in the re- 
cently completed Kelvinator water 
cooler sales prize contest was cap- 
tured by Jack Keyes of Nash-Kel- 
vinator Sales Corp. in Dallas, H. C. 
Patterson, commercial sales manager 
for the sales firm here, announced 
recently. 

Prizes in the contest were awarded 
on the basis of a certain number of 
points received for each Kelvinator 
water cooler sold during the contest 
period, which ran for approximately 
two months. 

The next nine winners were: W. A. 
Remark, Los Angeles; W. A. Staf- 
ford, Cleveland; Sam Fucich, New 
Orleans; M. J. Blons, Chicago; B. 
Kesselman, Raymond Rosen Co., 
Philadelphia; J. W. Sauble and B. C. 
McCoy, Jr., both of Atlanta; C. G. 
Crow and H. L. Hobson, both of 
Dallas, in that order. Altogether 
there were 134 winners in the con- 
test. 

During the contest, the zones and 
distributors were divided into five 
competing groups. When the contest 
closed, Nash-Kelvinator’s Dallas zone 
topped both its own group and also 
all the other groups. 

Nash-Kelvinator Los Angeles zone 
came out ahead in Group 2; the 
Raymond Rosen Co., Philadelphia, in 
Group 3; Nash-Kelvinator Washing- 
ton, D. C. zone in Group 4; and 
after stiff competition, the Careva 
Corp., York, Pa., won in Group 5. 


Panelyte Div. Opens Sales 
Office In Evansville, Ind. 


NEW YORK CITY—The Panelyte 
Div. of St. Regis Paper Co. an- 
nounces the opening of a sales office 
at Evansville, Ind. 

The new office, which will be un- 
der the direction of J. F. Tynan as 
district manager, was made. neces- 
sary by the wide increase in refrig- 
eration manufacturing activity in 
that area, the announcement stated. 


out in the open,” it was pointed out 
by L. G. Bramer, head of the depart- 
ment. “The thermometers, however, 
are quick convincers.” 

One of the most novel features of 
the new market is the fact that if 
the customer wants steak cut to a 
certain thickness, or a _ particular 
number of pork-chops, all she need 
do is step to a microphone in the 
center of the self-service meat de- 
partment, lift up a switch, and de- 
scribe her order, “over the wire.” 

The head butcher is stationed op- 
posite a communications box, and 
answers all such calls. Therefore, if 
the housewife needs a special cut of 
meat, she does not have to wait aim- 
lessly in front of the self-serve meat 
cases until an employe appears. 

The orders which come in over the 
intercommunication system are “by- 
passed” through regular cutting and 
packaging operations—so that the 
customer gets the benefit of swift, 
efficient service. 

As a crowning touch, the Steiten 
store invites customers to come back 
into the air conditioned cutting room 
and watch the meat storage, cutting, 
and packaging operations at any 
time they wish. This has helped to 
establish the system quickly in 
Louisville. 


Keystone Appoints Varga 
Factory Sales, Eng. Rep. 


PHILADELPHIA—Keystone Wa- 
gon Works, manufacturers of refrig- 
erated truck bodies, has announced 
the appointment of George F. Varga, 
Forest Hills, N. Y., as factory sales 
and engineering representative. 

Varga was formerly assistant sales 
manager of the American Mfg. Co., 
Corona, N. Y., manufacturer of truck 
and trailer refrigeration equipment. 
Earlier he was employed in engineer- 
ing capacities by Sperry Gyroscope 
Co. and Queensborough Gas and 
Electric Co., both in New York. He is 
a graduate of Duke university. 

The Keystone body line is said 
to embrace a complete assortment 
of styles for the ice cream, dairy, 
frozen food, and meat industries. 


Sherer-Gillett Distributor 
Elected to Company Board 


CHICAGO —Guy F. Hutchinson, 
president of Refrigeration Supply 
Co., Sherer distributor at South Bend, 
Ind., was recently elected to the 
board of directors of Sherer-Gillett 
Co. here. 

Stockholders, at the same time, 
elected L. O. Bower, Sherer vice 
president, to the board of directors. 

In electing Hutchinson to the 
board, the stockholders expressed the 
belief that this move would give a 
voice to distributors on policies that 
vitally affect the Sherer national 
sales organization. 

The board of directors re-elected 
all present company officers. 
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Buckeye RSES To Hold 
Convention Apr. 1-3 


COLUMBUS, Ohio—Third annual 
convention of the Buckeye State As- 
sociation of the Refrigeration Service 
Engineers Society will be staged in 
the Fort Hayes hotel here on April 
1-3, Walter Groetzinger, general con- 


vention chairman, and Howard 
Grossman, co-chairman, have an- 
nounced. 


The convention will open Friday 
evening, April 1, with a get-together 
party and a board of directors meet- 
ing. Both business and educational 
sessions will be held on Saturday. 

On Saturday evening, the associa- 
tion will hold its annual dinner and 
party and annual raffle. No plans 
have been announced for Sunday. 

A select group of manufacturers 
have been invited to set up service 
displays on a no charge basis, accord- 
ing to Groetzinger and Grossman. 
The displays will open on Friday 
night and continue ‘through Sunday. 

No advance registrations will be 
required this year. Advance reserva- 
tions may be obtained by writing di- 
rectly to the hotel. 

A ladies program is being drafted 
to include a luncheon and style show 
Saturday and bingo game Sunday. 


Brass & Copper Sales Co. 
Buys Land for Warehouse 


ST. LOUIS—Brass & Copper Sales 
Co. has completed the purchase of 
eight acres of land along the Termi- 
nal Railroad tracks in the northwest 
section of St. Louis where it plans 
to build a modern metal warehouse 
for car-lot and truck-lot shipments. 

The new building is expected to 
more than double the space available 
to the company’s refrigeration and 
air conditioning supply division on 
Laclede Ave. and thereby permit 
setting up of display rooms and 
other modern service facilities in 
connection with the wholesale refrig- 
eration trade, according to Howard 
H. Hubbell. 

Brass & Copper Sales, a 23-year- 
old concern, is one of the pioneers in 
the wholesale refrigeration supply 
business, the division having been 
formed in 1928. The company opera- 
tes branches in Indianapolis, Ind., 
and Kansas City, Mo. 


SUPPLY FIRM INAUGURATES 


MOOR UNIT | 


‘STORE TO YOUR DOOR’ SERVICE 


iene: a \. 

EQUIPMENT if Mra : 
PARTS 

: SUPPLIES — 


a 


Top, is the %4-ton Chevrolet truck operated by the Tempco Supply Co. to offer its 
Below, is the interior of the truck with the 
shelves constructed to the refrigeration supply firm's specifications. 

— 


customers 


“store to your door" 


service. 


Recommended for air condition- 
ing and refrigeration systems 


using standard refrigerants. 


ks ANSUL OIL. is an ALL-Temperature Re- 
. frigeration Oil which conforms to the 


. gigid wax-free specifications established by Re- 
; Pos It will not separate wax when mixed with 
_a refrigerant (under specified conditions) and sub- 


‘ ‘GREES BELOW ZERO (Fahrenheit). 


is jected to temperatures as low as SEVENTY DE- 


« ANSUL OIL has been machine tested for lubrica- 
tion and wax-free characteristics in both high and 
- low temperature installations. It is absolutely uni- 


 form.. 


- maintains high stability and has a low oxi- 


dation rate. It has proved. suitable for ALL refriger- 
ating systems using any of the standard refrigerants. 
Ansul Research was first to recognize the problems 
resulting from tow-temperature wax separation in 
oil-refrigerant mixtures. It realized the critical need 


ANSUL OIL — 

the all-Temperacmre 
Refrigeration Oil — 
is sold by leading re- 
frigeration whole. 
Salers everywhere. Get 
it where you buy your 


Ww 


Wholesaler’s 
Truck Will Have 
Regular Routes 


CHICAGO—A “store to your door” 
service in-the form of a truck loaded 
with a large stock of refrigeration 
and appliance parts that are needed 
and used most frequently has been 
inaugurated by Tempco Supply Co. 
here. 

The truck, a %-ton Chevrolet with 
interior shelving built to Tempco 
specifications, is making regular trips 
throughout Chicago, »- according to 
Tempco officials. ~--.-~ + 

They said that future plans call 
for sending the-truck. over established 
routes so that each customer would 
have a regular day when he could 
expect the truck to visit his shop. 

They said the company also con- 
templates extending the service to 
outlying areas. 


Fred's Refrigeration Service 
Organized In Logan, Utah 


LOGAN, Utah—Fred B. Sjoberg, 
refrigeration engineer, has opened 
his own business, Fred’s Refrigera- 
tion Service here. 

Sjoberg received his training at the 
Refrigeration & Air Conditioning In- 
stitute in Chicago and for the past 
two and a half years has been con- 
nected with various. refrigeration 
agencies in the city.’ 


Electrimatic 


Small Appliance Service 
Firms Plan Association 


DALLAS, Tex.— Executives of 
traffic appliance service firms in all 
parts of the country are being in- 
vited to meet in the Hotel Sherman 
in Chicago on March 24 and 25 for 
the purpose of organizing a National 
Appliance Service Association, M. C. 
Mandell of Pearsol Appliance Co. 
here has announced. 

Mandell, who is sparking a drive 
to organize such an association, said 
that membership in the new group is 
expected to be limited to service sta- 
tions which do not sell appliances. 

The association, he explained, will 
attempt to promote the best interests 
and welfare of the traffic appliance 
service industry and establish better 
relations and service for the manu- 
facturer, distributor, dealer, and con- 
sumer. 

Mandell said that he has already 
met with other appliance service 
executives who are interested in or- 
ganizing the association and who 
have formed a committee to make 
preparations for the Chicago meeting. 


Hussmann Reports 1948 Profit 


ST. LOUIS — Hussmann Refriger- 
ator Co. and its wholly owned sub- 
sidiary have reported a net profit of 
$1,648,654, or $4.06 per share of 
common stock, for the year 1948. In 
1947 the company reported a net 
profit of $1,602,516, or $3.99 per 


common share. 
, 


Rent A Cooler Co. Forms 


* FORT WORTH, Tex.—The Rent 
A Water Cooler Co., with an author- 
ized capital stock of $14,000, recently 


received a 50-year charter of incorpo- ' 


ration here. Incorporators are Guy | 
B. Hamby, William 8S. Lewis, and hace 
T. Thomas. ‘ 4 i, ; 


Foxboro Opens Branehés, 
Names Resident Engineers 


FOXBORO, Mass.—The opening of 
three new branch offices and the es- 
tablishment of resident engineers in 
two other cities were announced re- 
cently by the Foxboro Co., manufac- 
turer of industrial instruments for 
measurement and control here. 

Latest to open is the Appleton, 
Wis. branch, located at 123 W. Col- 
lege Ave. Milton A. Schreiner, an 
instrument engineer associated with 
the company since 1922, has been 


-named manager. 


Another branch was set up at 6225 
Brookside Ave., Kansas City, Mo., 
where George J. Willier is manager. 
Willier joined the Foxboro Co. in 
1944, 

The third was opened in Baton 
Rouge, La. at 115 N. 19th St. John 
B. Deaderick is manager. 

Eugene F. Machell has been named 
resident engineer for the company a& 
Milwaukee and Russell E. Steward 
has been established at Frankfort, 
N. Y. to cover the Utica area. 

Foxboro says that it now has 
branches or sub-offices in 35 cities. 


Here is real Refrigeration 
Application help! 


Even with a sound knowledge 
of refrigeration principles and 
a broad installation experience, 
refrigeration men rarely find the 
answers on any two jobs to be 
alike. That is why we have in- 
cluded a great deal of helpful, 
time-saving application data in 
this new Brunner catalog. Sev- 
eral pages of “cross section” 
illustrations help in showing 
customers exactly why you rec- 
ommend a certain size ahd type 
of condensing unit. 


a important are 22 Pages 
illustrations and capacity 
data on all the Brunner air and 
water cooled refrigeration con- 
densing units. 


BRUNNER 
MANUFACTURING CO. 
Utica 1, New York, U.S. A. 


@ To responsible refrigeration men, this data will prove valuable. A note 
on your letterhead will bring a copy by return mail. No charge. 
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. ANSUL sulfur diox- 
ide and ANSUL 
methyl! chloride. 


for an oil which would not only lubri- 
cate and protect moving parts but would 
also eliminate the persistent troubles 
which were traced to wax-separation 
from oil-refrigerant mixtures, 


ANSUL SULFUR DIOXIDE; 


REFRIGERATION 
CONDERSING UNITS 


---@ size and type 


Valves, Driers, Strainers, — 
Charging Lines, Quick na 
Forged Flare Nuts and Fittings 


ae. 


i. U &, PAK. OFF. 


Ask Your Wholesaler — 

~ Electrimatic 
2100 Indiana Ave. + Chicago 16, IMinois 
Canada — 2023 Addingren Ave.. Mantra! 


CHEMICAL COMPANY 


REFRIGERATION D DIVISION, MARINETTE, WISCONSIN 


ANSUL METHYL CHLORIDE. ANSUL OIL, KINETICS “FREONS: | 


SINCE 1906 


AIR AND WATER COOLED MODELS 
V4 HP. TO 30 HP. 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 7, 1949 — 


To have an air conditioning system 
operate properly, even if the equip- 
ment is selected according to best 
practices, it is necessary to connect 
the equipment with proper size of 
piping. 

The best practice for piping is to 
use the proper size at all times. 
Using larger lines than required does 
not make the system operate any 
better. As a matter of fact in the 


by James J. LaSalvia 


Piping 
Refrigerant, Water, Steam 


One of a series from 


greater number of cases, the systems 
will operate sluggishly. Of course, 
if the piping is too small, the biggest 
trouble will be holding back the 
proper output of the equipment. 

The piping used in this work con- 
sists usually of the following: 

1. Refrigerant piping. 

2. Water piping. 

3. Steam piping. 

4. Drain piping. 


Table 1—Pressure Losses In ‘Freon’ Hot Gas Lines 


Capacity 
B.t.u. 
Per Hour 
10,000 
15,000 
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Pressure Drop In Pounds per Square Inch per 100 Feet 
———_——Outside Diameter of Tubing In Inches 
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The init of tubing includes an average amount of fittings. 


6.4 
11.3 
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Table 2—Pressure Losses In ‘Freon’ Liquid Lines 


Pressure Drop In Pounds per Square Inch per 100 Feet 
Ouside Diameter of Tubing In Inches 
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The length of tubing includes an average amount of fittings. 
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B. A. Cc. 


EVAPORATIVE CONDENSERS 


(10 to 125 T.R. Capacity) 


Ba.timore Aircoit Company, Inc. 
715 WEST PRATT STREET e BALTIMORE 1, MD. 


Attractive Territories Available 


REFRIGERANT PIPING 


In order to complete the refrigera- 
tion cycle, piping must be used be- 


_’tween compressor and _ condenser, 
condenser and evaporator, and from 


evaporator to compressor to carry 
the refrigerant. 

This piping usually consists of 
copper tubing and copper fittings. 

All piping from % in. to % in. 
outside diameter is usually soft 
copper tubing. This piping is flexi- 
ble and can be easily bent and the 
connections are made with flared- 
type fittings. 

Piping % in. outside diameter and 
above, is usually of the hard rigid 
copper tubing and fittings. The tub- 
ing and fittings are sweated together 
with solder to make a tight joint. 

The copper tubing comes in three 
different gauges, known as K, L, and 
M. The K type has the heavier wall 
thickness, while the M type has the 
lightest wall thickness. 

In selecting the type of copper tub- 
ing to be used in any particular re- 
gion, one must consult the refrigera- 


. tion code for that region, as the 
». thickness of copper tubing to be used 


will vary in many localities. 


TYPES OF REFRIGERANT LINES 


There are three types of refriger- 
ant lines: 

a. Liquid line. 

b. Suction line. 

c. Hot gas line. 

The liquid line is that portion of 
the refrigerant line between the con- 
denser and the evaporator which 
carries the liquid refrigerant. 

The suction line is that portion of 
the refrigerant line between the 
evaporator and compressor which 
carries the cold gas refrigerant back 
to compressor. 

The hot gas line is that portion of 
the refrigerant line between the com- 
pressor and the condenser which car- 
ries the hot gas refrigerant to the 
condenser to be liquified. 


PRESSURE LOSS 


When a liquid or gas flows through 
piping there is a loss in pressure of 
the liquid or gas, due to the friction 
of the inside wall of the piping. This 
loss is proportional to quantity, 
velocity, density of the liquid or gas, 
length of 5 and number of fittings 
in the li 

It is necessary in refrigeration to 
have the shortest lines possible be- 
tween refrigeration equipment. It is 
also necessary to use the smoothest 
piping possible with the least number 
of turns or fittings. 

The liquid line should be sized for 
3 to 5-lb. loss in 100 ft. of equivalent 
piping, including fittings. 

The hot gas line carries dense gas 
at a high pressure and velocity be- 
tween the compressor and the remote 
condenser, and should be sized for 
3 to 5 Ibs. loss per 100 ft. when using 
2%-in. o.d. pipe and larger. When 
using pipe less than 2%-in. o.d. use 
4 to 10 lbs. loss per 100 ft. 

The suction line carries a low 
pressure and low density gas, be- 
tween the evaporator and compres- 
sor, and the pressure loss in this line 
is the most important of the refrig- 
erant lines. 

It is necessary to keep this loss as 
low as possible because the crank- 
case pressure in the compressor is 
governed by the suction pressure, 
and therefore the output of the com- 
pressor is lessened in accordance 
with the suction pressure loss. 

It is recommended that the pres- 
sure loss in the suction line be no 
greater than 3 lbs. per 100 ft. 

Refer to the following tables No. 
1, 2, and 3 for proper sizing for all 
refrigerant lines. 

(To Be Continued) 


SELF-CONTAINED UNITS 
AIR CONDITIONING 


Sizes up to 10-Tons. [= 
* 
Product of over 
30 years 
of experience 


TYPHOON AIR CONDITIONING CO., INC. 
Division of Ice Air Conditioning Co.. Inc. 
784 UNION STREET e BROOKLYN. N. ¥ 


Table 3—Pressure Losses In ‘Freon’ Suction Lines 


Capacity 
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Suction Temperature Degrees F. 
10° 20° 30° 40° 50° 


Pressure Loss In Pounds per Square Inch per 100 Feet 


Outside Diameter of Tubing In Inches—% 


3.0 2.5 2.4 1.9 1.6 
5.8 4.8 4.0 3.3 2.7 
11.0 9.0 Y fo! 6.7 6.0 

Outside Diameter of Tubing In Inches—% 
0.2 0.2 0.2 0.1 0.1 
0.8 0.7 0.6 0.5 0.4 
3.8 1.5 1.2 1.0 0.9 
3.1 2.6 2.1 1.8 1.5 
4.8 3.9 3.3 2.8 2.3 
6.8 5.6 4.7 4.0 3.3 
9.1 7.6 6.4 5.4 4.5 
12.0 9.8 8.3 7.0 5.8 
15.0 12.3. 10.4 8.7 7.2 
“15.0 12.7 10.7 8.9 

Outside Diameter of Tubing In Inches—1\% 
0.3 0.2 0.2 0.2 0.1 
0.5 0.5 0.4 0.3 0.3 
1.2 1.0 0.8 Fe f 0.6 
2.1 a0 1.4 2:3 1.0 
$.2 2.7 2.2 1.9 1.6 
6.2 5.1 4.3 3.6 3.0 
10.0 8.4 7.0 5.9 4.9 
14.8 12.2 10.2. 8.6 
14.0 33:7 

Outside Diameter of Tubing In Inches—1% 
0.2 0.2 0.1 0.1 0.1 
0.4 0.3 0.3 0.2 0.2 
0.7 0.6 0.5 0.4 0.4 
1.6 1.3 2.3 0.9 0.8 
2.8 2.3 7.9 1.6 1.4 
4.4 3.5 2.9 2.5 3.3 
6.2 5.0 4.2 3.5 3.0 
11.0 8.7 7.3 6.2 5.2 
13.5 22.53 9.5 8.2 

Outside Diameter of Tubing In Inches—1% 
0.7 0.5 0.4 0.35 0.3 
a4 0.9 0.8 0.7 0.4 
1.8 1.4 1.2 1.0 0.8 
3.7 2.0 2.4 1.4 1.1 
3.5 3.0 2.5 1.9 1.5 
4.5 3.5 3.0 2.5 1.9 
5.5 4.2 3.6 3.0 2.2 
7.0 5.9 4.8 yy | 3.0 
5.5 4.4 3.7 
5.2 4.5 

Oueside Diameter of Tubing In Inches—2% 
0.4 0.3 0.3 0.2 0.2 
1.4 ee | 0.9 0.8 0.7 
3.0 2.4 2.0 1.6 1.4 
5.2 4.1 3.4 2.8 2.4 
8.0 6.3 5.1 4.2 3.6 
11.3 9.0 ye 6.0 5.0 
15.3 12.0 9.7 7.8 6.7 
. 19.6 15.3 12.5 10.0 8.5 

Outside Diameter of Tubing In Inches—2% 
0.1 0.1 0.1 0.1 0.1 
0.5" 0.4 0.3 0.2 0.2 
1.0 0.8 0.6 0.5 0.4 
Ee 1.4 1.1 0.9 0.7 
2.6 2.1 ry | 1.3 1.1 
3.7 3.0 2.4 1.9 1.5 
5.0 4.0 3.2 2.5 2.0 
6.5 5.1 4.2 3.3 Re i 
, ® 6.4 5.3 4.0 3.5 
7.8 6.4 5.0 4.2 
ee i 6.2 5.1 
7.4 6.2 

Outside Diameter of Tubing In Inches—3% 
0.8 0.6 0.5 0.4 0.4 
1.6 1.3 1.0 0.8 0.7 
2.6 2.1 Ait 1.4 1.3 
4.1 3.3 2.7 3:3 1.9 
6.0 4.7 3.8 3.1 2.7 
8.4 6.5 5.2 4.2 3.5 
8.6 6.8 5.5 4.6 
8.7 7.0 5.9 
8.9 7.3 

Outside Diameter of Tubing In Inches—3% 
0.7 0.6 0.5 0.4 0.3 
1.3 1.0 0.8 0.7 0.6 
1.9 1.6 1.3 1.0 0.9 
2.8 2.2 1.8 1.5 1.3 
3.8 3.0 2.5 2.0 aT 
4.9 3.9 3.2 2.5 2.2 
6.2 4.9 3.9 3.2 2.7 
wee 6.1 4.9 4.0 3.3 
9.4 7.3 5.8 4.8 4.0 
8.7 6.9 5.6 4.8 
8.0 6.6 5.6 
9.3 7.6 6.4 

Outside Diameter of Tubing In Inches—4% 
0.6 0.4 0.4 0.3 0.3 
1.4 | 0.9 0.7 0.6 
2.4 2.0 1.6 1.3 a2 
3.7 3.0 2.5 2.0 1.6 
5.4 4.4 3.5 2.9 2.4 
7.5 5.9 4.8 3.9 8.3 
10.0 fai 6.2 §.1 4.2 
10.0 7.9 6.4 5.3 
9.7 7.9 6.6 
9.5 7.9 
From Heating, Ventilating, Air Conditioning Guide 


The length of tubing includes an average amount of fittings. 


AND SEE THE Beautiful NI NEW 
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KOOLMASTER 
"The Outstanding 


"BEER DISPENSER & KEG COOLER 
Ya the Vudustry/" 
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Textile Mills Seen 
Using Air Cooling 


Within 15 Years 


COLUMBIA, S. C.—Appearing be- 
fore a House sub-committee on air 
conditioning here Feb. 23, F. G. 
Bishop, assistant research director 
for the Textile Workers Union of 
America, said he believed all mills 
in competitive fields would install air 
conditioning within the next 15 years, 
with or without legislation. 

“I will say, and I believe the manu- 
facturers will agree with me, that 
air conditioning will pay off in im- 
proved running costs, production and 
working conditions. It will mean less 
absenteeism.” Bishop told a _ sub- 
committee of the Labor, Commerce 
and Industry Committee. 

A spokesman for the sub-commit- 
tee, which is headed by Representa- 
tive Reece Fant of Anderson, said 
the group is collecting information 
on the Long bill which would require 
air conditioning in all textile plants. 

Commenting on the statement of a 
manufacturers’ spokesman several 
weeks ago to the effect that the bill 
would mean $40,000,000 in costs to 
South Carolina industry, Bishop de- 
clared, “I do not see any way of 
estimating the actual costs.” 

He went on to say that in different 
plants the expense will be different 
depending upon the type of construc- 
tion. 

“The proposed legislation would set 
standards of air conditioning to pro- 
vide the best conditions of health 
and safety,” he added. 

It sets up a scale of temperature- 
humidity-air movement. 

One legislator pointed out that 
model bills of the type introduced in 
South Carolina have been introduced 
in Georgia and other states. 

One informed source here com- 
mented: “Most legislators are keep- 
ing mum about the proposed bill un- 
til it comes out of the sub-committee, 
but several have said they would ap- 
prove it with amendments allowing 
for the air conditioning over a period 
of years.” 

A Piedmont area legislator re- 
marked: “I will bitterly oppose the 
bill as being directed at one industry. 
You might as well propose legislation 
for steam laundries. They’re warm, 
too!” 


Noma Pays 3% Dividend Mar.31 


NEW YORK CITY-—In order to 
conserve cash for anticipated heavy 
demands during the first half of the 
year, the Noma Electric Corp. has 
declared a stock dividend of 3% on 
common stock, which will be payable 
March 31 to stockholders of record 
on March 15. 


wen oy 
£BCO MANUFACTURING CO. 
COLUMBUS. Ono 


USA 


Sell the name 
that sells itself... 
with Kelvinator- 
refrigerated Electric 
Water Coolers. Sizes ya ae a: 
and models for every The EBCO { 

\ requirement. Write. "town ) Mfg. Co. 


Columbus 8 Ohie 


REPAIR 


CHIPPED PORCELAIN 


REFRIGERATORS + RANGES «¢ WASHERS 

BATH TUBS « SINKS ¢ DISPLAY CASES 

FREEZERS “ SCALES ° CABINETS 

KITCHEN, STORE AND SHOP EQUIPMENT, 
ETC. 


with (Laboratory Tested) 


PORCELENE 


In semi-putty form can be tinted any color 
Improved Snow-White Especially compounded for 
repairing chipped porcelain. 

The plastic-based filler. Produces remarkable 
results—no other product like it. 
Each tube makes 5 or more repairs. Requires no 
baking. Simple directions enable anyone to apply 
and do a permanent professional job without re- 
moving any parts. Saves time and cost of re- 
installing and replacing. Used, approved and 
recommended from coast to coast by leading 
facturers, wholesalers, retailers, users and 
handlers of costly porcelain-coated items. 
SEND YOUR ORDER NOW 
TUBE $1.50 
Shipped postpaid when remittance accompanies 
order, otherwise C.0.D. plus. 


PORCELENE 
20 W. JACKSON BLVD., DEPT. 602 
CHICAGO 4, ILL. 


DEALERS—STOCK THIS EXCLUSIVE 
YEAR ROUND SELLER 
Comes Packed in Self-Selling Counter Display 
Boxes—Attractive Advertising Streamers Included. 
12 TUBES, $9.00. { gross lots, $6.00 dozen. 
Yq Gross lots, $7.20 dozen. 


10 DAY TRIAL OFFER—3 TUBES $3.00 
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- Store Equipment Requires 8 Condensing Units 


YOURSELF 
si? a 


SERVE 


a 


Two cases are devoted to cheese and dairy products. Four self-serve 
cases offer pre-packaged meat. 


* * 


Lavish Use of Glass In Self-Serve Market 
Lets Patron View Meat Cutting, Packaging 


OKLAHOMA CITY, Okla— One 
hundered per cent refrigerated self- 
serve display of all perishable foods 
is one feature of the new Clyde’s 
“All Glass’ Supermarket at N. 10th 
and Walker Ave., here. 

The unique supermarket, owned by 
Clyde Brewer, is an “all-glass” build- 
ing, with walls on three sides consist- 
ing entirely of glass panels, running 
from sidewalk to roof. 

Set in the center of a parking lot 
which will accommodate 250 auto- 
mobiles, the supermarket closely re- 
sembles an airplane hanger, with 
curved, sloping roof, and maximum 
visibility in all directions. 

Outstanding is the use of refrig- 
eration throughout the store to pro- 
tect produce, dairy products, meats, 
and other perishable items. Included 
are self-service refrigerators, walk- 
in refrigerator, holding room, and 
dry-bottle box. 

The self-serve meat department, 
stretching across the rear of the 
store, consists of four self-serve 
cases, which are set at the base of 
an all-white enameled wall. 

In the center of this is an 8 by 4- 
ft. glass window, which gives a clear 
view of an all-white cutting and 
packaging room, in which two 
butchers, and three packaging girls 
handle meat preparation operations. 

To the left, and visible through 
the window, is an all-white porce- 
lain 10 by 8-ft. walk-in refrigerator, 
from which meats are withdrawn for 
cutting and packaging. The cutting 
room is air conditioned to 65° F. 
the year-round, for absolute pro- 
tection against meat spoilage. Cus- 


| tomers are invited to come back “on 


tour” of the preparation departments 
if they wish. 

A large thermometer in the cutting 
room shows the temperature to 
shoppers outside, and smaller ther- 
mometers along the four self-serve 
cases prove that the meats are kept 
at 35° F. at all times. 


Flanking both sides of the self- 
service meat department are two 
self-serve refrigerators for frozen 
foods and ice cream respectively. At 
the left front of the store two 12-ft. 
cases are divided into 24 sections 
for refrigerated produce displays. 

Use of the produce refrigerators 
has cut spoilage to less than % of 
1% according to owner Clyde Brewer, 
in addition to making for a more 
eye-appealing display. 

Two more boxes are devoted to 
cheese and dairy products, on the 
opposite side of the market, featur- 
ing cellophane-wrapped packages, 
which incorporate several popular 
brands of cheese in a single package. 


In the right rear corner, a 6-drawer 
reach-in refrigerator will accommo- 
date over 40 cases of beer, mixers, 
etc. From this box, the Clyde’s Mar- 
ket has built up a tremendous volume 
of beer sales to apartment dwellers in 
surrounding blocks. 


Eight condensing units which 
power the refrigeration are located 
in a series of banks in the basement, 
with cross-bows making it possible 
to transfer the load of one refrigera- 
tor to another condensing unit in the 
event of failure of the first condens- 
ing unit. 


The all-glass supermarket sponsors 
a “live entertainment” radio pro- 


gram every Saturday at 11:15 a.m., 

under the title ‘“Clyde’s Carousal.” 

Commercials on the broadcast invite 

customers to visit “Oklahoma City’s 

first 100% refrigerated food display” 

and to enjoy advantages of conven- 
, ent parking. 


BAKERY DISPLAY CASES 


Nou 
- Auatlalle 


for 


IMMEDIATE 
DELIVERY 


TWO SIZES 
6 and 8 feet long 


54” high - 34” wide 
DESIGN FEATURES AND 


OUTSTANDING IN Construction Features 


Compare Pinnacle Bakery Display Cases, feature for feature— 
value for value! Frame constructed of dry No. 1 lumber securely 
fastened together with screws. Govt. approved _ insulation. 
Exterior top, back and bottom covered with rust resistant metal. 
- Front and ends finished in two-coat gleaming white porcelain. 


A few exclusive Pinnacle 
territory Franchises are 
still available. Wire or 
write immediately for 
full information. 


EQUIPMENT CORPORATION 


FLEETWOOD, PENNSYLVANIA 
Export Dept.: 39 Broadway, New York 


FREE FOLDERS 
of complete line. 


~ 


COLUMBUS 1, OHIO 


| KameO CONTROLS FOR MEAT CASES — 


Regardless of weather (summer or winter) or 
load conditions Ranco's ‘‘All-Weather"’ Type 
_0-1559 Control assures uniform fixture tem- 
perature and uniform relative humidity in 
meat cases and similar range fixtures such 
as walk-in coolers and florist boxes. Ask 
your Ranco wholesaler to show you the com- 
plete line of Ranco Controls —controls engi- 
neered for every type of commercial or 
household refrigeration unit. 7 


World's Largest Manufacturers of REFRIGERATION CONTROLS 


DON'T LIFT TO HERE 


STRATA AIRE 
MILK COOLERS 


30” 


JUST TO HERE 8” y | 


Some Good Territory Open. Write for Details. 


STRATA AIRE, 


RITTMAN, 


aa. 


INC. 


OHIO 
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Delhi-Area Demand for Industry Products 
Fixed at 7,000 to 15,000 Units a Year 


By Eugene Hesz, International Market Analyst 


Before we analyze the first great 
Indian market area, that of Delhi, 
two news items regarding American- 
Indian business will be cited: 

“The Commerce Ministry of the 
Government of India is considering 
active steps to increase India’s ex- 
ports to hard currency areas. It is 
proposed to remove restrictions on 
export, increase the exports of raw 
jute, jute goods, oil, oil seeds, tea, 
gum, resins, hides, skins, manganese, 
and other ores.” 

“The United States has just taken 
the initiative from their side to 
increase trade with India. A six-man 
mission of the International Bank for 
Reconstruction and Development ar- 
rived. in India on Jan. 24 to make 


‘a firsthand appraisal of the economic 


and financial situation in India. .The 
mission will study a general develop- 


‘ment program with special reference 


to railway and agricultural projects 
which has been suggested by the 
Indian government for the bank’s 
consideration as the basis for a pos- 
sible bank loan... .” 


A HOPEFUL SIGN 


These reports (for which we are 
indebted to the Detroit Board of 
Commerce, Foreign Trade Depart- 
ment) seem to confirm the opinion 
expressed by this column a short 
while ago and are a hopeful sign 
that the United States is building up 
its export trade on -the basis of a 
well-established goodwill, simultane- 
ously creating new outlets for its 
production and assisting in the rais- 
ing of the standard of living of the 
people of India. 

As the accompanying map shows, 
the marketing area of Delhi is 
bounded on the West by Pakistan, 
to the North by Kashmir (status 
uncertain), to the northeast by the 
Himalaya mountain range, and to 
the South by Central India, which 


belongs to the marketing area of 
Bombay. 

The area of Delhi comprises the 
following provinces of the new Do- 
minion of India: 


Province, Area 
Union, or (Square Popula- 
State Miles) tion 
East Punjab ...... 37,825 12,730,849 
Patiala and East 

Punjab States 

SS ere 10,119 3,424,000 
Himachal Pradesh. 10,600 936,000 
Delhi Province .... 575 917,939 
United Provinces... 106,247 55,020,617 
Ajmer-Merwara 2,400 583,693 
Matsya Union ..... 7,536 1,838,000 
Rajasthan Union... 29,977 4,261,000 
Jodhpur State ..... 36,120 2,555,904 
Jaipur State ...... 15,610 3,040,876 
Bikaner State ..... 23,181 1,292,938 
Jaisalmer State ... 15,980 93,246 
a Serer ere 296,170 86,695,062 


The most commonly spoken lan- 
guages in these provinces are Eng- 
lish and Hindustani. English can be 
used for business purposes. There 
are a number of religious groups of 
which the Hindus are by far the 
largest. 

A wide area around the Delhi 
Province proper is flat and arid. The 
eastern part of the Delhi region— 
the United Provinces—is irrigated by 
the Ganges and Jumna rivers. Agri- 
culture outside the river valleys is 
carried on partly with the help of 
artificial irrigation, aided by meager 
rainfalls. 

In general, this marketing area 
has a cool winter season and a long, 
hot summer. The hot season starts 
in April and lasts till September; 
the months of July to September 
bring the annual rains. The cool 
season lasts from October to March. 

During the hot weather, the maxi- 
mum temperature is normally 109° 
F., sometimes rising to 118° F., and 


Growth of Cities In Delhi Area 


Percent- 
Popu- Popu- age 

Name lation lation In- 
of City 1891 1941 crease 
Cawnpore 194,100 487,300 151% 
Amritsar 136,800 391,000 186% 
Lucknow 265,000 387,200 46% 
Agra 168,700 284,200 69% 
Benares 223,400 263,100 18% 
Allahabad 175,300 260,600 49% 
Bareilly 122,800 192,700 . 57% 
Jaipur 165,200 175,800 6% 
Meerut 119,800 169,300 41% 
Moradabad _ = 72,900 142,400 95% 

* * * 


the monthly minimum 94° F. From 
April to June, extreme dryness, low 
humidity, and dust storms prevail. 

These facts alone are a clear indi- 
cation for the necessity of air condi- 
tioning and refrigeration equipment. 
The quantities needed, or rather 
marketable on account of the pur- 
chasing power of the population, will 
be discussed later. 

It would be wrong to assume that 
the Indian population, dense as it is, 
presents a stationary picture. The 
accompanying table on the growth of 
cities in the Delhi area shows that 
nothing could be further from the 
truth. 

Cultivation and irrigation in this 
part of India is very different from 
region to region. 


FIGURES VARY 


In the United Provinces, for ex- 
ample, which forms about one third 
of the Delhi marketing region, 57% 
of the area is cultivated and only 
18% is irrigated. In other districts, 
the cultivation varies between 13 and 
65% and the percentage of irrigation 
between two and 30%. 

A pattern is difficult to establish, 
but in general the combination of in- 
sufficient irrigation, climate, and 
irregularity of the ‘“‘monsoon” (the 
yearly recurring winds bringing the 
rains at irregular intervals and quan- 
tities) are together responsible for 
the general poverty of the rural 
population. Therefore, the markets 
for the equipment of our industry 
must be sought in the medium and 
large-size cities. 

Latest statistics show that 10 to 
15% of the Indian mica production 
originates in the Delhi marketing 
area, also much of the total beryl 
output, about 50% of India’s steatite 
production, but only 0.1% of all coal 
mined in India. 

Salt, gypsum, and saltpeter have 
been under production for many 
years and have great importance for 
India’s economy. Also, a very large 
percentage of all Indian building 
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profit for their customers. 


Your REWA wholesaler knows 


his business grows only as he 


YOU Profit when you buy from a REWA member 


— Because He is in business to serve You 


REWA members have built their 
business reputations on offering 
extra services and facilities to 


point the way to increased 


is able to assist you in a 


healthy expansion of your business. 


That’s why you can buy with complete confidence from your REWA wholesaler and be 
sure of the largest, most complete stocks, the most competent engineering advice and 
service, and strict adherence to ethical trade practices. 
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The 4 Main Marketing Areas of India 


Map shows territory cov- 
ered by each of the four 
main marketing areas in- 
to which the Dominion of 
India can be divided. The 
Delhi area is analyzed in 
the accompanying article 
by Eugene Hesz, inter- 
national market analyst. 


Hesz will discuss’ the 
other areas in future 
articles. 


materials of mineral origin come 
from this®part of India. 

The marketing areas of Calcutta 
and Madras produce far more, and 
more important, minerals needed for 
the domestic and export industries of 
the dominion than the Delhi market- 
ing area. The manufacturing centers 
of the Delhi area are therefore sub- 
stantial importers of coal, iron, cop- 


Industrial Employment In _ the 
United Provinces, Production 
Center of the Delhi 
Marketing Area 


Average Daily 
sa Employment 
Industries (Persons) 


Cotton weaving, spinning 


and silk factories .......... 56,641 
Busar TACtOriGs. . oo. cciccscces 52,106 
Ordnance factories ........... 32,425 
Engineering workshops ...... 16,379 
Railway works and stores.... 13,553 
Leather shoes and tanneries.. 12,963 
Army clothing and tailoring.. 9,740 
WN SD sik kesh ccd sanias cei 8,995 
OS es 7,753 
Printing and bookbinding, etc. 4,894 
Pe ree 4,688 
Rr it en ee eee 4,610 
Carpentry and cabinet 

making and brusties........ 3,891 
Vegetable dehydration and 

other dry food products..... 3,347 
Cotton ginning and baling.... 3,248 


per, and many other basic minerals 
to be consumed in engineering works 
within the district. 

The most important industrial area 
is the United Provinces. This region 
contains 12 cities of over 100,000 
inhabitants each. Since air condi- 
tioning for better working conditions 
and for improved production results 
is slowly making its way into Indian 
industry, a survey of the industry in 
the production center of the Delhi 
marketing area accompanies this 
article. 

The small Delhi Province covers 
only 575 square miles but has two 
important adjacent cities: Delhi and 
New Delhi. 

New Delhi, the capital of India, 
has a very large population of offi- 
cials and businessmen in broad resi- 
dential quarters. There are relatively 
few industrial establishments: four 
cotton mills, employing 13,000 work- 
ers; six flour mills, employing 1,600 
workers. The balance of the industry 
in Delhi Province is devoted to pro- 
duction of building material, sanitary 
goods, and plates for electric house- 
hold appliances. 


OXCARTS AND CAMELS 


Communications by rail, road, and 
air in the Delhi region are relatively 
good, especially in the industrial and 
government centers. However, in the 
western half of this area, the camel 
and the oxcart still play an impor- 
tant role in transportation. 

The common advertising medium 
is the newspaper. Periodicals, trade 
magazines, billboards, and movies 
are also widely used. 

Since most American firms will 
prefer to locate in Bombay and Cal- 
cutta, the central city of Delhi will 
probably carry only a secondary dis- 
tribution center. Other places adapted 


for market coverage would then be , 


Cawnpore, Lucknow, Allahabad, Am- 
bala, Jaipur, and Amritsar. 
Establishment of a sales potential 
for such a half-developed region is 
a difficult task. By comparing and 
correlating local conditions with 
those of similar areas inside and 
outside India, the conclusion may be 
reached that the yearly demand for 
the products of the air conditioning 


and refrigeration industries of Amer- 
ica and Britain amounts to not less 
than 7,000 and probably not more 
than 15,000 units. Judging from the 
over-all picture, the American quota 
thereof should lie between 15 and 
25%. 

The figures quoted here may seem 
low and unimportant for American 
production-minded manufacturers, 
but there is a market waiting for 
modern equipment, undeveloped and 
promising. At the same time—and 
this cannot be sufficiently underlined 
—wherever we help to improve liv- 
ing conditions, we are fighting suc- 
cessfully the onslaught of com- 
munism. 


Urges Canadian Assn. To 
Work with U.S. Groups 


NIAGARA FALLS, Ont., Can.— 
“Cooperation of the Canadian Refrig- 
eration Manufacturers Association 
with such organizations as_ the 
American Society of Refrigerating 
Engineers, the Refrigeration Service 
Engineers Society, the National As- 
sociation of Refrigeration Contractors 
and any other recognized group that 
is interested in the furtherance of 
our industry” was recommended to 
the Canadian Manufacturers’ group 
at its annual convention here by its 
unanimously re-elected president, C. 
Dowson. 

Dowson, an official of Brantford 
Refrigerator, Ltd. of Toronto, also 
stated in his address: “The greatest 
problem facing all manufacturers in 
1949 is not sales volume, but declin- 
ing gross profit margins and increas- 
ing expenses. 

“It is of paramount importance that 
management do everything in its 
power to maintain fair trade prac- 
tices in the operations of their own 
companies, so that our free enter- 
prise system and in particular our 
own individual firms shall continue 
to prosper and be successful.’ 

In his review of the association’s 
activities during 1948, he noted that 
the association had received coopera- 
tion from the Dominion department 
of trade and commerce in its at- 
tempts to build up export markets 
for Canadian refrigeration products. 

He pointed out that for the past 
two years, statistical reports had 
been collected from certain members 
of the industry who had indicated a 
willingness to provide information 
which was not available from any 
other source. 

He urged fixture manufacturers to 
submit reports to the secretary as 
this was the only branch of the in- 
dustry which was not getting repre- 
sentative figures. 

As a result of the election of 
officers, R. H. Lock of J. H. Lock & 
Sons, Ltd. of Toronto was re-elected 
vice president, and G. P. McCandless 
of the Canadian Manufacturers As- 
sociation at Hamilton was named 
secretary. 

Directors elected were C. G. 
Heilig of Air Coils Mfg. Co., Ltd., 
Oakville; H. T. Martin of Universal 
Cooler Co. of Canada, Ltd., of Brant- 
ford; J. G. McMillen of KeepRite 
Refrigeration Co., Ltd:; of Brantford; 
W. W. Miller of Frigidaire Products 
of Canada, Ltd., of Leaside; and R. 
A. Stencel of the Canadian Ice Ma- 
chine Co., Ltd., of Toronto. 


Refrigerator Output In Germany 


WASHINGTON, D. C.—Production 
of household refrigerators in the U. 
S. Zone of Germany during the first 


/six months of 1948 amounted to 5,716 


units, compared with 2,234 in the 
corresponding period of 1947, it was 
reported by the Office of Interna- 
tional Trade. 
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DOES FAIR TRADE LAW H 


NO! 


Anti-Trust Head Says 
Hurts Dealer Inventories 


WASHINGTON, D. C.—The pres- 
ent situation in the electrical appli- 
ance industry was cited recently by 
Herbert A. Bergson, head of the 
anti-trust division of the U. S. De- 
partment of Justice, as one reason 
in favor of abolishing “fair trade” 
contracts in interstate commerce. 


Bergson called for repeal of the 
Miller-Tydings Act which legalizes 
resale price maintainance contracts 
in interstate commerce. 

He said that because of the act, 
many independent appliance dealers 
are in a difficult position. He ex- 
plained: 

“Some of these dealers are finding 
it difficult to move various appliances 
which are now being superceded by 
new models. Under ordinary circum- 
stances they would conduct a sale 
and reduce prices sufficiently to dis- 
pose of these items. 

“In some instances this is impos- 
sible because of fair trade contracts, 
many of which contain liquidated 
damage provisions subjecting the re- 
tailer to damages of $500 for each 
violation. 

“Should there be a general decline 
in business and these dealers caught 
with large inventories, many may be 
unable to survive.” 

Bergson asserted that price com- 
petition is vital to our economic 
well-being. He declared, “The legal 
sanction of price fixing tends to 
undermine the basic tenets of a 
competitive economy. It creates a 
disturbing conflict between legal 
price fixing and the general price 
fixing inhibition of the Sherman Act.” 


California Dealers Conduct 
High School Selling Course 


BAKERSFIELD, Calif. — Local 
electrical appliance dealers have made 
arrangements with the Bakersfield 
Evening High School to conduct a 
course in electric ‘appliance sales- 
manship, it was reported here re- 
cently. 

The course is being given in March 
and April as part of the school’s dis- 
tributive education program. The 
local chapter of the National Appli- 
ance and Radio Dealers Association 
cooperated in the venture. 


Detroit ASHVE To Hear Talk 
Comparing Methods of Heating 


DETROIT—Radiant heating will 
be compared with circulating warm 
air heating by J. W. Norris, vice 
president of the Lennox Furnace Co. 
of Marshalltown, Iowa before mem- 
bers of the Michigan Chapter, Amer- 
ican Society of Heating & Ventilating 
Engineers on Monday, March 14, at 
8 p.m. in the Rackham building here. 
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SURPLUS 
FOR SALE 


Fin Coils 

150 6 x 10” 6 tube, single pass 
35 4’ x 12” 17% tube, single pass 
5 124” x 10” 7 tube, single pass 
28 #6 x 6” 6 tube, single pass 


18 10’ x 10” 7 tube, single pass 
$9.00 Each 


15 124” x 7 4 tube, double pass 
120 8 x 7” 4 tube, double pass 
12 10 x 6” 4 tube, double pass 
20 10° x 10” 6 tube, double pass 
20 6 x 6” 4 tube, double pass 
9 4 x 6” 4 tube, double pass 
4 10 x 10” 6 tube, double pass 
8 10’ x 7% 4 tube, double pass 


$11.00 Each 


5 Refn. Plates—30” x 72” 
83 Refn. Plates—20” x 49” 
20 Refn. Plates—22” x 60” 


$12.50 Each 
F.O.B. Detroit 


GEORGE SPECTOR 
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675 GRATIOT 
DETROIT 26, MICHIGAN 
CA. 5125 
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Court Rules Law Applies 
To All Dealers Even If 


No Price Contract Exists 


DOVER, Del.—Constitutionality of 
Delaware’s fair trade act was up- 
held Feb. 21 by the Delaware 
Supreme Court in a case in which 
the title of the act had been attacked 
as faulty. 

Such laws, permitting manufac- 
turers to establish minimum resale 
prices for their products, are on the 
statute books of 45 states and have 
been upheld by the courts in a num- 
ber of other instances. 

Written by Judge Charles L. Terry, 
Jr., the opinion of the high Delaware 
court was concurred in by Chief 
Justice Charles S. Richards and 
Judges James B. Carey, George Bur- 
ton Pearson, Jr., and Caleb R. Lay- 
ton, III. It affirms a decree of the 
Court of Chancery. 

‘The constitutionality issue was 
raised in an action brought by Na- 
tional Pressure Cooker Co. to obtain 
an injunction to prevent Philip Klein, 
trading as Phil’s Distributors, Wil- 
mington, from selling its products at 
prices below those stipulated in fair 
trade contracts entered into be- 
tween National Pressure Cooker and 
other retailers. 

Phil’s contended that the fair trade 
act was unconstitutional by reason of 
failure of the title of the act to com- 
ply with constitutional requirements 
that no legislative bill shall embrace 
more than one subject which shall 
be expressed in the title. 

The question before the court was 
whether or not the act’s title was 
sufficient to give a fair and reasonable 
notice to the legislators and the pub- 
lic of the subject matter of the bill; 
and whether the title adequately ex- 
presses the subject of the act not- 
withstanding that by one section it 
purports to affect persons who are 
not parties to voluntary contracts 
establishing minimum resale prices as 
well as parties to such contracts. 

The State Supreme Court declared 
that legislative acts should not be 
disturbed except in clear cases, and 
then only upon weighty considera- 
tions, and that the principal object of 
the constitutional provision is that 
the title be sufficiently comprehensive 
to give fair and reasonable notice of 
the subject matter, thus preventing 
deception by -the inclusion of provi- 
sions of which the title gives no in- 
timation. 

“Upon a reading of the title of the 
present act,” the opinion stated, “the 
whole purpose thereof becomes ap- 
parent; that is, the protection of 
owners of trademarks and brand 
names, together with the _ public, 
from cut-throat and unfair competi- 
tion, respecting the retail sale of 
such commodities. 

“The objection of the appellant 
that the words ‘through the use of 
voluntary contracts’ are deceptive 
and misleading because no intima- 
tion whatsoever could be gathered 
therefrom that the act would apply 
to anyone offering for sale or selling 
any commodities, who is not a party 
to such contract, cannot be sustained. 

“It seems to us that such an ob- 
jection is answered by the explana- 
tion that the words ‘through the 
use of voluntary contracts’ merely 
describe the method by which the 
described protection against price- 
cutting is to be obtained, for without 
a voluntary contract no price restric- 
tion is binding upon anyone.” 

Phil’s had contended that the act 
implied it was applicable only to re- 
tailers who-voluntarily entered into 
contracts and not to retailers who 
refrained from so doing, and that, 
in relation to the section questioned, 
the title was misleading and that sec- 
tion was void. That section specified 
that selling any commodity at less 
than the price stipulated in any con- 
tract is unfair competition, irrespec- 
tive of whether the retailer is or is 
not a party to such contract. 


Easy Washing Machine Corp. 
Reports '48 Sales Increase 


' SYRACUSE, N. Y.—Easy Wash- 
ing Machine Corp., resuming produc- 
tion after a two-week shutdown, 
reported net sales totaling $42,880,- 
123 for 1948 compared to $35,124,789 


‘for the year previous. 


Net profit for the year was re- 
ported as $2,462,635 compared to 
$2,504,000 in 1947. 


ELP DEALERS? 


YES! 


Michigan Bill Would Levy 
Fines of $50-$10,000 


LANSING, Mich.—A “fair trade” 
bill that would level stiff fines or 
jail sentences against retailers who 
advertised or sold their merchandise 
at less than cost, except specified 
conditions, has been introduced in 
the Michigan senate by Charles 
Blondy, Detroit Democrat. 

The bill also provides for court 
injunctions to prevent an offender 
from continuing such practices. 

The bill defines cost as invoice 
cost on a 30-day basis or replacement 
cost, whichever, is lower, less dis- 
counts, plus cartage cost of .0075%, 
freight charges, and 6% markup to 
cover proportional cost of doing 
business. 

It would exempt the retailer from 
selling at cost thus defined during 
clearences, sales of perishable, im- 
perfect, or damaged goods. if pro- 
perly marked; final liquidations; 
sales by order of court; or if the 
“price of the merchandise is made in 
good faith to meet competition.” 

The penalties for violation would 
range from $50 to $500 on first of- 
fense and from $2,000 to $10,000 on 
second offense. Jail sentences would 
range from one to six months. 


Hysen Supplies Names Shields 


NIAGARA FALLS, N. Y.—Milton 
Shields has been appointed manager 
of the appliance department of Hysen 
Supplies, 2425 Hyde Park Blvd. 


‘The Old-Time Religion’ 


Today’s need for returning to pre-war specialty selling is exemplified by 

J. W. Hart, executive vice president of McCray Refrigerator Co., as he 

exhorts McCray dealers and distributors. Sales Manager R. J. Rehwinkel 

backs up Hart, morally and physically. Chairman of the Board Paul 
Miller is seated at Hart’s right. 


Westinghouse Sees Big 1949 Volume 


PITTSBURGH — Westinghouse 
Electric Corp. “will do as much busi- 
ness in 1949 in refrigerators, wash- 
ing machines, and ranges as we did 
in 1948 when output of these items 


was hampered by a shortage of sheet; 


steel.” 

That was the opinion expressed by 
Gwilym A. Price, president, re- 
cently. Price also declared that there 
is more pessimism around than is 
justified concerning the future of the 
appliance business. He dismissed cur- 
rent slumps as “return of seasonal 


influences and selling that prevailed 
pre-war.” 

“Tf Regulation W were modified 
so that dealers could call for 10% 
down and stretch payments over 24 
months,” he asserted, “It might be 
the shot in the arm needed to enable 
the appliance business to do as well 
this year as in 1948.” 

Price revealed that Westinghouse 
has cut back production of small 
motors, motors from 1 to 15 hp., 
small appliances, radios, small distri- 
bution transformers, and meters. 
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WASTER SERVICE MANUALS | 


and other books of The Refrigeration Library are handy books to have around. 
They are written by experts who know “how to make it work.” Convenient 
size, 6 by 858”, inexpensive, authentic, and easy to understand. 


Household Refrigeration 
THE MASTER SERVICE MAN. 


are best sellers, tops in 
their field. They were written by 
-K. M. Newcum, a veteran of many 
years’ experience in refrigeration 
teaching, 
manufacturing. The 
are used by 
speaking students and servicemen 
in all parts of the world. 


UALS 


servicing, 


Manuals 


HOUSEHOLD 
REFRIGERATION 


BUSINESS NEWS PUBLISHING CO 
Publehers AIR CONDITIONING & 
RLPRIGERATION NEWS Detro USA ~ 


way. 


$1 EACH. 


Fundamental principles, installa- 
tion procedure, service operations, 
adjustment and repair of every 
part used in household refriger- 
ators are given 
understandable, 


selling, and 
Master Service 


English- 


in a_ practical, 
usable-every-day 


$1 EACH. 


Commercial Refrigeration 


THE MASTER SERVICE MAN. 
UALS on Commercial Refrigera- 
tion, written by K. M 
are the commercial servicemen’s 
handbook of every-day use and 
reference. They give you installa- 
tion, operation, adjustment, and 
repair information on each part 
used in a commercial refrigeration 
system. Specific makes of 
part are described and illustrated 
as typical of their types. Handy 
tables on the properties and char- 
acteristics of the major refrigerants 
and refrigerant cylinder and valve 
specifications are given for the 
servicemen’s constant use. 


lay THE REFRIGERATION LIBRARY 


Newcum, 


each COMMERCIAL 


REFRIGERATION 


L535 NEWS PUBLISHING CC 
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Refrigeration Problems and Their Solution 


Handy, practical, reference information 
for the refrigeration service engineer, 
“Refrigeration Problems and Their Solu- 
tion” is written and illustrated so as to be 
of interest to salesmen, users, and others 
who want a fuller knowledge of refrigera- 


tion. 


You'll like the way Paul Reed has organ- | 3=2> SSS 
ized his material . . . and he writes clearly, Te 
making these books easy te understand 
and a pleasure to read. And because Paul ‘|. tiisirsterssriow sews 
Reed has such a wealth of practical knowl- ae = 


by Paul Reed 


THE REFRIGERATION LIBRARY 


-REFRIGERATION 
- PROBLEMS 
-AND THEIR SOLUTION 


J-1 


A bowe demeibing the meet commonly owed srpee amd 
fompers nts ef cetreqeration epipment wih 


. BUSINESS NEWs PUBLISmNG Co. 
Publishere of AIR CONDITIONING 


edge of refrigeration, and years of experi- 
ence behind hi 

books the next best thing to a person-to- 
person chat about your refrigeration 
problems. 


m, you'll find reading these 


Conveniently cross-indexed for instant use, 
“Refrigeration Problems and Their Solu- 
tion” can provide “the missing link” in 
your search for authentic advice on “how 
to make it work.” 


In two volumes, J-1 and J-2, $1 each. 


Order from your parts wholesaler 


or 


BUSINESS NEWS PUBLISHING CO., 450 W. FORT ST., DETROIT 26, MICH. 
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RATES for “Positions Wanted” $2.50 | 
per insertion 50 words or under. 5¢ ea. 
additional word. 

RATES for all other classifications $5.00 
per insertion 50 words or under. 10¢ ea. 
additional word. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please ‘send payment with order. 


CLASSIFIED ADVERTISING 


neer. Large rich territory and best of 
nationally advertised equipment fran- 
chises. This permanent position affords 
top salary, commission and car expense. 


Reply assuring me you are reliable,’ ex-- 


perienced and of provem ability. Write 
BOX 3116, Air Conditioning & Refrigera- 
tion News. "\ ; 


EQUIPMENT FOR SALE 


REFRIGERATION SERVICE engineer: 
18 years refrigeration foreman, super-— 
visor, journeyman, and factory service 
representative. Will consider anything 
that will be permanent. Have 1949 Ford 
pick-up truck: Prefer West Coast. J. L. 
BURGESS, 754 Topeka St., Anaheim, Calif. 


SELECTED GROUP of men, graduates of 
well-known trade school, desire employ- 
ment in refrigeration field. Will travel 
anywhere. Qualified in domestic and com- 
mercial refrigeration. Reliable. Placement 
Dept., EASTERN TECHNICAL SCHOOL, 
888 Purchase Street, New Bedford, Mass. 


REVERSE CYCLE heating and cooling. 
Installation men—service men—shop men 
now available. Graduates of our refrig- 
eration course. Men thoroughly grounded 
in theory and with nine months practical 
experience commercial systems and do- 
mestic units. Will locate anywhere. De- 
tailed information upon request. WEST 
COAST TRADES INSTITUTE, 745 North 
Russell Street, Portland 12, Oregon. 


ENGINEER—COLLEGE graduate with 
industrial training and diversified experi- 
ence all phases ‘‘Freon’’ air conditioning 
and refrigeration engineering available for 
California district office or distributor. 
Presently associated prominent eastern 
concern, but family ties necessitate my 
transfer. Salary requirement $5,000 to 
$6,000 depending on nature of position. 
BOX 3103, Air Conditioning & Refrig- 
eration News. 


SERVICE MANAGER-erection supt. Fifty- 
two years of age, active and excellent 
health. Go anywhere. Familiar with 
refrigeration and air conditioning as ap- 
plied to all industries and all refriger- 
ants including ammonia. Can organize 
and manage. Best references. BOX 3112, 
Air Conditioning & Refrigeration News. 


YOUNG REFRIGERATION and air con- 
ditioning engineer desires to go overseas, 
preferably South America, as a represen- 
tative of some reliable U. S. firm. 5 yrs. 
experience: 3 yrs. spent as a sales engi- 
neer for a large wholesaler, and 2 yrs. 
teaching refrigeration and air condition- 
ing in a leading trade school. Married. 
Can supply good references. BOX 3115, 
Air Conditioning & Refrigeration News. 


POSITIONS AVAILABLE 


AN OLD established company has a 
position for a man experienced in instal- 
lation and service, air conditioning and 
commercial refrigeration. References re- 
quired. Write or call, COMBS LUMBER 
COMPANY, Lexington, Kentucky. 


AIR CONDITIONING engineer. We have 
opening for experienced engineer who is 
capable of designing and estimating air 
conditioning jobs up to 50 tons. This is 
a permanent position offering attractive 
salary and opportunity for rapid advance- 
ment. Man selected will receive 6 weeks 
refresher course in air conditioning at 
Carrier factory in Syracuse, N. Y., with 
all expenses paid. For prompt interview, 
write giving resume of past experience. 
JAMES AND ROACH, INC., Carrier Dis- 
tributors, 282 East Milwaukee Ave., De- 
troit 2, Michigan. 


HAVE VACANCIES in our Iowa territory 
close by factory for top experienced 
salesmen to sell our complete manufac- 
tured fixtures and butcher tool line. 
Furnish reference. Commission and terri- 
tory credit better earnings than operating 
own business. 63 years in business. Best 
months fast approaching. Replies con- 
fidential. C. L. PERCIVAL COMPANY, 
INC., Boone, Iowa. 


PACKAGE GOODS sales manager for well 
established York distributor in Chatta- 
nooga, Tennessee. Position includes han- 
dling dealers and direct salesmen for 
frozen food cabinets, ice cubers, 3 and 5 
H.P. air conditioning units, and small 
refrigeration systems. Past experience 
necessary. SOUTHERN BLOW PIPE & 
ROOFING COMPANY, P. O. Box 3005, 
Chattanooga 4, Tennessee. 


SODA FOUNTAIN — salesman—familiar 
with layout, installation, and retail sell- 
ing techniques. Territories available in 
Wichita, Oklahoma City, Dallas, Amarillo, 
and Denver. Substantial earnings for 
good men. Give resume of your experi- 
ence and include samples of own layouts 
in your reply. All inquiries confidential. 
BOX 3114, Air Conditioning & Refrigera- 
tion News. 


CENTRAL WASHINGTON old _estab- 
lished commercial refrigeration and air 
conditioning distributor and contractor 
has opening for experienced sales engi- 


SEALED UNITS rebuilt and exchanged. 
Prompt service on Coldspot (sealed & 
semi-sealed). Chieftain, Gale, Tecumseh, 
Norge and many others. One year guar- 
antee, Write for price list and shipping 
instructions. BRIGHTON, 3906 Joy Rd., 
Detroit 6, Michigan. 


RECOFAB SECTIONAL cooler. Approxi- 
mately 12’x34’x8’, two doors and partition, 
floor gratings, 2—5 H.P. Universal blower 
units. Priced to sell. For details write 
E. S. HARRIS, 809 East Broadway, 
Louisville, Ky. 


FROZEN FOOD truck, 2 ton, cab over 
engine, four speed dual axle, all steel 
body, 2 compartment, 7” fibreglass, 2 
H.P. compressor, 6 koldplates, ‘‘Freon- 
12,’’ 1,300 miles. Priced for real saving. 
Write for details to E. S. HARRIS, 809 
East Broadway, Louisville, Kentucky. 


SURPLUS JAMISON doors: 6” thick at 
50% present distributor cost, in original 
crates. Complete with hardware. 3—#4D 
—3’ x 6. 5—#5D—3’6” x 66”. 2—#11D— 
Vx 66". 2—#11-H—4’ x 66”. Metal 
clad. Immediate shipment. Write or wire 
D. HITCHCOCK, 908 Andres Ave., Coral 
Gables, Fla. 


} 


MILLS COUNTER freezers: 5 gallon, 
self contained and 60 gal. hardening 
cabinets at more than 50% discount due 
to a favorable buy. New and in original 
crates. Contact by writing INTERSTATE 
TRADING CO., Dep’t D, 525 Broadway, 
New York. 


1—YORK, AMMONIA, plate type, sweet 
water cooler, Model SWC-1 with York 
pilot operated: suction pressure regulator, 
both items new and in original crate. 
Will cool 30 GPM water from 38° to 34‘ 
with 22° refrigerant temperature. $1,000.00 
F.O.B. Macon. L. M. SOLOMON, JR., 
R.F.D. #1, Macon, Georgia. 


SUBJECT TO prior sale: Hermetic Chief- 
tain units—% H. P., $44.50; % H. P., 
$48.50. Other well known hermetics: \% 
H. P., fan cooled, $52.50; 4 H. P., fan 
cooled, light duty, $57.50; % H. P., fan 
cooled, heavy duty, $59.50; % H. P., fan 
cooled, $69.50. Open units, standard 
makes: 4% H. P., $54.50; % H. P., $64.50; 
% H. P., $84.50. Above prices quoted on 
lots of six. All open units are 60 cycle, 
single phase. All above units new, carry- 
ing factory warranty. Write for unit list. 
Penn type 260 Apol low pressure control, 
$4.25. Penn type 262-Apol high pressure 
control, $4.25. Minneapolis-Honeywell duai 
pressure control, $4.50. Detroit Lubricator 
low pressure control, $4.25. G. E. blower 
fan motor with 10” fan, $4.50. Superior 
heat exchanger, 13” over-all, %” x %’, 
$4.25. Mueller heat exchanger, 1414” over- 
all, %” x 5%”, $5.00. Kramer Trenton panel 
blower complete, % ton, $30.00. Superior 
master drier 4” flare x 14%” x 5%”, 75¢. 
U. S. “Freon” gauge, 414” face, 30” vac., 
150# or 300#, with corresponding temp. 
scale with red warning hand and mount- 
ing holes, $4.50. Scientific Instrument Co. 
dial thermometer, 41%4” face, minus 40 to 
plus 120, 5 ft. tube, $4.50. 1 set U. S. 
“Freon” gauge, 24%” face, 100# compound 
and 300# pressure, temp. scale, recal, and 
mounting holes, $3.50. Ranco type KW- 
412 cold control complete, $4.00. American 
Injector oil separator, % ton, $3.50. Cold 
plates 1—30” x 55”, 2—30” x 64”, 3 to a 
set, $35.00. 6—5 Ib. cans Davison refrig- 
eration silica gel, $6.00. 1—5 Ib. can 
Davison refrigeration silica gel, $1.10. 
Crouse-Hinds vapor proof refrigerator 
light, with guard, $2.50. WALTER W. 
STARR, 1207 George Street, Chicago 13, 
Illinois. 


BUSINESS OPPORTUNITIES 


FOR SALE—established commercial re- 
frigeration sales and service business in 
Lynwood, California, a suburb of Los 
Angeles. Consists of new stucco building, 
stock and complete shop equipment. Do- 
ing good business. Selling because of 
illness. LYNWOOD REFRN. CO., 11042 
Atlantic Ave., Lynwood, Calif. 


APPLIANCE MANUFACTURING eiarge 
West Coast concern for sale by owner. 
Location Los Angeles. Sales nation wide 
and export thru established franchise 
dealers. Substantial profits. $250,000 in- 
cludes plant complete with inventory, ma- 
chinery, bldgs. $125,000 down. Balance 
10 years. BOX 3097, Air Conditioning & 
Refrigeration News. 


TENNESSEE: REFRIG. & air condition- 
ing busimess. National franchised lines. 
Good service organization. Over $125,000 
yearly. Expansion possibilities excellent. 
Inventory approximately $33,000. Cars, 
trucks, shop, office equipment and good 
will approximately $10,000. Engineer will 
remain, if needed. BOX 3110, Air Condi- 
tioning & Refrigeration News. 


Philco Corp. Names 3 New 
Regional Sales Managers 


PHILADELPHIA—Appointment of 
three new regional sales managers, 
who will serve with two managers 
already holding similar positions, 
was announced recently by John M. 
Otter, 
manager of sales, Philco Corp. 

Stuart A. Falk, east-central sales 
manager with headquarters in Cleve- 
land, will handle the company’s Al- 
legheny, and eastern sales divisions. 

C. E. Lindstrom, new eastern sales 
manager with offices in New York 
City, will be responsible for Philco 
sales in the Atlantic, Capital, and 
New England divisions. 

John E. Ramsey, southern sales 
manager in Atlanta, will supervise 


the company’s Delta, southern, and . 


Texas sales divisions. 

Clifford S. Bettinger, western sales 
manager with headquarters in San 
Francisco, is responsible for sales of 
Philco products in the company’s 
North Pacific, Rocky Mountain, and 
southern California divisions. 

William E. Kress, middlewest sales 
manager in Chicago, is in charge of 
activities of four Philco sales divi- 
sions, the Central, Great Lakes, 
Northwest, and Southwest. 


International Detrola 
Becomes Newport Steel 


After Stockholder Vote 


NEW YORK CITY—Stockholders 
of International Detrola Corp. voted 
to change the corporate name to 
Newport Steel Corp. at their recent 
annual meeting. The change became 
effective when papers amending the 
articles of the Indiana corporation 
were filed. 

President C. Russell Feldmann 
compared net profit of $1,000,858 for 
the three months ending Jan. 31 with 
the net profit of $1,710,083 for the 
full year ended Oct. 31, 1948, and 
with a net profit of $236,624 for the 
comparable period a year ago. 

The quarterly net profit equals 

84 cents per share against $1.40 for 
all of the previous -years. - 
' Quarterly sales were $20,496,904 
compared to $69,314,489 for all of 
1948 and $18,312,613 for the com- 
parable quarter of 1948. 

“The current operating results,” 
Feldmann said, “reflect for the first 
time in a major way the expanding 
facilities and growing production 
volume of our Steel and Aircraft Di- 
visions, particularly. The overwhelm- 
ing stockholder approval accorded the 
change in our corporate name is their 
recognition of the increased emphasis 
on steel production as our largest 
single activity.” 


Avco Gears Selling Power 
For Competitive Market 


NEW YORK CITY—Avco Mfg. 
Corp. has- increased its sales man- 
power 300% and plans to spend 
$6,000,000 in product advertising in 
1949, Raymond C. Cosgrove, execu- 
tive vice president of the firm, de- 
clared here recently. 

Cosgrove said that the proposed 
advertising budget, which is exclu- 
sive of $2,000,000 in cooperative ad- 
vertising by Crosley distributors, is 
three times as high as the 1948 
budget. 

He asserted that the rapidly ap- 
proaching buyers’ market in appli- 
ances is really a “salesman’s mar- 
ket”’. 

“Some people,” he said, “seem to 
be confusing the return of competi- 
tion with a drying up of consumer 
needs. New homes by the millions, 
new families, wide replacement 
necessities, and a high level of jobs 
and wages make a good potential 
market for appliances.” 


vice president and general | 
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Refrigeration Problems 
And Their Solution 


By Paul Reed 
For Service and Installation Engineers 


A Frozen Condenser 
Problem In July (2) 


Mac stuck his head in the Service 
Manager’s office. He had lost most 
of his angry flush, but overlaying it 
was a sort of dazed expression as if 
he’d seen something that wasn’t so. 

“Got a minute? I’ve been back in 
Production Repair. You know, about 
that 10 V W condenser.” 

“How’d you make out?” 

“I think I’ve been had. Something 
darned funny. I can’t figure it out— 
yet. 

“When I got back there, I went 
around to Whitey. Whitey’s a pretty 
good guy. I’ve done him a couple of 

favors, so when I went to get a 
straight story on something back 
there, I go to Whitey. 

“But I don’t get it. Even Whitey 
tells the same story. They got this 
condenser in and took the headers 
off and examined the tube sheets, 
but couldn’t find anything. 

“Then they put air pressure on the 
shell and tested the tube sheets with 

- soap and water. No sign of a leak 
at the tube sheets where the tubes 
are brazed in. 


PROVE CONDENSER WAS 
FROZEN 


“But they could hear a leak and 
they could even feel the air coming 
from several of the tubes, so evi- 
dently some of the tubes were split. 
So they reduced the pressure and 
dunked the whole thing in the test 
tank. Bubbles came from three tubes 
in one shell, five tubes in another 
shell, and seven tubes in the third 
shell. 

“Then they cut the tube sheets 
loose from the ends of the shells and 
pulled the tubes out and, according 
to their story, there were the swelled- 
up and split tubes that showed that 
the water in those tubes had quite 
obviously frozen. 

“They showed me the whole works, 
and had even cut out some of the 
split tubes and I brought ’em back. 
Here they are. They are just like 
lots of others we’ve had from con- 
densers that had frozen. 

“That condenser had been frozen; 
no getting around it. I don’t trust 
some of those guys too much, and I 
wouldn’t put it past them to switch 
condensers on me, but Whitey swears 
that it’s the condenser from St. Louis. 

“So I went over to Receiving to 
check to be sure that this condenser 
was the one that came from St. 
Louis. I figured that maybe it got 
mixed up with one that came back 
from Canada or had come in last 
winter and had been lying around. 

“But there were no other 10-hp. 
condensers in Receiving and Gene 
said it was the first one they’d had 
for several weeks. The last one I 
had record of was one from Rich- 
mond, Va., in April. It really was 
defective. I remember seeing it 
after it was opened, so this one 
couldn’t have been it. 

“But it still don’t make sense to 
me. How could it freeze up on an 
air conditioning job in St. Louis in 
July?” 

“How about the check valve?” 


PART OF THE CHECK VALVE 


“Oh, yes. I brought it along. It’s 
all corroded inside, just like some of 
those others we saw. You remember, 
we found that the man who was 
sweating them on was almost filling 
them full of soldering acid, and then 


~ not blowing them out. Some of them 


FOREMAN 


To double also as Asst. Supt. 


One familiar with all phases of manufacturing 
of sheet metal work, experienced in commercial 
refrigerators or soda fountain work preferred. 
Must be experienced and have thorough know!l- 
edge of punch press and power press, electric 
welding and various gas weldings, for both stain- 
fess steel, aluminum and mild steel. Capable 
of making minor dies and knowledge of wood- 
working and application of formica. Must be 
capable of handling men. Only those thoroughly 
experienced apply. Plant in East. State age, 
past experience, salary expected and full particu- 
lars. Present employees know of this ad. 


= No. 3108, Air Conditioning & Refrigeration 
ews. 


FASHIONED FOR FUNCTIONING 


Even the handsome, engineered good Iooks of Larkin refrigeration 
products contribute to their fine performance. The originator of 
the Cross Fin Coil also offers you matchless quality In Air Con- 
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ditioning Units— Evaporative C 


s— Instant 

_ Coolers—Humi-Temp Forced Convection 
THE Units—Bare Tube and Zinc Fused Steel 
Plate Coils— and complete equipment for 
commercial and industrial refrigeration. 


Water 


LARKIN EGIL 


519 MEMORIAL DRIVE « SE 
ATLANTA « GEORGIA 


-“ were corroded and stuck closed, but 


this one is stuck in the open position. 
But I still don’t see what the check 
valve’s got to do with the condenser 
freezing up.” 

“Well, Mac, I'll tell you,” said the 
Service Manager. “I don’t think the 
boys back in Production Repair are 
putting over anything on you this 
time, and I’m inclined to think from 
what you tell me, that maybe this 
time they’re in the clear.” 

“You mean that that condenser 
froze in St. Louis in July? Sure 


you feel all right? Maybe you better 


| go home and lie down awhile.” 


FE. 


Paul Reed 


“No, I’m okay, and believe it. or 
not, I do mean that I think that 
that condenser did freeze in that St. 
Louis basement in July. Here’s why 
I think that it probably happened. 

_ “Back some years ago, before you 
came here, we made a %-hp. water- 
cooled model with a horizontal shell- 
and-coil condenser mounted like this 
one, in the base frame under the 
compressor and motor. 


STORY OF ANOTHER 
CONDENSER 


“The water coil didn’t take up any- 
where near all the space in the shell, 
so there was plenty of room, not 
only for the gas to be condensed 
but also there was room for 4 or 5 
Ibs. of liquid refrigerant in the 
bottom part of the shell. 

“So there wasn’t any separate re- 
ceiver, and the reserve liquid was 
carried in the bottom of the con- 
denser shell. It had a pump-down 
capacity of about 10 or 12 lbs. as I 
recall, I don’t remember exactly. 

“In those days, I was in the field. 
I had the service in New York, 
Pennsylvania, New Jersey, Delaware, 
and Maryland. I got into Utica on 
a regular trip and the dealer there 
and his serviceman were loaded for 
me, about like your man over in St. 
Louis. 

“They had one of those %%-hp. 
water-cooled machines on a small 
dairy walk-in, about 4 by 6. About 
half of the box was taken up with 
a brine tank and a small aerator was 
hung on one end and the lower half 
fed from the brine tank. The upper 
half was connected to spring water 
that must have come out of an 
underground river from Labrador, it 
was so cold. 

“Anyway, this condenser had -let 
loose and the system was full of 
water. It had just happened the 
night before, so I got in just in time. 

“To make a long story short, here 
is what happened. The serviceman 
got a call that the job was down 
and when he got there, he decided 
that it was the thermostatic expan- 
sion valve. 

“He didn’t put on the gauges, but 
he closed the receiver valve and 
started to pump down. Pretty soon 
the compressor started to pound and 
then the motor stalled. Then he put 
on the high-pressure gauge and it 
went clear around to the pin. 

“So he decided that the condenser 
wouldn’t hold all the charge. He 
didn’t have an empty cylinder with 
him and he was several miles out in 
the country, so he decided to just 
blow the excess charge and then 
later add what refrigerant he needed, 
out of a full drum that he had along. 

“So he just unscrewed the pressure 
gauge from the discharge service 
valve, cracked the valve, and blew 
refrigerant out of the gauge port. 
Finally, after he had blown out what 
must have been 3 or 4 lbs., he could 
pump the rest of the charge into the 
condenser, so that he could open the 
low side and take the expansion 
valve off. 

“He put on a new expansion valve, 
pumped a vacuum on the low side, 
opened the receiver service valve, 
and started it up. He started to add 
some refrigerant to make up for 
what he had purged out but the dis- 
charge pressure ran up. There wasn’t 
any water coming from the con- 
denser in spite of the fact that the 
water valve was screwed wide open 
and everything was clear. 

“He tried to blow through the 
water coil of the condenser, by hook- 
ing his refrigerant drum to it, but it 
was stopped tight. 

“By that time, it was 9:30 p.m., 
the farmer had cooled his night’s 
milk with spring water only, in the 
upper half of the aerator, and had 
gone to bed. So the serviceman said 
‘tuheck with it’ and went home. 


THE SERVICEMAN’S DECISION 


“The next morning, he went back 
out bright and early. The water line 
was open. He couldn’t figure out 
just what had happened, but he was 
thankful just the same, so he started 
the machine up again. It ran O.K., 
head pressure surprisingly low and 
even the suction pressure was low, 


(Concluded on next page) 
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Frozen Condenser Problem In July-- 


(Concluded from preceding page) 
which didn’t surprise him for the 
brine tank was still pretty cold. 

“After two hours he concluded that 
something was wrong, for regardless 
of how he adjusted the expansion 
valve, he couldn’t get the suction 
pressure above about zero gauge, 
and he knew that that was far too 
low. 

“Expansion valve acted as if it 
were frozen up, so he took it off and 
sure enough, it had ice in it. Investi- 
gation led to the condenser, and upon 
disconnecting it and testing it, he 
found that the water coil was leak- 
ing inside the shell. He pulled it off 
and came back to the shop for a new 
condenser, .a cylinder of COs, more 
refrigerant, and an armload of driers. 
About that time, I dropped in and 
the fireworks started. 

“After the smoke had cleared away 
a bit, he and I ground off the weld 
at one end of the condenser and 
pulled the water coil. It was bulged 
and split in several places. Even he 
recognized what that meant. Frozen. 


WHAT REALLY HAPPENED 


“Now, you see what happened? 
He had the condenser shell full of 
liquid refrigerant as shown by the 
high pressure gauge hitting the pin. 
So he purged out of the discharge 
service valve. That made the con. 
denser the same as a flooded evapo- 
rator, for by relieving the pressure 
by purging, the refrigerant boiled at 
not too much above zero gauge 
(atmospheric) which gave a tem- 
perature in the shell away below 
freezing. I expect that the condenser 
even frosted up, but it was down in 
the frame under the compressor and 
motor and he didn’t see it—besides, 
it was dark and he was getting tired 
and sleepy. 

“That saved my bacon, for it was 
clearly his fault. I went out with 
him and we blew the entire charge, 
changed compressor oil, blew out 
everything with COs, put on a new 
condenser we had robbed from a unit 
in stock, and the biggest drier he 
had, pumped a good vacuum, re- 
charged, tested for leaks, and started 
it up. It ran swell. 

“Just for fun, I checked the ex- 
pansion valve that he took off and 
sure enough, it had lost its charge. 
So if the machine had had enough 
pump-down capacity for the entire 


charge, chances are he wouldn’t have 
had all that trouble. 

“T learned that the coil in the brine 
tank was 150 ft. of %-in. steel pipe 
which holds quite a lot of refriger- 
ant. Then he was carrying about 4 
or 5 lbs. of liquid as surplus in the 
bottom -of the condenser shell, and a 
half-horse machine just shouldn’t be 
expected to have that much pump- 
down capacity. 


SHOULD HAVE PURGED LIQUID 


“Also, he’d have been all right if 
he had cracked a nut on the liquid 
line and wasted some of the refrig- 
erant as a liquid instead of blowing 
it off as a gas from the top of the 
condenser. 

“I couldn’t entirely cover up for 
him with the dealer but I made 
excuses for him and left them both 
in good humor and very friendly.” 

“I begin to see light,” said Mac. 
“Yes, that could have happened to 
the 10-ton condenser. But, it has a 
receiver that holds about 40 lbs. of 
‘F-12’ and those three shells must 
hold another 10 lbs. apiece even 
though they are almost full of tubes. 
That’d make a pump down capacity 
of about 70 lbs.; that’s quite a bit.” 

“Yes, but I’ve seen 10-horse jobs, 
especially if they had long refriger- 
ant lines that took a lot more than 
70 lbs. of ‘Freon-12.’ 

“Let’s get Frank, that’s in his 
territory, to go in there and see 
what it’s all about.” 

The Service Manager buzzed for 
his secretary and upon looking up 
her records, she found that Frank 
was in Kansas City and was due to 
be in St. Louis tomorrow. 

“Swell, get him on the phone 
when you can and we'll give him the 
story. That way, he’ll know what 
we found here and be fortified for 
what the dealer is going to say to 
him. 

“Tll bet he will find that there is 
too much refrigerant in the system 
to pump down, so the serviceman 
has purged some out from the con- 
denser and frozen it up.” 

“Yes,” said Mac, “but where does 
the check valve come in?” 

“If the check valve had been good, 
it would have held the purging and 
pressure reduction in the condenser 
only, and we would have known that 
there was more refrigerant in the 
low side than the receiver would 


New FRIGIDRAFT Beer Cooler 
Builds YEAR-ROUND SALES! 


The Cooler With 
Every Modern 
Feature... . 


There are no sea- 
sonal fluctuations, 
when you sell the 
FRIGIDRAFT Beer 
Cooler. And there’s 
mighty little com- 
petition, too—for 
FRIGIDRAFT’S ezx- 
clusive, modern fea- 
tures—its reason- 
able price—give you 
the edge over all 


competition. Check 
these features—to- 
day. 


“Flip The Switch” to 
Clean Beer Lines . . . 


Yes, flip a switch—at the 
cooler—and clean any beer 
line. And in addition, FRIGI- 
DRAFT gives you exact 
beer temperature for a glass 
or a gallon—a perfect beer 
head—makes ice cubes—has 
cold storage for bottled bev- 
erages—plus a perfect pre- 
cooler system to save beer 
and make extra profits. for 
your customer—and you. 


Write or Telegraph 
For Complete 
Information Today 


YMERICAS FINEST BEER SYSTEMS — 


FRIGIDRAFT CORPORATION, BALTIMORE 24, MARYLAND 
Export Office: 250 W. 57th Street, New York 19, N. Y. 
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hold, and that there was liquid in 
the condenser shells. : 


WHERE CHECK VALVE 
CAME IN 


“As it is, with the check valve 
stuck open, we don’t know. Maybe 
there is only, say about 40 Ibs. in 
the low side. Pumped down, that 
would fill the receiver, but put very 
little if any in the condenser shells. 
Nevertheless, with the check valve 
open, it would be possible to purge 
from the discharge service valve and 
cause the liquid in the receiver to 
boil at a temperature much below 
freezing. There would be some boil- 
ing over of liquid to freeze the water 
in the tubes. 

“Even just the cold gas boiled off 
from the receiver would be enough 
to freeze the water in the tubes and 
they would freeze easily, especially 
since there is a lot of surface and a 
good thermal conductivity.” 

The conclusion to this little tale is 
that Frank got into St. Louis, went 
out and saw the installation, and 
talked it over with the serviceman. 

On the second floor, there were 
seven tenants, some with one room, 
others with two or three rooms, but 
14 rooms in all, and all equipped 
with room coolers. All of these were 
in multiple on the 10-ton femesuen 
with no line valves. 

A leak showed up at one of the 
connections on one of the room cool- 
ers, a bad enough leak that it had 
to be fixed. So the serviceman had 
to pump the job down. He put on 
his gauges, for he suspected that he 
had more refrigerant in the job than 
he could pump down. 

Soon the needle of the high-pres- 
sure gauge started to go up rapidly, 
which meant that the receiver was 
full of liquid and in addition, the 
condenser was almost so. (This be- 


ing true, the stuck-open check valve 


did not alter the situation.) He had 
no empty cylinder either with him 
or at the shop, so he connected a 
\%-in. tube to the ‘discharge service 
valve in a tee with the high-pressure 
gauge and ran it out a window. 
Then he purged through that \-in. 
tube. He could not see how much 
or how fast he was purging, but he 
purged fast enough that he froze up 
the condenser. — 


LINE VALVES SAVE MONEY 


Frank recommended that line 
valves be. installed. The dealer didn’t 
like *to spend the money, so said 
Frank: 

“The cost of repairing that con- 
denser’ is going to run you about 
$125.00. In addition, you were out 
a full charge of refrigerant, for it 
was advisable to blow it out, as it 
was very wet. Let’s say that that 

. was another $75.00. Then the labor, 


express, and other costs must have 


been at least $100.00, so you are out 
about $300.00. For one half of that 
you could have put in line» valves, 
originally. 

“If you are wise, you will put in 
line valves now, for you still have 
almost a year’s free service to give. 
If you want to take a chance, that’s 
your business, but if you do not put 
in line valves, I am going to insist 
that you put in an additional re- 
ceiver of at least 50 lbs. capacity 
so that the job can be pumped down.” 

It finally wound up that the dealer 
agreed to put in the additional re- 
ceiver but not line valves, and the 
factory gave him a special price on 
the receiver. The cost of doing this 
was between $60 and $70. So his 
original saving of about $100 by 
leaving out the line valves eventually 
cost him more than $350, probably 
more than his net profit on the 
original sale. 


GENERAL BREAKS THE PRICE, 


TO GET MORE OF YOUR BUSINESS 


WE OFFER YOU OUR 


MM ¢ FUL VISION CASE 
at $239.00 net, F.O.B. N. » 


4’ Ful Vision Case, Thermopane Glass 
Coils Hooked Up, Valve Installed 
Immediate Delivery 


GENERAL REFRIGERATORS CORPORA n0N 


678 Broadway, New York 12 


Gr. 3-1222 


Genuine DRYSEAL Refrigeration Tube 
is made only by 


When you order DRYSEAL Refrigeration 
Tube, you can be sure of fine, uniform 
quality in every length you buy. But, re- 
member, there is only one genuine DRY- 
SEAL Tube—made only by Revere Copper 
and Brass Incorporated. 


DRYSEAL Copper Refrigeration Tube 
is uniformly soft, so that you can bend it 


| easily... 


when flared. It has a new type of mechan- 
ical end seal that permanently keeps the 
interior of the tube clean and dry; and 
the seal is compact enough to pass through 


REVERE 


any opening large enough for the tube 
itself. In addition, DRYSEAL is made to 
new, more economical dimensional stand- 
ards. And it comes to you in a new package 
that protects the tube, keeps it bright and 
clean, and is readily identifiable in stock. 


DRYSEAL Tube comes in sizes from 4%” 


and it won't split at the ends 


REVERE 


COPPER AND BRASS INCORPORATED. 
Founded by Paul Revere jn 1001 
230 Park Avenue, New York 17, New York 


Mills Baltimore, Md.; Chicago, lil; Detroit, 
Mich.; New Bedford, Mass,; Rome, N. Y. 
Sales Offices in Principal Cities, 

Distributors Everywhere, q 


to %” O.D., and is packed two 50-foot 
coils to a package. 


Next time you buy refrigeration tube, 
ask for REVERE DRYSEAL by name. 
You can get prompt delivery from lead- 
ing distributors throughout the country. 
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Documentary Evidence — Pittsburgh Wholesalers ASRE Spring Meeting, Boat Cruise | 
~. ] 
Fo Hold Mart Mar.28-31 
| On St. Lawrence Set for June 5-9 | 
PITTSBURGH — The Pittsburgh 
Wholesale Merchants Association, a NEW YORK CITY—With its Aft = itt iin i 
division of the Chamber of Commerce spring meeting cruise down oe Mg saciins Siaaaies seulne dk ei 
of Pittsburgh, will hold its 15th Lawrence river definitely assured, ing of council ‘ 
Wholesale Merchandise Mart at the t. american Society of Refrigerat- . r 


At left is Albert F. Milton, secretary and treasurer of Baker Refrigeration 
Corp. handing T. S. Pendergast, general manager, official papers changing 


the firm name from The Baker Ice Machine 
x * 


Greater Detroit RSES 


vy 


Co., Ine. 


* * 


Baker Name Change- 


William Penn hotel March 28 to 31. 
Exclusively a. dealer show, the 
mart is intended to promote sales of 
spring and summer merchandise, in- 
cluding television sets, radios, elec- 
trical appliances, ranges, kitchens, 
hardware, and housefurnishings. 
Entertainment will be held on 
March 28 and the A.A.U. boxing 
show will take place on March 30. 
Tickets for these events will only 
be obtainable through exhibitors. 
Nearly 30 exhibitors had reserved 
space as of Feb. 23. 


Deepfreeze Plant- - 


(Concluded from Page 1, Column 4) 
have several features new to the 


ing. Engineers has announced that 
reservations are being accepted at 
the present time only for ASRE 
members and their immediate fami- 
lies. 

Names of non-members desiring to 
participate in the five-day cruise will 
be placed on a waiting list so they 
can be accommodated if there are 
any cancellations, states M. C. Tur- 
pin, secretary. There are some state- 
rooms still available, he said, but 
there is room for only 400 persons 
on the ship. 

The cruise, which starts at noon 
Sunday, June 5, in Montreal and 
ends following breakfast on Thurs- 
day, June 9, back in Montreal, will 
include three technical sessions 
aboard ship as well as a dinner-dance 
plus sight-seeing tours and inspec- 


Monday, June 6 


Morning—Short stop at Quebec, 
followed by the first technical ses- 
sion. 

Afternoon—Two-hour stop at Ta- 
doussac for. sight-seeing in old 
French settlement at the mouth of 
the Sagtienay river. 

Evening—Second technical session, 
followed by dancing, while the boat 
proceeds up the Saguenay river and 
drops anchor at Bagotville about 11 
p.m. 


Tuesday, June 7 
Morning—Inspection trip to the 


Arvida plant of the Aluminum Co. of . 


America and sight-seeing through 
the remote Canadian back country 
around Bagotville, Arvida, and Chi- 


Will Hear Controls Talk trade, Smith asserted. tion trips. coutimi. T 
He said the company expects to Cost of the cruise will be $60 per Afternoon—Third technical session 
DETROIT—J. Bagnall of the (Concluded from Page 1, Column 2) install machinery, ready for opera- person plus 15% tax. Children under begins after the boat starts back : 
Spencer Thermo Div. of Metals Con- The announcement was made to tion July 1, and at that time 300 12 may go at half fare. There are down the Saguenay. fe 
trols Corp. will be the main speaker 1! Baker personnel last week by more men will be employed. 9 ee sere So ane a ee ie 
at the monthly meeting of the Albert F. Milton, secretary-treasurer The new building will be at the $80 per person. Wednesday, June 8 a 
Greater Detroit Chapter, Refrigera- 90d member of the board of directors. west of the present factory buildings, Technical papers to be presented ; ; ai 
tion Service Engineers Society to be Milton pointed out that the name ™#king possible the shed to cover during this, the thirty-sixth spring All Day—Fourteen hours of sight- ~ 
held at 7:45 p.m. Thursday, March Baker first became connected with the loading docks on the side and meeting of the society, have not yet seeing in and around the city of mi 
10, at the Rackham building. the ice making industry in 1905 when Provide storage. been announced, but the over-all pro- Quebec. The cruise is resumed at 1 i 
Bagnall’s topic has been announced Joseph Lincoln Baker pioneered in anne. mane “ot oun - keep gram has been arranged as follows: 8 p.m. . tn 
as “Current-Operated Magnetic Start- Omaha, the manufacture of ammonia re a saan ation | od oni Sunday, June 5 Thursday, June 9 ; e. 
1 ga Ren rey pug ganna Rte pr, nage tld oe See. ae The $1,000,000 expenditure over Noon—SS. Richelieu leaves Mont- Morning—Arrive in Montreal at cre 
Units.” Suite <t h t and above the new building cost is real and starts down the St. 7 am. and the meeting cruise ends er! 
: aker tor many years has not represented in machinery. Lawrence. following breakfast. ' 
manufactured exclusively for the ice ¢_ 
* | industry. The present line of refrig- re 
N < eration condensing units includes a nm, qu 
F FLA onc ave c complete selection of “Freon”-type a wi 
units and compressors ranging from 2 ad 
(Concluded from Page 1, Column 3) % to 60 hp. an 
Another NIPLA bulletin listed — ™ the ammonia field Baker offers : 
two other factors which it said kept 2 line of condensing units and com- - the 
the two groups from agreeing on Pressors from 2 to 125 hp. Baker du 
terms. These factors, the bulletin manufacturing plants are located at rit 
stated, made it appear to NFFLA South Windham and Omaha. “el 
that FFLI felt it could “dictate the | During the past few months Baker ;- s 
conditions of the contemplated con- has added several additional products ful 
tract.” which are marketed through the 74 ] 
The bulleti id FFLI. duri th distributors and dealers here in the pars 
a » Curing the United States and 47 in foreign coun- BK 
1948 convention, made a side con-  jiiag ' an 
-tract with the Sherman hotel for the These new products include the - ‘ Bal 
1949 convention “without consulting Bakeraire, a self-contained packaged 
the National Locker Association. air conditioning unit available with , ( 
Further, the bulletin asserted, hermetic or open-type condensing “fre 
FFLI sent a publicity release on the units in capacities of 3, 5, 7%, and are 
1949 exposition to all prospective 19 hp.; the Baker Central-air, a gr: 
exhibitors, with a contract for ex- central station air conditioner manu- pri 
hibit booth space, prior to a meeting factured in sizes to 40 tons; and the 
of committees of both groups which Kold Cell, a warm room locker, up 
had been scheduled to work out de- to a 320 locker capacity. ° me 
tails of a new contract. The release A new product just announced is Me 
made no mention of the NFFLA the Baker Ice-flow, an automatic _——- 
convention, according to the bulletin. ice cuber available in two sizes. They — 
Among reasons given by NFFLA have a capacity of 4+ and 6+ > 
for selecting Aug. 28-31 as the dates _ bushels of solid crystal-clear ice cubes — 
for its tenth annual convention were: daily. Baker truck and commercial -" 
August is the slowest month in type hold over plates are also new , 
locker operation, and the time does __ products. th: 
not conflict with the heavy hog- Baker officials announced that ef- wk 
killing season and the curing and _ fective immediately a complete line a9 
aye) load that results. of Baker Heat Transfer products ’ pes 
xhibits at the show will be open is available to Baker distributors ¥i ld d pa 
from 1 p.m. to 9 p.m. Aug. 28, from and the catalog is now at the OU wOuU n t raw to an dis 
9 a.m. to 9 p.m. the following two printers. sy! 
io and from 9 a.m. to 5 p.m. the The organization is now headed by to 
ast day. However, it has been sug- T. S. Pendergast who became gen- INSIDE S ' RR AIGH : | d . 
gested to the association that ex- eral manager in Oct., 1948. Baker eee Or wou you? to 
hibits be closed from 1:45 to 4 p.m. operates branches offices in San Fran- de! 
each day so persons working alone’ cisco, Los Angeles, Seattle, Portland, co! 
in booths will have free time. Oregon, Omaha, and St. Louis. You sell . . . you install . . . you service. That’s your business sequence. tie 
But remember that business deals no “pat” hands. And you can’t - 
bluff in this game. . . for long. Don’t gamble on the product you install .. . a oat 
’ ‘ 
Heres Your Coty don’t try to draw to the “guts” of your straight . . . or you'll loose del 
of the Yeu your shirt. You’ve got to play it smart to stay in the refrigeration game. , 
o 
So build your business around a product that is designed right, pri 
DEPENDA BOOK built right . . . a product that nearly a half-century of experience Bi des 
No. 149 has proved to be a consistent winner .. . a product to which you 1 nae 
can draw your sales and service capabilities without risk of loss. > mc 
Your customers will like quality products, too ... they like to win 
as well as you do. Specify BUSH Heat Transfer Products. . i > 
AVAILABLE NOW through refrigeration and air conditioning wholesalers ye acl 
everywhere. Buy the Best . .. and the Best is BUSH. SCE 
Send for this to-the-trade-only catalog 
of refrigeration parts and supplies... 
Very complete... .Very handy to use... THE BUSH MANUFACTURING COMPANY 
In use all over the world! 
WEST HARTFORD 10, CONNECTICUT 
The HARRY ALTER CO. 
WHO 1728 South Michigan Avenue + Chicago 16, ill. 
pane SE Oaey 134 Lafayette Street . New York 123, N.Y. 
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